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* the wealth of mature film sense, skill and 


judgment achieved only through many 


years of actual production experience 


Practical mastery ot film torm and tlm sense applied to the specialized fields 
of adverusing and education 1s not acquired in a year or two. Down-to-earth 
ipplication ot film mechani nd him techniques to sales ind training problems 
is not learned by proxy 

Creative planning and ettective implementation of the filmic arts toward the 
solution ot a ipecthxh probien f chieved only through years of painstaking 


} 


ipplication in actual products 

Atlas makes no special point ing the oldest producer of business 
sponsored films in the United States fo make a specific point of the 
wealth of mature film sen umed d thirty-nine consecutive years ot 
r 


successtul hlm-making 


cons ueset_tTtrTatTIigon Tt 2 @- a Fs osepettGattion 


ATLAS FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TV Commercials 


ESTABLISHED 1913 


111) SOUTH BOULEVARD + OAK PARK, ILLINOIS + CHICAGO PHONE: AUSTIN 7-8620 











Produced é Y 
CARAVEL FILMS 


NEW YORK 


Overheard in the 





screening room... 





“Congratulations on a first- 


rate picture. You certainly 
selected the right producer!” 


M™ DIFFERENT SKILLS go into the making of a motion picture. But 


greater than any single skill is the ability to tie them all together and 





come out with a superlative production. 

Key man in this operation is the producer. It is his ability to bring out the 
best in writers, directors, scenic artists, actors, animators, commentators, ed- 
itors, technicians (in a multitude of fields) that largely determines the im- 
pact of the finished picture. 


“Facilities” are important, to be sure,—and we have them in abundance. 





But our greatest asset is made up of all the things we've learned in producing 
hundreds of successful business films. Thirty years’ experience can really make 


a tremendous difference! Ask our clients. 








—SSCARAVEL FILMS 


INCORPORATED 


730 FIFTH AVENUE + NEW YORK + TEL. CIRCLE 7-6110 
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Sometimes even 
these won't do... 


Many machine operations in a modern industrial plant are so 
rapid even the eye can't follow. Time and motion studies by usual 
methods often fall short of the needed exactness. 


Because accurate analyses can mean the difference between 
profit and loss, many plant engineers now depend on movies taken 
with Bell & Howell precision equipment. 


The experience of the Ramsey Corporation is only one of 
many. The extraordinary precision with which Bell & Howell 
cameras, projectors and accessories are built make them ideal for 
all industrial needs. 


Basic for industrial use... 
The 16mm 70-TM, shown here, is built both 


for heavy-duty and precision work. 7 accu- 
rate film speeds especially for time study 

500, 750, 1000, 1500, 2000, 3000 and 4000 
frames per minute. Accurate spring drive 
Adapted to take electric motor. The wide 
variety of accessories for this camera make 
it ideal for any industrial purpose. Special 


projectors for time study use also available 


You buy for life when you buy... 


Beil & Howell 
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How Ramsey Corporation solved 
vexing time study problem... 


Ramsey Corporation of St. Louis, makers of auto- 
motive piston rings and expanders, needed depend- 
able analyses of certain machine operations as a 
basis for piece rates. Usual observational methods 
produced unsatisfactory results 


With the cooperation of Bell & Howell engineers, 
time studies were then made on film using Bell & 
Howell equipment. The result was the establishment 
of piece rates satisfactory to all concerned, The 
visual analyses also led to a number of improve- 
ments in operational methods. Shown is William A 
Vogler of Ramsey Corporation exhibiting time study 
film to group of employees 


BOOKLET SHOWS HOW MOVIES AID 
IN TIME-MOTION STUDIES 

Teor out and send today) 
Bell & Howell Company 
7108 McCormick Road, Chicago 45, tii. 
Gentlemen 
Please send me your free booklet 
“Measure Time Accurately.” 
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CAMERA 


ARCH OBOLER, prod tor of "BWANA DEVIL,” v Fs Get NATURAL VISION 
feat s by of Holly 


Says aw - 
he 


$159.00 (Tex Inc.) 
* 
j J } 
TH® CAMERA THAT SEES THE SAME AS YOU 


jectors, amd Accessories ave pr ducts 
«¢ Company, Miluanhee © iscomsin. 
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Camera Eye 


AN EDITORIAL COMMENTARY 


I Tuk FaMItiar tradition of 
years end, we devote thes 
paragraphs to an inventory of 
events during the past twelve 
months, recounting gains and 
losses, before turning to the 
brave new year ahead 

52 was the year of record 
breaking distribution perform 
ance for a good number of na 
tionally-shown sponsored films; 
in this year the steadily-increas 
ing acquisition of l6mm sound 
projectors by all kinds of group 
organizations created a_ vast 
audience potential and an equal- 
ly large headache for sponsors. 
The audience demand was re 
flected in approximately 1,000,- 
000 showings by a single na 
tional distributor of such films; 
the problems were manifest in 
the surge of booking requests 
whic h suc h sponsors as Ford. 
General Motors, General Ele« 
tric and others are now han 
dling 

Paraphrasing Hollywood, 
these audiences certainly 
thought that most sponsored 
films were “better than ever.” 
In °52 they particularly liked 
Weverheuser’s The New Paul 
Bunyan; American Meat Insti- 
tute’s This Is Life; Internation- 
al Harvester’s Day In Court; 
Cellucotton’s Common Cold: 
Swift's Big Idea; the Nash Mo- 
tors duo on Hunting and Fish- 
ing in Alaska; Ford’s American 
Cowboy and Tomorrow Meets 
Today; The DuPont Story; all 
the Armour homemaking films, 
including Clean Look: GE’s 
Freedom and Power; Chevro- 
let's American Harvest. and the 
Christophers’ Government 1s 
Your Business 

The great majority of 1952 
releases were in color, though 
color was not always a key to 
audience interest or popularity. 
Over 1,000 black and white 
prints of Government Is Your 
Business were sold to groups at 
print cost, in a period of four 
months. A timely document on 
good government, this effort of 
the Christophers’ also provided 
an important example of the 
kind of public service role 
which the l6mm medium is 
capable of filling. 

Behind all the well-publicized 
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Holiday greetings: 
To the readers of this page; 
To our clients - past, present and future; 
To our competitors in the rich field of visual media; 
To men of good will everywhere. 


To all a Happy New Year! 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS + TELEVISION FILMS 


*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 
1000 Dime Bldg. 


CLEVELAND 
1010 Euclid Bldg. 


*HOLLYWOOD 
5981 Venice Blvd. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 


PITTSBURGH 
Law & Finance Bldg. 








... to all sponsors 

of good and useful films 

past and present...and to 
the producers who created 
them to serve their intended 
audiences throughout the land 
...we of Modern send our 
heartfelt greetings for a 


happy and prosperous 1953! 


wmooERy 
TALKING 
PICTURE 
SERVICE 


( See Fiats J 
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MODERN TALKING PICTURE SERVICE, we. 


IN PHILADELPHIA 4 
IN CHICAGO 40 , A 
IN LOS ANGELES 
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CONTINSLED FROM race FOUR 
interest of these “consumer” filmes, 
the motion picture and its counter 
parts in the family of audio and 
visual media were performing a vast 
and unheralded job along the in 
dustrial production lines of the na 
tion and abroad. An important ex- 
periment in huropean and Middle 
Eastern productivity was being aid 
ed by translated versions of current 
U.S. training films, distributed in 
some 22 overseas lands under the 
Technical Assistance Program of 
the Mutual Security Administration 
Both agricultural and industrial 
methods were being shown unde 
this program 

The scope of training films in 
the military training effort was re 
vealed by both Army and Navy 
chiefs late in the year. Major Gen 
eral George |. Back, Chief Signal 
Officer, called particular attention 
to the fact that “70 million man 
hours of training were being ac 
complished annually through the 
medium of training films.” 

Industry was making good use 
of these media for internal training 
and the continuing task of improv 
ing labor-management relations 
through adequate programs of in 
formation on company plans, poli- 
cies and economics. Company share- 
holders were also benefiting from 
such annual reports on film as those 
provided by far-sighted General 
Mills. The most ambitious new 
training program yet undertaken in 
the air transportation ,industry was 
announced in ‘52 by Pan American 
World Airways (see other pages of 
this issue} and at year's end. sell 
ing was a focal center for impor 
tant new syndicated film programs. 

The National Sales Executives As- 
sociation gave authority to The lm 
portance of Selling, a comprehensive 
background on the role of the sales 
force in our business economy; 
Elmer Wheeler's dynamic personal 


itv was screened in Selling the Siz- 


j 


cle; Dartnell offered Borden & Busse 
know-how in Closing the Sale: and 
McGraw-Hill Text Films brought 
out a new four-hlm series on basix 
principles of Salesmanship 

Technical progress was exempli- 
fied by the widespread interest 
shown in dual-purpose optical and 
mag neti type l6mm sound projec- 
tors, now being offered by at least 
five principal manufacturers in this 
field. But until further and exten 
sive research in utilization was con- 
ducted throughout business and 
industry, opt al projection would 
remain the standard. Nevertheless, 
sales, production and export person- 
nel were finding the magnetic sound- 
on-film principle a highly useful 
tool for their spec ial internal needs. 

Just how good the year was in a 
financial and employment sense 
among the business film studios 
would not be revealed until the 
Third Annual Propuction Review 
issue of BUSINESS SCREEN came off 
the presses in February. But in 
retrospect it looked good on the 
screen all across the nation and 
many more people in many more 
audiences thought so too. 1953 
could be just as good if sponsors 
realized the big opportunity be- 
fore them 


Words You'll Find Wonderful for 
Wooing the Consumer's Dollar 


® A survey of 303 radio commer- 
cials made by David L. Thompson, 
graduate student researcher of the 
University of Wisconsin's School of 
Journalism has uncovered some in- 
teresting facts concerning the words 
which the writers of the messages 
thought the public most liked to 
hear. 

The word most used is “you.” It 
appears eight times in a commer- 
cial on the average. “Wonderful” 
is next, a total of 167 times in the 
303 commercials. Then come—in 
order these words: new, good, bet- 
ter, fine, best, effective, natural, big, 
fast, finest, great, efficient, im proved, 
nice, and favorite. 
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Columbia Microgroove 
\ranscriptions 


@ CUT processing and pressing costs—up to 50% 





@ CUT packing costs—up to 50%! 





@ CUT shipping costs—up to 50%! 





@ CUT storage space in half! 





Now all records may be carried in projector case! 





LOOK AT THESE TYPICAL BEFORE-AND-AFTER SAVINGS! 
Hew costs were cut 42% on one series by changing to Microgroove 
BEFORE AFTER 
old 16 new 12" 


slide film microgroove 
Processing . $ 2,400 
Pressing ¢ 10,080 


$23,232 You owe it to yourself to see and hear 
12,480 


—— ‘ % the spectacular Microgroove Record right 
$10,752 Savings per year = 42 now certainly before you start 


your neat slide film! 


Phone, wire, write for full detoils! 


Columbia “/czoge0ve Transcriptions 


Los Angeles—8723 Alden Drive, BRadshow 2-541! * New York—799 Seventh Avenue, Circle 5-7300 * Chicago—410 No. Michigan Ave., WHitehall 4-6000 


Trode-Morks ‘Columbia, ‘Masterworks,’ @, @ eg. U. S. Pat. Off. Marcos Registradas 
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oming Up- 
Perfect 
Precision 


“SELECTIVE PRINTING 


F 
This 


OR EVERY SCENE” 


ia one of the easential depart- 


ments at Precision which doesn't 


depend on automatic machinery 


Only 
depe 


intelligence and skill can be 


nded on to select a tuming value 


for the correct printing of essential 
elements. That's what you get in a 


Precision timed print a selective 
printing exoosure for every scene. 


YOUR ASSURANCE OF 
BETTER 16. PRINTS 


15 Years Research and Spe- 
cialization in every phase of 
lo6mm processing, visual and 
aural, So organized and equip- 
ped that all Precision jobs are 
of the highest quality. 


Individual Attention is given 
each film, each reel, each scene, 
each frame through every 
phase of the complex business of 
processing — assuring you of the 
very best results 


jur Advanced Methods and 
sur constant checking and adop- 
tion of up-to-the-minute tech- 
niques, plus new engineering 
principles and special machinery 


Precision Film Laboratories — a di- 
vision of J. A. Maurer, Inc, has 14 
years of specialization in the lomm 
held, consistently meets the latest de- 


mands for higher quality and speed 


enable us to offer service un- 
equalled anywhere! 


Newest Facilities in the l6mm 
field are available to customers 
of Precision, including the most 
modern applications of elec- 
tronics, chemistry, physics, optics, 
sensitometry and densitometry— 
including exclusive Maurer- 
designed equipment—your guar- 
antee that only the best is yours 
at Precision! 


Ph i CISION) 





IN THE FIELD OF BUSINESS FILMS 


HE CURRENT POPULARITY of stereo 
‘ ie opic motion pictures, as evidenced by the 

boxofhece waiting list for Cinerama per 
formances in New York and the recent Chicago 
premiere of a short subject program utilizing 
the British developed Tri-Opticon process re- 
minds us to mention that stereo offers unusual 
possibilities for the business sponsor 

Complicated projection problems have been 
successfully met in the still picture presentation 
known as Vitarama and they will probably be 
ittempted before long by some enterprising 
sponsor at a state fair or trade show where 
Cinerama’s audience interest figures to be worth 
the trouble . but in the meantime the panting 
public probably wouldn't mind using the Pola- 
roid or other viewing spectacles needed for 
lri-Opticon or Natural Vision, another three- 
dimensional process also being featured in the- 
atrical premieres of Arch Oboler’s Bwana Devil. 

The man who helped write the book, as they 
say, on a good deal of three-dimensional film- 
making is Jack Norling of the New York studios 
of Loucks and Norling. A good many sponsors 
will remember Jack's presentation at the New 
York World's Fair for Chrysler; others will 
remember his work with Leventhal on Audio 
Scopics, an earlier three-dimensional short sub- 
ject: program shown in theatres. 

The simplest approach to stereo is via the 
slides and viewer combination which has now 
achieved nationwide acceptance. Stereo Realist 
equipment, featured in these pages by the David 
White Company, offers ready access to dimen- 
sional views of products and processes. The 
introduction of a three-dimensional projector 
early in °53 will fill a long-awaited need and 
will further enhance the possibilities of a stereo 
show for many lines of business 

The business field has frequently benefited 
from theatrical exploitation and development of 
such ideas. In this case, theatre audiences have 
again proven the “boxoffice” possibilities of 
stereo images and stereo sound. Sponsored pro- 
grams don't need an answer to television but 
sponsors can always use more audience interest 
and penetration. At the moment, stereo is the 


most penetratin’ idea on the screen! 


Settlement of TV Commercial Strike Bogs 
Down on Principle of Repeat Payments 
* Currently in progress at presstime is the 
strike of members of the Screen Actors Guild 
against producers of television film commercials 
whe contract for the services of talent on behalf 
of sponsors and their advertising agencies using 
this medium. 

Principal production areas affected by the 
walk-out are in New York City (where members 
of the New York Film Producers Association 
had been negotiating with the SAG on the new 
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‘em of the greatest performers of all time plays 


the leading role in “Just Like Magic,” an engaging 

new film just produced for Kelvinator Ranges. His 
name is Electricity and although never seen, he 
becomes very much alive in explaining the 

wonders of electric cookery to co-star Elyse Knox. 
The picture combines photoplay, animation, appetite 
appeal and interesting product presentation to sell 
the outstanding features of electric ranges 


just like magic. 
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Vis coypht t 


GIVES 
you 
THESE 


EXCLUSIVE 
FEATURES a MODEL V-22CL 


LIGHT-MULTIPLIER’’ optical system adds more brilliance to the rated 
capacity of the lamp 

DOUBLET switches protect the lamp! It will not light unless the motor 
driven cooling system is in operation 
All lenses are of professional quality mounted in ALUMINUM BARRELS! 
Each condenser lens separately marked and mounted in an individual die 
cast holder. Easily removed for ‘jiffy’ cleaning 


3 7 9 11’ interchangeable lenses available 


The finest films cannot do ustice to your No other projector equals ts matchles 
formance. It's so easy to operate so st 


DEPENDABLE! That why 


material if they are only half illuminated 


The famo.r ewlex Light-Multiplier optical and so 


system actuall nereases the brilliancy of the schools. churches and other ins 


Tealels| Msci@miol D'alile MB ial Ma-ll t+ Me delsl+ (ahs mee) Medal. on Viewlex projectors. They k w tha 


lamp tts sharp and clea too right out to rotects their projector investment 


edges of the screen without blur or FREE illustrated brochure describing 


PY aiel; 


Vide vae 
Remember Viewk GLUEL YOU 4 Lifetime Guarantee i 


Vid 
Vicutt l- 
INC. 35-01 QUEENS BOULEVARD, LONG ISLAND CITY 1, N. Y 
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a fasy te rewind. Rewind a 10 

minute show in 66 seconds. No 
need to shift belts, pulleys, or reels. Just 
insert film in upper reel, and flip rewind 
switch. It's easy. It's fast 


3. Easy to set up. Unpack the RCA 

400” projector, and set it up in 
less than 2 minutes. Actual tests show 
this machine can be unpacked and set 
up, with film threaded and picture on 


screen, in one minute, 42 seconds 


~ 


BB “Threed-easy" film peth proves if = with these amazing results: Many actually 

egein! Guests at a recent trade show threaded the machine in less than 7 seconds 
helped prove the RCA “400” easiest to Some threaded it in less than 20 seconds 
thread ...473 of them threaded this projector Most threaded it in less than 30 seconds. 


o fosy to peck up. Alter u showing, 
es 7 pack up the RCA “400” projector 
im quick time. Slip reel arms and cord 
mto place, close up the case, and carry 
it off, in less than three minutes. Cut 


wusted time 


ACTUAL TIME TESTS PROVE the “thread- Motion Picture and Television Engineers 
easy” RCA “400” projector isthe world’s standards. 
fastest threading projector. But they prove Prove it yourself 
more than just speed. They prove you 
can’t beat the RCA “400” for downright 


easy operation. 
haedhae ‘22 
“ “ ‘ : ee 

You can trust your RCA “400 it’s the easiest to thread, best in perform- Bat TO oietin ; 
No need to cro . ingers whe ance. Quiet in operation. fasy to carry. ( ase hangs straight 

© need to cross your fingers when you 5) operatic 5. ieee tb ae Gk Gee tan 
turn on your RC A “400 You know 4sk your lox al RC 1 visual products against your leg as you walk. Comfort- 
you'll have a picture. And you getaclear, dealer to give youa demonstration. Or mail Gesigned handle and rounded corners 


A ; of case help make it extra-easy to carry 
steady picture—steadier than Society of the coupon for complete, descriptive folder. the RCA “400 


Make your own test on the RCA “400” 
projector. Check it side-by-side with other 
16mm projectors. Prove to yourself that 


_ * 


projector. 


FREE BOOKLET—MAIL COUPON NOW 


Visual Products, Dept. 25K 

Radio Corporation of America, Camden, N. J 
Please send me, without obligation, your new 
free booklet “RCA ‘400° Senior and Junior lomm 
Sound Film Projectors.” 


VISUAL PROOUCTS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. N.S. 


_—O——— —— . Position 
Address — 


tn Conede: RCA VICTOR Compony Limited, Montreal 
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ANIMATOGRAPH CORPORATION 


Victor 16mm Projectors are aise manufactured 
= Londen, Eagiend, and Melbourne, Austratia 
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woro’s FINEST 


16mm SALES AND SERVICE 
ORGANIZATION 


When you buy Victor 16mm motion picture projectors 
you get more than quality equipment. Victor distrib- 
utors and representatives with years of experience are 
prepared to serve you continually by offering profes- 
sional advice and dependable service facilities. No 
other manufacturer of l6mm Sound Projectors can 
show such long-standing association and respect from 
a sales-service Organization 


VICTOR 


«> large 


DAVENPORT, IOWA 
Branch Offices in New York and Chicago 


Quality Motion Picture Equipment Since 1910 
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BLSINESS 


BEHIND THE SCREEN 


Who Buys the Business Film? 

° Suppliers of audio-visual equip- 
ment, aware that purchases of pro 
jectors, screens and other accessor 
follows a 


ies usually 


company’s 
latest film release, have frequently 
asked us to define the typical audio- 
visual buyer in business and indus- 
try. 


of 


readers 


thousands 
SCREEN 


Analysis of many 
regular Business 
fails to “type” any large segment of 
Most 


films are purchased by 


buvers. certainly, company 
plant or 
other 


company photographers. In 


at least one important example, 
company policy obliges the firm’s 
own photo studio to compete with 
outside suppliers on every job. 

But the $45,000,000 of 


business films bought from outside 


worth 
producers (cnd prints and equip- 
ment) were either directly acquired 
or source approved by company ex- 
ecutives in advertising, sales, public 
relations, merchandising, training, 
personnel, display, promotion, ex- 
ecutive departments of companies. 
Quite a few are now acquired under 
the direction of appointed company 
film officers. They are also bought 
by trade association secretaries, 
agency account executives and film 
department heads in agencies, de- 
bureau chiefs 


partment heads and 


in local, state and Federal govern- 
ment and by the military. 

The one thing most of these buy- 
ers have in common is a necessary 
and insatiable desire for dependable 
guidance when they spend the large 
sums frequently needed for today’s 
sponsored film 


far-reaching pro- 


® 


grams. 


Kodak's Raw Stock Film Sales 
Hold Steady During Third Quarter 
® EASTMAN l6mm and 
film 


were a little under last year but held 


KopAK’s 
ssmm motion picture sales 
quite steady and the good demand 
for l6mm film in television has con 
tinued, according to the company’s 
recent third-quarter report 

Kodak's total sales and net earn- 
ings were higher this year than in 
Sales in 
the third quarter were $138,935,- 
130, up a percent over the $129.- 
619.323 for the corresponding 1951 
quarter 
$10,407, 


the same quarter of 195] 


Consolidated net earnings 


90 
I28. or 


were 12.6 percent 
above earnings of $9,239,116 in the 
1951 The 
earnings equaled 63 cents per com- 
1952 on 
shares outstanding compared with 
61 1951 15.028.745 


quarter. third-quarter 


mon share in 16,532,585 


cents in on 


shares 
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A Public Relations film must be built 
around human values to create, then 
hold, audience attention and interest. The 
lens of the camera must bring to the 
screen emotional warmth and sympathy. 
TRANSFILM is proud of the response 
earned by its Public Relations motion 
pictures. They are successful films 
because of TRANSFILM S ability to find 
human interest in unexpected places 
and make it work forcefully toward each 
particular Public Relations objective. 
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sales promotion 


industrial relations 


wrrweneessun Public relations ) 


education and training 








TRANSFILM’S motion picture ond animation departments 
and THE SHELL Oil CO. “Oil, The Invisible Traveler” 
— Oil Distribution from well to consumer 


TRANSFILM’S motion picture deportment and the 
U.S. DEPARTMENT OF DEFENSE. “TV. A. Todoy 


—TV.A.'s effect on o small American town 


TRANSFILM’S motion picture deportment and the 
U.S. INFORMATION SERVICE. “American Family 
—A yeor in the life of an American high-school boy 


LU. 2-1400 





For Instant Movability * 
and Advanced Design - 


“HYDROLLY™ 


‘Ty OF CAME, DOLLY 


PRECISION -ACCURATE “SYNCHRONIZER™ 


lémm or 35 mm 
IMMEDIATE DELIVERY! 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


~~ * 


SV Universe! Moter—ac -DC 
Verieblic Speed €.-64 Fremes 
Seperete Bese for Come Specie 


Adepter tor Meerer Comere 


INTERCHANGEABLE MOTORS 

12 Vel! OC Veriable Speed 6-44 Fremes 
16 Vert AC 60 Cycle Syeckhreosess Meteor 
Sing Prose 


4 
eB ¢ 


; 


e LENS COATING 
eT” STOP CALIBRATION 
@ DESIGNING ond MANUFACTURING 


one 7 
bus 


e@e8AUSCH & LOMB 
LENSES ‘ “ 


* 
¥ 


BALTAR™ 


@ RENTALS — SALES — REPAIRS 
id . ‘ Be we “ 


Write ter te stermetics eed prices 


NATIONAL CINE EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 19, WY. 


18.000 Attend Televised Sales Meetings 


hal etnipeaan 


Eastman Kodot s Marron Fotsom to 
Become Undersecretary of Treasury 
® Fall 


Nicke! Picte Railroad Film 
to Be Distributed By Modern 





Now Aveailebie 
Director of Photography 


Box 12F 
Business SCREEN 


7064 Sheridan Read + Chicage 26 
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DR “Toa pas 


FILMS FOR TELEVISION 


that hold and favorably impress today's audiences, 
—we have made and are now making a lot of them. 

Some of our current programs are for Atlantic 
Refining Co., Bristol-Myers Co., B. C. Remedy Co., 
and Plymouth Motor Corp. 


WHEN YOU ARE PLANNING YOUR NEXT TV 
FILMS LET US TALK WITH YOU. 


WE HAVE A LOT OF GOOD IDEAS 


Sound Masters, Inc. sos Finns 


TV SHORTS AND 
165 WEST 46TH STREET — NEW YORK 36 ... PHONE PLAZA 7-6600 COMMERCIALS 
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VISUAL SELLING 
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200 East 56th Street, NEW YORK 
16 East Ontario Street, CHICAGO 


Midwestern Producers Attend Forum 
On Air Force Film Procurement 
® Representatives of 17 midwestern 
film producers were in attendance 
it Chicagy's Hotel Sheraton on De 
cember 19 to hear representatives 
{l.S. Air Force film procurem 
discuss a new studio questionnaire 
and other data concerning Air 
Force training film procurement in 
53. The forum was arranged by 
the Editors of Business SCREEN and 
was the first of a series of such re 
gional gatherings at which Air Force 
film procurement officials will offer 
guidance to prospective suppliers of 
visual media 

ae N. Gross and Clarence 
Johnsor civilian buver from 
Wright-Patterson Air Force Base, 
Dayton, Ohio, were on hand to pre 
sent specification data and to an 
swer producer questions. Details of 
a comprehensive survey question 
naire now going into the mails to 
all prospective Air Force film sup 
pliers were given. The new question 
naire will enable procurement of 
fieers to determine fitness and spe 
cial characteristics of bidders, thus 
saving considerable time and im 
proving the training film produc 
tion program. Mr. Fred Mose of the 
Chicago procurement office was also 
present 

e . 

National Audio-Visual Association 
Begins New Membership Policy 
® To insure the maintenance of the 
highest possible standards of service 
to audio-visual users, the board of 
directors of the National Audio 
Visual Association has inaugurated 
1 new policy concerning the admis 
sion of new dealer members to the 
isscciatiol Jasper I wing NAVA 
president, has announced. The new 
standards are designed to grant 
men be rship in the organization 
only to legitimate audio-visual deal 
ers who specialize in the sales, rental 
and servicing of audio-visual equip- 
ment, films, and materials to schools, 
churches, institutions, and business 

lo be eligible for acceptance 
under the new policy, an applicant 
must be a full-time operator of an 
audio-visual business, or in the case 
of a larger company, must have a 
separate audio-visual department 
within the business with at least one 
fulltime employee. The business 
must be “operated for profit,” which 
means that organizations whose in 
come or support is derived from 
subsidies or contributions are ineli 
gible for dealer membership in 
NAVA 

Another requirement is that the 
apply ant must have been in the 
audio-visual business, on the basis 
outlined above, at least one year 


prior to his ac eptlance 


1953 Plymouth Line Shown in 

Color Series by Sound Masters 

® The new line of Plymouth cars is 
being seen in a series of 13 playlets 
for theatrical distribution through 
out the world. The films. photo- 
graphed in Eastman negative-posi 
tive color, were produced by Wil 
liam Forest Crouch of SounD 
Masters, Inc. on location in De- 
troit. Prior to announcement of the 
new Plymouths, a series of TV com- 
mercials, also produced by Sound 
Masters, were shown on Garroway’s 
Today program to build up interest 
in the announcement of the new 


motor car line 


Dynamic Films, Inc., to Make 
Film Dramatizing Use of Leather 
® The Leather Industries of Amer 
ica, Inc., in cooperation with Dy 
namic Fitms have launched the 
production of a new color film as 
part of a broad educational program 
presented on behalf of its members. 

The production is’ designed to 
strengthen the appreciation and a 
ceptance of leather as a traditional 
material that has been developed 
further as the result of technicologi- 
cal developments 

According to NATHAN Zut KER, 
under whose direction the film will 
be produced, this new motion pic- 
ture will be planned on a large scale 
including the use of a large percent- 
age of live dialogue, use of top ac 
tors, and a cross-country shooting 
schedule 


much educational material concern 


Althéugh it will contain 


ing the manufacturing of leather 
and leather products, the film will in 
no sense be another “nuts and bolts” 
do« umentary but will rather be an 
entertaining and dramatic film suit- 
able for TV audiences and general 
theatrical release 

Preliminary research and final 
script are expected in middle De- 
cember with the film going into pro 
duction just before Christmas. 

Aside from its theatrical and TV 
use, widespread distribution is 
planned before clubs, service and 
fraternal organizations, schools, and 
colleges, ete. In this latter group, 
Dynamic is also preparing a coordi- 
nated audio-visual aid program that 
will be made available at no charge 
to teachers planning to use the film 


Lawrence Completes 52 TV Spots 
® In its first six months of opera- 
tion in its own studios, ROBERT 
LAWRENCE Propuctions, INc., New 
York film producer, has completed 
52 different produc tions of television 
film commercials. These 52 produc 
tions total 148 television film com- 
mercials covering a wide variety of 
products 
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perfection which a Mitchell camera brings 


, Ano other single element of production. 


anc engineering by Mitchell has 
wmost advanced and only truly 

of Mitchell cameras that 

to be’ found wherever 


successfully used. 


A 

weh Varied fields as 
[oe 

a Services, and 


ture Studios. 


666 WEST HARVARD STREET © GLENDALE 4, CALIFORNIA © CABLE ADDRESS: "MITCAMCO 


EASTERN REPRESENTATIVE THEODORE ALTMAN © 52) FIFTH AVENUE «© NEW 
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Filmeffects of Hollywood 


is proud to 


ANNOUNCE 


the completion of the 


FIRST FEATURE PICTURE 


enlarged from 16mm Kodachrome 


to 35mm 


EAGT MAN 
LULOK 


NEGATIVE 


From this fully balanced Eastman Color Negative 


beautiful 35mm Eastman-Color theatre prints are 
now being printed for release on the feature length 
film “TANGA TIKA," the romantic adventure story 


of Tahiti which was four years in the making. 


* 


SEND FOR COMPLETE INFORMATION 


* 


FILMEFFECTS 


1153 MN. Mighlend Awe © Hollywood 38. California « HO 9.5800 





SPECIALIZED LABORATORY SERVICES 


SUPERIMPOSURES @ PRAME-SEQUENCE ALTERATION 
SPECIAL EPFECTS @ DISSOLVES @ MONTAGES @ WIPES @ FADES @ ZOOMS 





MODEL MOBILE 


THEATRE FOR 


16MM FILMS 


Operatine ENp of the Flxible Cancer Coach described below, showing pro- 


jector setup, air conditioner, radiant glass wall heaters, and storage area. 


® Now enlisted in the American 
Cancer Society's health crusade is a 
special motion picture coach built 
by The Fixible Company, London 
ville, Ohio, and operated by the So- 
cicty’s Virginia Division 

Designed to accommodate an 
audience of 30, the coach affords a 
means of carrying the anti-cancer 
message to vast groups of people. It 
is equipped with complete sound 
film apparatus, and is air-condi- 
tioned throughout 

Other special coach equipment in- 
cludes a unique L1O volt heating 
system which utilizes four continen- 
tal radiant glass heating panels. Air 
conditioners also operate as air cit 
culators, drawing in fresh air from 
outside the coach 

Windshield and windows in the 
door and coach front end are pro- 
vided with snap-on blackout cur 
tains. Indirect lighting is employed 
as well as standard center channel 
lights. Spectators’ seats can be re- 
moved to permit use of the coach 
for transporting materials or em- 


ployment as an efhicient 


Lederle Shows “Operation Health" 
® Lepercte Lasoraronies’ Division 
of American Cyanimid Company is 
releasing a new film for distribu- 
tion to the general public which 
shows the importance of pharmaceu- 
tical products and research in medi- 
cine. Called Operation Health. 10 
min., bw, it depicts the operations 
of research and manufacture at Led- 


erle’s Pearl River, N. Y. plant. 


Fire Underwriters List Free Films 

* To help decrease the annual loss 
of 11,000 lives and $770 million 
worth of property caused by fire, the 
National Board of Fire Underwrit- 
ers has made public its new 1953 
listing of 22 current films available 
on free-loan. A list of these pictures 
may be obtained from the National 
Board of Fire Underwriters, 85 
John Street, New York 38. Booking 
requests should be addressed to the 
National Board’s Film Library of 
the Bureau of Communication Re- 
search, Inc., 13 East 37th St.. New 


York 17 





cargo truck 

The coach is now 
covering an itinerary 
which includes virtual- 
ly the entire state of 
Virginia. The Cancer 
Society's state head 
quarters are in the Al- 
bemarle Hotel build- 
ing. Charlottesville. 

For data on coach 
construction, costs for 
similar units write the 
sales department, The 
Fixible Company, 
Londonville, Ohio. The 
firm specializes in this 


kind of custom job. 


TYPE TITLES 


Produced up to 
a standard—not 
down to a price 


Knight Studio 


159 E. Chicago Ave. Chicago 11 
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... and writing BETTE R stories and producing BETTER 


live action and animated films is our business... 


| oT ) ( 
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HOUSTON 
8 9A RY 
Ce ific valion 


Production Lines 


Bell & Howell Reduces Price of 
Soundstripe to 2'/2¢ Per Foot 

® THe Bett & HoweLt Company 
has reduced its price of SOUND- 
sTRIPE from 3'oc to 2! vc per film 
foot, it was announced recently. 
Soundstripe is the company’s method 
of applying to film a strip of mag- 
netic material on which voice and 
music may be recorded. The price 
reduction was made possible by 
lower striping costs resulting from 
increased demand for the process 
from a growing number of magnetic 
sound projector owners. The new 
price applies to full or half track on 
single perforated film or quarter 
track on double perforated film. 
The minimum charge for Sound- 
stripe has also been reduced from 
$10.50 for 3300 feet to $5.00 for 
200) feet or less. 

It was announced also that effec- 
tive immediately the company will 
apply balance striping simultane- 
ously with Soundstripe at no extra 
cost. Balance striping is applied to 
the film edge opposite the magnetic 
stripe to balance its thickness, mak- 
ing the film stack more evenly on 
the film reel. 

. « . 

Plan Kodak Lab at Stanford 

* Plans for construction of an East- 
man Kodak laboratory on part of 
ten acres of Stanford University 
land were announced recently. Pre- 
liminary negotiations have been 
completed for a long-term lease of 
the site, which is located in Palo 
Alto on the south side of Page Mill 
Road and 1200 feet from El Camino 
Real 

Eastman Kodak expects to build 
a processing laboratory on this land 
to handle the film processing now 
carried on in Kodak's building at 
241 Battery Street, San Francisco 
Company spokesmen said this ar- 
rangement will release additional 
space for branch distribution facili- 
ties at the San Francisco location, 
and will provide space for future 
growth of Kodak's film processing 
facilities 

Tentative plans call for a large 
one-story structure to be erected on 
the land, the remaining area to be 
landscaped with a section devoted to 


y 
oe 


employ ce parking 


Strauss Talks on Communications 
@ Henry Srravuss, of Henry Strauss, 
Inc., addressed the annual confer- 





ence of Industrial Relations Coun- 


FOR BETTER SHOWS USE “THE AUDIO-VISUAL PROJECTIONISTS HANDBOOK” | “!°™ Inc: at Williamsburgh last 


® Many large | >. business firms now 


employee projectionists This graphic, illustrated Order today 


month. Mr. Strauss talked on the 


use the manual contains step-by-step lessons on good show- interrelation of the various com- 
Audio-Visual Projectionist’s Handbook to train manship ; sells $1.00 per copy, postpaid. munications media and how each 


Screen, Chicago 26. |, can be used in industrial relations 


most efficiently and economically. 
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Get ALL the detaile with 
NATIONAL PEARLEX’ CARBONS 


TRADE - MARK 


for 16 mm projection 
y BUY PROJECT, 


o Your 16 mm commercial, educational and industrial films 
o* “4ey require clear-cut detail and fidelity of color to capture... 
ry Ws and to bold your audiences. 


There is one way — and only one way — to assure opti- 
mum visibility and color balance for 100 or more viewers 
of 16 mm productions. It’s carbon-arc projection light- 
ing — four times brighter —at Ys the operating cost of 


the next best source! 


Buy .. . 
Y “NaTiON 2 With business-sponsored films alone playing to 20,000,000 


people every week — an increase of 500% in less than six 


The terms “National” and “Pearlex" are registered years — it will pay anyone concerned with auditorium 
trade-marks of Union Carbide and Carbon Corporation Fs i - . " 

NATIONAL CARBON COMPANY showings to investigate this vastly more efficient and 
A Division of Union Carbide and Carbon Corporation 


economical source of screen lighting. 
30 East 42nd Street, New York 17, New York 


District Sales Offices: Atianta, Chicago, Dallas, Kansas City, New York, Pittsburgh, Sen Francisco « [sn Canada: National Carbon Limited, Moatreal, Toronto, Winniped 
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its better to give/ 


ABBOTT # COSTELLC 
FIRESIOE THEATRE 
GEO. RAFT SERIES 

0 BILL HICKOK 
LONG CASS!0¥ 
CISCO KIO 








BY GIVING SOMETHING EXTRA ON EVERY JOB 
WE HAVE BEEN ABLE TO ADD THESE 
OUTSTANDING FIRMS TO OUR GROWING 
LIST OF SATISFIED CLIENTS 


NEXT YEAR WE'VE RESOLVED TO GIVE 
MORE ALL WE ASK OF YOU IS GIVE US A 
CHANCE TO PROVE IT. 


Color Prints 


« BaW Daily and Release Printing 
e BAW Developing 
« BAW Reversal Work Prints 


* B&W Dupe Negatives from Color or Reversal 
Originals 


e lémm BAW Reductions from 35mm 


e Electronic Recording of Sound Tracks to Color 
Release Prints 


« Magnetic Recording Truck for Motion Picture 
and TV Production 


¢ Expert Timing for Exposure Correction—Color 
or B&W. 


BOTH 16 AND 35mm COMPLETE FACILITIES 


CALL OR WRITE FOR OUR NEW 
COMPLETE PRICE LIST 


FILM LABORATORIES 


HILLSIDE 747] 


1161 NORTH HIGHLAND AVE. 
HOLLYWOOD 38, CALIFORNIA 


Distribution Data 


25 Million See Christophers’ 
Film Via Sustaining Television 
® Tue Cuetsrorners’ film, Gor 
ernment Is Your Business was seen 
by approximately 25 million per 
sons on television in the past 4 
months. Networks and stations all 
over the country gave it repeated 
showings free because they regard 
ed it as a very valuable public 
wrvine 

In addition to the television pres 
entations, millions of others saw the 
picture in private showings. The 
hlm was viewed by 45,000 em 
ployees of the Santa Fe Railway; in 
the Baltimore area one group was 
instrumental in sereening the film 
to more than 10.000 in churches, 
schools and clubs. Five prints in 
Pittsburgh were shown 144 times to 
16.859 people in service clubs, PTA 
meetings, civie groups, and labor 
unions; two prints in Massachusetts 
were seen by 20,000 people. Over 
100) 16mm sound prints, made 
available at actual cost of labora 
tory duplication, are now in circu 


lation 


More Than 32 Million View 
USDA Films During 1952 
® Interest in U.S. Department of 
Agriculture educational films has 
been on the upswing in the vears 
following World War LL. According 
to statistics released by the depart 
meat, 14,288 prints of its motion 
pictures have been purchased 

It is estimated that these prints, 
purchased largely by college and 
veleran vo-ag film libraries and 
school systems, were shown a mini 
mum of 2,0.332 times to 18.496 
10) persons. Purchase of these 
hfims by libraries and schools raised 
the namber of USDA prints in cir- 
culation during fiscal vear 1952 to 
27.908 prints. An estimated audi- 
ence of 32,254,812 viewed the films 
during the year. These figures, how- 
ever, do not include the uncounted 
mithions who viewed the films via 
the television medium 


A-V Associations Seek Lower 
Postal Rates on Film Materials 

® Various national organizations in 
the audio-visual field have tentative 
ly agreed upon a proposal to work 
together in an effort to secure Con 
gressional approval upon reduced 
postal rates for l6mm films, film 
strips, and tape and dise recordings 
similar to those which now apply to 
hooks. The Film Couneil of America 
has agreed to coordinate this effort. 
which has been unotheially ap 
proved by representatives of the Na 
tional Education Association, the 


American Library Association, the 
Educational Film Library Associa- 
tion, and the National Audio-Visual 
Association. Credit for “pushing” 
the proposal to the stage of joint ac- 
tion goes to Irving C. Boerlin, su- 
pervisor of audio-visual aids at 


Pennsylvania State College 


. ° 


“Fire and Your Hospital’’ Prints 

Available from Audio Productions 
® Prints of Fire and Your Hospital, 
a new film on training hospital 
staffs in fire prevention BUSINESS 
ScREEN, November 1953 p- MM), 
may be purchased for $65 each 
from Avuptio Propuctions, INe., 
Film Center Building. 630 Ninth 
Avenue, New York 36, New York. 


Dentists Expand Film Library 

® The American Dental Association 
has reorganized and expanded its 
film library to a total of 298 prints 
of 65 titles according to a report 
from Helaine S. Levin, director of 
ADA’s film library. Films cover 
such scientific fields as operative 
dentistry and periodontics and den 
tal health subjects such as oral hy- 
giene and fluoridation. A catalog 
and further information can be ob- 
tained from the ADA Film Library, 
Bureau of Library and Indexing 
Service, 222 East Superior St, ¢ hi 


cago 


Canadian School Projector Survey 
® “Crawley Commentary.” news- 
letter published by CRAWLEY Fits 
Limirep of Ottawa, Ontario, carries 
an estimate of the number of pro- 
jectors now owned by Canadian 
school According to the Crawley 
survey, there are 4.240) l6mm 
sound projectors now in use. 
GRAEME FRASER, assistant general 
manager of the Canadian film pro- 
ducer s'resses that “all figures are 
minimum and the steady increase 
in the use of visual aids in Cana- 
dian schools may well mean that 
the correct figures are now closet 
to 5,000 and 4,000 respective ly.” 


Next! The 3rd Annual Pro- 
duction Review Issue Feb. Ist. 





For Sale 


30 rolls (800 ft.) 
Single Perforated Scotch Brand 


Magnetic |6mm Film No. 116 
New 


University of Minnesota 


Purchasing Department 
Minneapolis 14, Minn. 
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In 1907 .. . (long before Marie Dressler), 
Hollywood Film started in business! 


4 


The Original 16mm Film Lab 





still leads the rest! 


2g i Seca 


Serving Major Producers 
for over 45 years! 


We're proud of the many 
outstanding producers we 
serve, both old and new, big 
and small. Here, at Holly- 
wood Film, you get the finest 
production facilities, plus a 
“know-how” that assures 
you highest quality prints at 
reasonable prices 


COMPLETE 
16mm Lab Service 


Negative Developing 


Reversal P ew 





| a 
“LOUISIANA,” produced by Mau- 
rice Ries for the State of Levisiana. 


Processed in color by Hollywood 
Film Enterprises, inc. 


AMERICAN KITCHENS,” produced 
by Alexander Film Ce ter AVCO 
Mig. Corp. Processed in coler by 
Hollywoed Film Enterprises, Inc. 


6060 SUNSET BLVD. 
HOLLYWOOD 28, CALIFORNIA 


“Oldest and most experienced 
l6mm film laboratory” 


U.S. BUSINESS FIRMS READING AND CONTRIBUTING TO 
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NEW FILMS LAST YEAR! 
AND EQUIPMENT MAKI 


SPENT $45 MILLION FOR 


THEIR INVESTMENT IN PRINTS 
THEM MARKET LEADERS! 


MGHT & SOUND 


Film Displays Auctioned Necklace 

® A necklace which had belonged 
to the late Mrs. Henry Ford was 
seld at auction last month at the 
Parke-Bernet Galleries in New York 
Prior to the sale, a color motion 
pr ture of the diamond and emerald 
necklace was shown to illustrate its 
features more clearly for the 600 
bidders in attendance. 

The necklace. a Christmas gift in 
1931 from Mr. Ford. had been re 
linked to enable it to be sold either 
as one piece or as five pieces a 
brooch, a pair of earrings and three 
bracelets The film demonstrated 
the necklace in the various ways it 
could be regrouped. It was sold in 
hive pieces for 898.500 


Slidefilm Tells Magazine's Story 

* TV Guipe, a pocket-sized maga- 
zine for New York televiewers, is 
telling the story of its phenomenal 
growth to advertisers and agencies 
with a 30-minute color slidefilm, 
The Story That Has Never Been 
Told. TV Guide now has one of the 
three largest magazine cir ulations 
in the New York area 

Plans for '53 Regional Meetings 
Announced by Dealer Association 
* Plans for four meetings of NAVA 
members during the opening months 
of 1953 have been made by the Na- 
tional Audio-Visual Association, an- 
nounced Jasper Ewing of New Or- 
leans, La... NAVA President. The 
schedule is as follows: NAVA mid- 
winter conference, January 22 
through 24, Buena Vista Hotel, Bi- 
loxi, Miss.; NAVA eastern meeting, 
February 14. Hotel Ambassador, 
Atlantic City, N. J., during the na- 
tional convention and exhibit of the 
American Association of School Ad- 
ministrators: NAVA western meet- 
ing. March 5 to 7, Hotel Edmond 
Meany. Seattle, Wash. (Date of this 
meeting had been previously an- 
nounced for February 5-7; and 
NAVA film conference, April 24 
and 25, Hotel New Yorker, New 
York City. 


Ross Roy, Inc., Moves N. Y. Office 
* Ross Roy's New York ofhices 
were moved recently to larger 
quarters in the Chanin Building, 
122 East 42nd Street at Lexington. 
Mr. Ross Roy, president of the De- 
troit advertising agency, announced 
that all contact for advertising and 
merchandising for the Custom Ree- 
ord Division of the RCA Victor 
record department will be handled 


from the New York office. 


Photographic Show to Present 
Model Educational Film Library 

® Products of some 150 camera, 
projector, and photographic acces- 
sory manufacturers will be on dis- 
play at the 7th Annual National 
Photographic Show, February 12- 
16, when the show moves into Grand 
Central Palace, New York, for the 
first time, according to Witrren L. 
KNIGHTON, secretary of the Photo- 
graphic Manufacturers and Distrib- 
utors Association, sponsor of the 
activities. 

One feature of the show will be a 
model educational film library main- 
tained to instruct personnel of 
schools, clinics, and other organiza- 
tions in the use of visual education 
materials and equipment in the 
proper technical methods of running 
a film library. 

Stressing the educational aspect 
of the show, an auditorium will be 
located on the mezzanine floor seat- 
ing more than 250 persons in which 
professional teachers will conduct 
classes in various phases of photog- 
raphy. The instruction will last 
only part of each hour, the rest of 
the time being set aside for screen- 
ings of educational and entertain- 
ment films. 

o o > 
Ministry Students Use 16mm 
Projectors in Foreign Missions 
® Students of the ministry at Bob 
Jones University, Greenville, S. C., 
are no strangers to 16mm sound 
film equipment. Long a believer in 
modern methods of communication, 
Dr. Jones, well-known evangelist 
and founder of the university, sees 
to it that his students learn these 
methods as well. 

Not long ago eighty-five students 
each used an RCA “400” Senior 
lomm projector during home and 
foreign missionary expeditions 
which covered thousands of miles 
in the UL. S., Europe, Asia, South 
America, Canada, and Alaska. 

In October, 1950, Bob Jones Uni- 
versity opened film studios to pro- 
duce its own religious films. When 
the first production was released, 
students purchased projectors and 
film, and obtained bookings of the 
film for showings throughout the 
summer months. This type of minis- 
try proved so successful that it has 
been repeated in succeeding years. 
Slide Exhibition To Be Held 
® The Fifth International Color 
Slide Exhibition is being held be- 
tween April 4 and April 12 by the 
Berks Camera Club, Reading, Penn. 
Judges are H. J. Johnson, W. H. 
Savary, and F. Moyer. Entry fee is 
$1.00. For information 
write to John H. Kline, Chairman, 
550 North Lith St., Reading, Penn. 


further 
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KODASLIDE PROJECTOR, 
Master Model 


Ultra-brilliant 2’’ x 2’’ projector 








for screenings up to 20 feet wide... 

When you back up words with super-brilliant, full- 
for top-notch slide shows even color pictures, you make your points clear .. . accel- 
erate understanding. 

To best help you do this kind of a job, you need 
the Kodaslide Projector, Master Model. Here is a 
machine that brings out every last bit of color and 
detail in your transparencies, whether projected in 
a small room or large auditorium. No need, fre- 
quently, to exclude extraneous light. 


Its superb Lumenized optical system is the answer! 
... and for personal selling, store ea 


A choice of four fast lenses—including two sharp- 
demonstrations, or exhibits cutting / 2.3 Ektars—and lamps up to 1000 watts 


enable you to meet every need by filling any projec- 
THE KODASLIDE 


tion screen up to 20 feet in height or width. Prices 
TABLE VIEWER, from $169 to $246, depending on lens. A handsome 
, carrying case (extra) holds projector, two lenses, 
MODEL A spare lamp, slide carrier, and cord. Let your Kodak 
Audio-Visual Dealer demonstrate this equipment 
Handiest system ever devised for you or write for a free booklet. 
eters . p mes = Prices subject to change without notice. 
jection room in itself! You use 
it in ordinary room light. Its compact and ingen- 
ious mechanism, geared to a smooth and effort- 
less slide-changing system, produces crisp and 


in fully lighted rooms 


color-pure images with superb highlight-shadow tasiide Preiocter, i = Model 
detail on its 56-square-inch screen. $97.50. -- , aoe bi Viewer Model A d 





lll 


PHOTOGRAPHY... COMPANY___ 


ulate tina wands | 
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use STEREO! 


... better for 
presenting & 
selling your 

products... 


use BRUMBERGER 
STEREO EQUIPMENT 


“i better for viewing, 
protecting & carrying your 
valuable transparencies 


Brilliant three dimensional pictures at your fingertips. Optic- 
ally ground and polished lenses, pin-point focusing . 
battery operated with push-button switch Lightweight, hord- 
impact Polystyrene ‘practically unbreckable). Takes all stand- 
ard 1%" « 4° stereo mounts 


#1265 Viewer (less batteries) 


STEREO 
VIEWER 


«List $9.95 


Completely portable all-stee! file, holds 50 metal or gloss 
binders ‘or 125 cardboard mounts), in groups. Has scratch- 
proof compartment that holds your Stereo Viewer. A hand- 
some, complete unit-in-one designed especially for the 
salesman who needs a compact, lightweight soles kit. 


#111 File List $3.95 


STEREO 
FILES 


ent size 


STEREO 
BINDERS 


The only all-stee! binders with gloss, that automatically center 
and olign your transparencies. No kits, jigs, tope or masks 
required. Accurate prongs hold film correct for viewing in 
stondord projectors or hand viewers. Simple snap assembly. 
#1166 Box of 24 sets List $4.50 


Lewer prices fer quentity industrial Users 


See your Commercial Photegrephe: Ad 


write direct te 


BRUMBERGER 


34 THIRTY-FOURTH STREET 


vertising Agency, etc. or 


BROOKLYN 32, N. Y 


CIO Distributes Films on World 
Trade, Political Responsibility 

® Political responsibility 
dou Can Do it 


added to the 


is called 
for in one of three 
Cis 


(ther wtles are W orld 


hime recenuy 
him library 

Ketter Living 
Health All 


sound films are 


i rade jor and Our 


Vation s ihree LOomm 
available on a ren 
tal basis from the labor union's li 
brary in Washington 

\ non-partisan documentary pro 
duced by the LAW You Can Do It 
is intended to stimulate interest in 
local, state, and national clections 
The film 


proble tths 


points up the political 


of indiflerence, inconven- 


ience. illness, and ignorance, and ex- 
plains the need for eternal vigilance 
on the part of all adults to insure a 
good democratic service society. 


Health 


the weaknesses in our present “pay 


Our Vation's illustrates 


if you can” personal health system 
that could 
be ours under a comprehensive na 
tional health 
Dr Theodore 


surgeon 


ind the need for change 


insurance program. 
New York 


need fi rT 


Sanders 
points out the 
federal aid for medical education 
ind national health insurance. 

The third film. World Trade for 
Better Living examines the relation 
between 


ships international trade, 


America’s economy, and take-home 
pay It explains how the exchange 
of goods and services between coun 
ld is essential 

L. H. McGlashan Named Director 

of Training at Kodak Park 

® Lewis H. MeGrasuan has been 
appointed director of training at 
Lastman Kodak Company's Kodak 
Park plant, Charles K. Flint, vice 


president and general manager, an 


tries of the we 


nounced recently 

Mr. MeGlashan joined Kodak in 
37 and worked first in the ac- 
counting department at Kodak Park. 
Three years later he transferred to 
the paper 


finishing department, 
was appointed assistant 
1949 he has 


been department manager in charge 


w he re he 
superintendent. since 
of warehousing and shipping at the 
plant's distribution center 





al 


Avex Lerrwicu 


Jam Handy Nomes Alex Leftwich 
to Direct Television Activities 

® New York produc er-d rector Alex 
Leftwich is now in Detroit to direct 
at the Jam Handy 
motion picture studio. He 
rected such television 
“Toast of the 
Show 


Lewis.” 


television work 
has di 
shows as 
Town.” “This Is 
Business,” and “Robert Q. 
Before 
television work for the past three 
years, he was director 


concentrating on 


of radio for 
\ veteran of the 
with twelve years on Broad- 
at one time directed Billy 
huge 
“Jumbo,” and Max 
massive 
Road.” 

Most recent 
personality Mr. Leftwich has direct- 
ed is Lilli Palmer whose 
vision filmed 
The Jam Handy Org 
announced in the Radio-TV daily in 
the “Main Street” 
‘real tribute to the 


sides of the 


Associated Press. 
theatre, 
way, he 
Rose’s musical, 
Reinhardt’s 
produc tion, “The Eternal 


circus 


glamorous feminine 


new tele- 
show. produced by 


anization, 1s 


column as a 
and di 


forthcoming 


acting 

cling 
scries.” 
AMA Appoints Film Assistant 
® Freperick W 
pointed recently as 
Raven P. Creer, secretary of the 
Committee on Medical Motion Pic- 
tures, of the American Medical As- 
sociation. Mr 


LLOYD was ap 
assistant to 


Lloyd rec eived his 
training in audio-visual education 
at the University of Lowa, lowa City, 
k wa 





You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 


by 
HENRY CLAY GIPSON 


President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
250 titles) in color filmstrips for use in 


education. 


$5.00 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y, 
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the Automobile 
the Horse and Buggy 
and the Pony-tail Hair-do 


Th. "ony-tail Hair-do created no revolution. Roused no opposiiion 
Upset no traditions. Came suddenly. Now on the way out. 

The automobile made a jot of people mad. Was ridiculed. Denounced 
as a plaything. Laws were passed against it. But it stuck. It was funda 
mental. Basically different from the horse and buggy. 

The PICTUREPHONE is basically different from the old side 
wheeler sound slide-film machine. The first “expert” who ever laid 
eyes on it said because it was different there must be something wrong 
with it. 

After sixteen years there are still a few “experts” who think the ma- 
chine of their fathers is good enough for them. And still a few people 
who prefer the horse and buggy. —ONE OF TEN MODELS—MODEL L 

Encouraging. We like it that way. Makes the game interesting. A 
thing that’s fundamental is important enotigh to rouse opposition. But 
it sticks. 

The PICTUREPHONE sticks. While the slow movers are slugging 
it out with their own antediluvianism the PICTUREPHONE touches 
first place in sales in 1951 and grows like a well-fed pig. 

Replaces the old style machines for many users. 

Opens up new fields for Sound Slide-film because it’s portable, etc., 
etc., etc., etc., etc. 

A producer who is awake with his eyes and his mind says, “a very 
practical answer to an ancient problem.” 

And in this Year of Our Lord 1952 the PICTUREPHONE has been 
adopted by NINE producers who never sold it before. 

If you wear a Pony-tail Hair-do, that’s no sign you are up to date. 

But if you use the PICTUREPHONE it’s a sign you are up to date 
because you have cut loose from prehistoric prejudice. 


Want to hear what the PICTUREPHONE can do for you? 
MANUFACTURED BY 


0. FS McCLURE TALKING PICTURES 11152 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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WE ARE INDEBTED to these and many other clients 
for their good words about Audio which have helped 


to introduce our company to many new prospects for 


motion picture productions. 


A complete file of these letters and a copy of the folder, 


“A Few Facts About Audio”, will be sent upon request. 


AUDIO PRODUCTIONS, INC. 


PRODUCERS OF MOTION PICTURES 


630 Ninth Avenue + Film Center Building «+ New York, N. Y. 
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7 HEN THE FicHTine Ceased in the Pacific 
\W when V-J Day was declared, and World 
War II came to an end, we who had re- 
mained on the home front and had operated 
manufacturing plants, celebrated. We joined all 
other Americans in our joy in our military vie 
tory. in the end of the fighting and the casual 
But in addition 
I presume each element of society had its own 


ties and the personal sacrifices 


special and individual reason for celebration, 
and we had ours also 

To us the end of the war signaled the end of 
an era of extreme difficulty in business opera- 
trons 

Little by little, step by step, normal operating 
conditions returned. As controls were relaxed, as 
materials became available, as our valuable em 
ployees returned from service we were continu- 
ally reminded of serious problems whic h we had 
encountered, had met and had almost forgotten 
Frequently the removal of a problem itself posed 
new problems in bringing about a sound transi 
tion back to more normal conditions. It was a 
slow process, it took years, in fact it is not yet 
complete: there are still many items of unfin- 
ished business in the recovery from the war- 


time conditions 


The Period of Transition Ahead 


This gradual and troublesome transition pe- 
riod is vividly clear in all of our minds, and | 
cite it now as I think it may help us to under- 
stand the nature of the transition that I helieve 
is ahead of us with the impending change ‘in the 
administration in Washington. 

It seems to me that there is an interesting par 
allel in these two transitions, one in the past and 
one now mn proc ess, 

In both cases our initial reaction was one of 
jubilation. On election night I presume many of 
us celebrated, I'm sure | did. I celebrated be- 
cause I felt that the American people had chosen 
a truly great man as their leader. But once 
again we in manufacturing industry had some 
special cause for celebration as we foresaw the 
long period of 20 years of hostility toward busi- 
ness nearing an end. 

After our initial burst of enthusiasm, | believe 
many of us in our more thoughtful moments, 
foresaw a transition to a more normal period of 
fair treatment to be accorded to all citizens of 
our country. Fair treatment regardless of race or 
creed, of course, but now fair treatment regard- 
less of the individual’s means of livelihood or 
his membership or lack of membership in some 
special group. It seems to me that the doctrine 
of fair, impartial treatment to all was what the 
American people demanded at the polls, and I 
sincerely believe that they are going to get it if 
we all want it badly enough to work for it. 


Now We Face Challenges and Problems 


The celebration is but the first stage in the 
transition, however, and from here on come the 
challenges and the problems. 

Much is being spoken and written these days 
on the subject of the effects of the election upon 
business, | feel somewhat presumptuous in deign 
ing to speak on this same subject, but there is 
one aspect of the subject that interests me 
greatly. and I hope it may interest you, for it is 
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The Responsibility of Business 


Under the Coming Administration 


by Donald F. Carpenter, General Manager, Film Department 


E. I. du Pont de Nemours & Company* 


the question of what part people in business 
should play in this transition 

We speak very glibly about people engaged in 
business. | frequently wonder if we fully under 
stand who are the people interested in or en 
gaged in business. The recent administration ap 
peared to single out a relatively small group and 
make it the target of numerous attacks upon 
business. Perhaps they had in mind the persons 
in the higher managerial positions of our larger 
companies along with the owners of the largest 


blocks of stock in those companies 


Business Is Every American Citizen 


But the fact is, of course, that these few do 
not represent all business; in fact, they are only 
an insignificant part of all business. It is difficult 
to think of an American citizen who is not vitally 
interested in business, and whose standard of 
living is not so closely associated with business 
that he benefits with improved business, and con 
versely, he is injured as business is injured 

As you well know, the business institutions 
are owned by millions of people in all walks of 
life. Most of our larger corporations have many 
more owners than employees. When we realize 
that among the owners of businesses are insur- 
ance companies, banks, fraternal groups, trustee- 


ships and foundations which represent more mil 


*Mr. Carpenter's original presentation was made 
on Dec. 10, 1952 before the Manufacturers’ Sec 
tion of the Chamber of Commerce of Delaware. 


lions of individuals it becomes apparent how 
widespread the ownership in business really is 

The millions of employees are directly inter 
ested in the businesses with which they are as 
sociated. We all know how working conditions 
are apt to deteriorate in a business which has be 
cone unsuccessful 

The teachers and professors in our privately 
supported educatignal institutions are largely de 
pendent upon business for theit support, be it 
from endowment incom or tuition coming 
largely, in the end, from business activity of 
some kind 

The man or woman employed by some gov 
ernment authority, be it a school, a county or 
the federal government is in the last analysis de- 
pendent upon husiness for a substantial portion 
of his income, for business pays billions in 
taxes directly, and the payments from business 
to employees and suppliers are taxed again and 
again. 

The farmer depends upon business for his 
markets and his equipment; the shopkeeper, for 
many of his customers, and so it goes and I am 
sure you will agree that business in this country 
is everybody's business. 

hat situation seemed to be misunderstood by 
recent administrations, but I firmly believe that 
the truth is much more apparent to the new gov- 
ernment now being formed, and that it will be 
guided accordingly. 


Production and Our Standard of Living 


I think it will be fully realized that the stand- 
ard of living of the citizens of the United States 
is more dependent upon the standard of produc- 
tion than upon any other factor. I feel that too 
few of our own associates, employees and cus- 
tomers, appreciate the true nature of this rela- 
tionship They too often fail to realize that our 
standard of living depends upon the amount of 
goods and services that we ourselves produce 
If we produce more, our standard goes up: if we 
produce less, it goes down. 

This situation was brought out rather drama- 
tically in 1947 in Stockholm at the meeting of 
the International Management Congress. Repre 


sentatives of many countries were at that time 
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Responsibility of Business 


An Improved Climate for Operations 


will 


deem it 
vd the opportunity 
ir first contact was 

when be 
Alth i have heard many 
store ' curing the wnpaign 1 am 
win t t el ue oan ther because Ut so 
clearly illustrates the character of the man 
Incidentally | ve ki ot as many times as l 
could persuade vent t listen durit rig the cam 
pain, * ' i iy have heard it. But 


here gow 


This Is a Man of Decision 


One day i eral [ke was president of 
Columbia t ‘ \ estal asked him to come 
to Washing t mwened that in the middle 
of the morning there was a meeting of an agency 
whieh re ‘ restal’s attendance, so he sug 
geatedd to Th i ‘ it in on the meeting. This 
he cud, » , but at one sice 

Lin the ’ eeting a matter came up 

was quite controversial but 
after a : ‘ i be a fair meeting 
of minds m ssil urse of action. At 
and asked if 


express Now it 


this point res i Ike 
he had any views he ured to 
would have been quite natural for Ike to de« line 
comment as he was not a member of the group 
or perhaps becaus he was out of touch or for 


many other reasons but not Ike. He looked 


| with his famous gri and 


irly that the decision that was he 
was based upon expediency rather 
principle He pointed out the funda 
ciple that he thought should be the 
md suggested a succession of steps that 
taken to reach it 

sult was amazing. The action previously 
ed was promptly abandoned, and Ike's 
proposal was adopted unanimously ind after 
the meeting everyone was saving Isn't he a 

reat guy 
That, gentlemen, represents General Ike -a 
in of high prin ple. clear vision and an amaz 


leader. What more could we ask? 


Two Decades of Misunde rstanding 


We manufacturers might well inquire into ¢ 
esponsibilities Now that we ire mm 
i transition what are we goir 
seal this question to a friend of mine the 
ind he promptly replied that having 
he hunted imimal we would now have 
shed our protective coloring 
That seemed like a pretty apt remark 
For 20 long years we have been looked upon 
with suspicion We have been blamed for the de 
pression of the 30's, and the recession of ‘38. For 
unemployment, for poverty, for building plants 
it government expense. For conspiracy of all 
kinds. For overproduction and for underproduc 
achievements which 


tion, for technological 


threw men out of work and for lack of techno 


| 


logical advancement kor monopoly and for 


failure to work together, for sinister planning 
und lack of foresight, and on and on 

Our employees have been told we are their 
enemies and we were for a long time even de 
nied the right to discuss many mutual relation 
ships with our own employees 

Truly we have been the hunted animal and 
have put on our protective coloring 


Some of our critics have predicted that we will 
burst forth in our enthusiasm on January 21 and 
attempt to correct all our abuses, and try to turn 
the clock back and restore the conditions that 


prevailed in the gay °20's 


Business Will Be On Probation 


But now we have an election and come January 
And the big 


question 1s what are we in manufacturing busi 


20 we hope all this will change 


ness going to do about it? Make no mistake 
about it, gentlemen, we will be distinctly on pro- 
bation. We will be under minute observation on 


every side. Organized labor will study our at- 


titudes toward unions, members of the defeated 
parties will look for every pretext to condemn 
our actions, consumers will watch the trends in 
living costs. | assure you, we will be under ade 
quate observation 

Phese critics have warned ominously that man 
agement will attempt to banish all labor unions 

remove controls on security trading. to re 
store the 48-hour week. to eliminate social secur 
itv and minimum wage l am certain these proph 
ets will prove to be false. for the leaders of our 
manulacturing businesses have far more states 
manship and patriotism than recent administra 


tions have releases 


indicated in their public 
which were designed to discredit them 

We hope we will now have a government 
characterized by integrity and fairness. By that 
I do not mean fairness io the proprietor of a 
business alone, but fairness to all elements of 
society whoever and wherever they may be. We 
in manufacturing business can « xpect no spec ial 
favors--in fact, we really don't want any special 
consideration, although some of us mav feel 
after the past 20 years a bit of favor would feel 


pretty good for a change 


“Give Us Equality of Opportunity” 


Isn't our sole request of the new administra 
thon simply this (,ive us equality ot opportun 
itv and let us show you what we can do for this 
glorious country of ours. Let us practice the free 
enterprise system and let it demonstrate again 
what miracles it can perform for all Americans.” 
Let us also sav, however, that if we are granted 
this our request, we will pledge. in turn, not to 
ihuse our opportunity 

It is now the time for us to show our states 
manship. We must not change from the hunted 
mimal to the devouring beast but rather we 
must emerge from behind the trees confident that 
we will not be fired upon by the first government 
agency that spots us We must quietly incerely 
and energetically carry on our cuties like the 
the beast of burden if 
vou like, but the servant of our country 


true domesticated animal 


Gentlemen, we have before us an opportunity 


to be impetuous or to he wise. 


We Need to Be Industrial Statesmen 


We pride ourselves upon the wisdom of our in- 


dustrial leaders— they can be counted upon when 
vital issues are at stake. This time I feel our 
whole way of life may be at stake. Let’s try as 
never before to be industrial statesmen 

Let us say, “General Ike, we don’t expect you 
to do this job alone, we agree with you that 
service to our great country should come from 
all who cherish it, and we are heart and soul be- 
hind vou--vou may count on us. We will operate 
our manufacturing businesses fairly, soundly and 
constructively. We will make the greatest contri- 
bution that we can to the interests of our em- 
ployees, our customers, our owners and the en 
tire public, for we know that unless all are 
served, none are served. , 

And in the event that General Ike should call 
upon us for personal assistance in the activities 
of the government, let us deem it a privilege and 
willingly respond. 

Gentlemen, we are in the midst of a profound 
transition in the history of our country. The out- 
come is largely in our hands R 
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A SOUND MOTION PICTURE 


ON A 


MAJOR BUSINESS 


THEM 


Picture of Industry: “Inside Harvester” 


A Pioneer User of Business Films Presents the Full 


Story of Operations and Policies to Broad Audience 


INCE 1911, when the International Harves 
S ter Company sponsored one of industry's 
first story films. Buck to the Old Farm, this 
leader among the nation’s implement, truck, and 


home appliance manufacturers has brought many 


a good and useful picture to the business screen 


The Old Farm was created on the stages of 
Chicago's historic Essanay Studios and starred 
the then-famous Beverly Bayne. Fifty-one vears 
later a new Harvester dramatic subject was com 
pleted on the same site when Wilding Picture 
Inside Harvester, 
U.S.A., a 55-minute Kodachrome sound motion 
picture 


Productions, Ine. delivered 


from its 


thoroughly modern studios 


built where Essanay once stood 


This latest Harvester film is appropriately 
enough a progress report to the company’s em- 
ployees. shareholders and the public. It shows 
the firm’s expansion since World War II, point- 
ing up its 


corporate philosophy towards its 


worker family and ts owners, the many thou- 
sands of Americans who have invested in the 
company’s shares. To these and to the public, 


Harvester gives an overview of its research and 


JounNY Meets a Harvester family and learns 
how this pioneer manufacturing firm is keeping 
up with the needs of our expanding nation. 


Ee ane 
Back ON THE Farm, Johnny uses some of the 


company s un plements to discover for himsel} 


that modern farming is a good way of life. 
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engineering programs and shows the proposed 
pattern of progress for a better future. The 
inter-dependence of rural and urban communi 
ties is made clear through its dramatic script. 

The story of Inside Harvester, U.S.A. is told 
through the experiences of Johnny, finishing his 
ssvior year in college on an I-H scholarship 
won in a 4H contest on field crops. At the sug- 
gestion of his true love, lane, Johnny selects the 
company as the subject of his graduation thesis 
and spends the Christmas holiday at her home 
in Chicago so he can gather facts for his thesis 
first hand 

In talks and through personal visits to Har- 
vester facilities, this typical American youngster 
learns the scope of the firm's operations, about 
its company welfare programs, attitudes toward 
collective bargaining, its foreign operations and 
the myriad of things which make the corporate 
engine tick. 

Will Johnny join the Harvester employee fam 
ily or will he continue in farm work after grad 
uation? He graduates with honors and spends 


the year until Jane’s graduation working on his 


Mopern APPLIANCES are demonstrated and their 
effect on better living explained by this repre- 
sentative at the company’s showrooms. 


3 
— 


~ 


Tue Mecuanizep Farm not only brings divid 
ends to the consumer but assures the farmer of 


a better future and less tedious labor 


Tuts ts JOHNNY, a typical young Amer 
ican whose experiences tell the story of 
“Inside Harvester, U.S.A.” new institu 
tiona! color film recently completed for 


this longtime film user. 


dad's farm, Johnny proposes to Jane and sells 
her on life on a farm, pointing out that with 
the advantages of modern machinery he can 
build a full life for himself and his family 
Following showings to Harvester’s own peo 
ple and its shareholders, /nside Harvester is be 
ing distributed on a free loan basis Yad 


WorLpwipe Exrort Operations are described 
for Johnny's edification, showing hou Harves- 
ter equipment helps build a better world, too. 


Anp so Tuey Were Wen and Wilding produc 
tion experts lighted one of the film's largest 
“sets” for the climatic finish to the picture. 





AND Swirt PAssace to peoples of many lands with maximum standards 


P AA's constant goal 


Scene in film “Stolen Time”) 


Pan American Meets the Challenge 


Airline Anticipates Need for Long Range Personnel Indoctrination 


to Match Worldwide Operations and Launches Major Visual Program 


’ Yur 4 RUMBLE of excitement over at Pan 
An chil Airways thats ready to 


f the most provocative 
and one o ge whe integrated attitude 
und traimung vrams ever undertaken by an 
American industry Lhe program combines hu 
man relations, job attitude development and tech 
nique training snd is being executed by Frank 
Howe, PAA’s Director of Visual Sales and Train 
ing. Henry Strauss & Co Inc. was called upon 
in the early stages to help plan and develop the 


progran ind produce the essential tools 


he xpansion Rapid in Past Six Years 


nerican realized the urgency for such a 


hecause like the whole iirline wu dus 


wi ul { ite hangars in the 


thly operating little team that pi 


PAA trot mit 


Hav wma Jo years 


Service ENRoute PAA'’S trad 


azo, and then on to cover all Latin America, is 
now the biggest thing in the air with thousands 
of employees who didn’t grow up with the com 
pany and who don't all feel the sense of per 
sonal identification with the mission of Pan 


American in today’s world-wide operations. 


Instills High Standard of Performance 


Hlow to take these good new employees and 
weld them indelibly to the esprit of PAA’s hard 
core of skilled and dedicated veterans is the 
purpose of the training program that will go 
on for at least ten years to come 

Utilizing some of the same applied research 
and motivation principles-the techniques that 
grew out of his experience developing and pro 
ducing General Electric's The Inner Man Steps 
Out and other human relations programs, 
Strauss, together with Pan American's Frank 


Howe, began by plowing through the whole in 


PAN AMERICAN’S standards are “on trial” in this 


from fim Stolen Time 


ternational airline—-from Bangkok to Istanbul. 
from New York to Tokyo——looking for attitudes 
prejudices, selling problems, personnel bottle 
necks—--getting to know the men and women who 
make the airline throb 

That's why the basis of the program is people 
The people who run the airline-——and the people 
who buy the tickets that keep it running. Through 
sight and sound media, these two groups of peo- 
ple are introduced to each other—and then in a 
manner of speaking—-they’re disected: the pas- 
sengers are figuratively taken apart on the screen 

their problems and desires laid open for the 
employee to see, to learn to recognize, and to 
feelso he can give them better service. Like 
wise the employee is thrown up on the screen—so 
he can get a good clear look at his own problems 
in dealing with these customers—so he can learn 
to perform his job in a better, surer, more crea- 


tive way. 


Media Integrated for Specific Goals 

Main core of the program will be a series of 
eight motion pictures, ten sound slidefilms, four 
packaged easel presentations and numerous case 
history recordings —all developed and prepared 
by Henry Strauss & Co. Each item is designed 
so that it’s provocative and stimulating—and 
educational--and_ entertaining enough to be 
shown to the same employee two or three times. 
lhe first time through the employee gets an emo- 
and he begins to think about him- 
self in relation to the people he comes in contact 


tional wallop 


with on his job. The second time he sees a movie 
or slidefilm through a conference leader he be- 
gins to notice and absorb the training techniques; 
the third time through——-he compares his own 
method of work to those suggested by the film 
and by now he knows enough to choose those 
work techniques which suit him: and which will 
help him to do a better job. 

Not only is each single item in the program 
designed to dig down into the employees’ mind 
and rechannel attitudes and prejudices, but the 
whole program is so integrated that each film, 
slidefilm, case history recording has a deliberate 
flow. 

The films deal with the overall job operation 
what it is—who it affects—and why. The slide- 
films deal with materials and approved tech- 
niques used on the job. Case history recordings 
deal with major problems arising from the job, 
the solutions worked out by audience participat- 
tion. Every item is aimed right smack at the em- 


plovees’ solar plexis: every item is based on 


TRAVELER'S Viewpoint is explored in this PAA 


sound film, one of eight films in the series. 
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so that the 
employee is pulled into an emotional experience 


meticulous realism and credibility 


in which he can participate vicariously. And 
throughout he gets a feeling of his individual im- 
portance to the success of Pan American World 
Airways. 


Training of Trainers Primary Goal 

The trainers are recognized as an important 
part; an integral part of the program. So the first 
thing Strauss and Pan American are doing is 
“training the trainers”! Beginning this month, 
key trainers from each of PAA’s four divisions 
(Latin America, Atlantic, Pacific and USA) are 
coming in for conferences to learn about the 
whole scope of the program — its purposes; its 
methods of proc edure: its desired results. 

Part of the job of training the trainer will be 
done with a sound slidefilm on teaching and dis- 


ANIMATION TELLS Story of language problems 
among the nationals of many lands who travel 
on Pan American, (scene in “Stolen Time”) 
cussion techniques—-showing that the most effec- 
tive teaching comes when you help the employee 
help himself to his own conclusions. The key 
division trainers will take back with them ad- 
vance announcements on the program for distri- 
bution to all employees; a trainer's guide and a 
film on the use of audio-visual aids; a leader's 
guide on methods of handling discussions; and 
take-home material for all employees after seeing 
the films. 

These trainers will then spend a week training 
leaders in each of several departments of the divi- 
sion who will actually operate the program 


among employees. 


Program to Serve in 52 Countries 


The Pan American training program will be 
undertaken in 52 countries, and though a great 
majority are foreign nationals—the English lan- 
guage is a common denominator of all and the 
films and other training devices will be made en- 
tirely in English, and then immediately translat- 
ed into French, German, Spanish, Italian and 
other languages if necessary. 

The opening gun of the program, itself, is 
motion picture No. 1 . New Horizons, 33 min. 


b/w, which is being shown to PAA employees 


CHARTING THE Goals (right) shows passenger 
as the focal point of all PAA activity. Like water 
under pressure, unless every part of the contain- 
ing wall is perfect, we lose it. 
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SUPERVISING FILM are (1 to r) Frank Howe, PAA’s Director of Visual Sales; 
Henry Strauss, producer, cameraman, and Robert Wilmot, director. 


all over the world. This film. which will also be 
shown to the public next year in observation of 
PAA’s 25th Anniversary, is, in essence, a pic- 
torial history of the airline with overtones stress 
ing the importance of each man in accomplish 


ing the big job. It shows the first route of PAA, 


a 90 mile stretch with one flight a day, and the 


development of new facilities and equipment that 


led the line south to Buenos Aires, island-hopping 
to China, and now completely around the world, 

Vew Horizons is not much concerned with the 
“high brass in ivory towers,” but with such guys 
as those who made an airport out of an isolated 
or the weather 
and radio men, mechanics, reservation clerks and 


booby hatchery in mid-Pacific, 


(CONTINUED ON PAGE FIFTY-FIVE) 





} red Lasse and 
fhernathy are 


Selling the Sizzle 


Vn. WHeecen is known to 


' ue. ‘ salesmar and 


Wheeler has 


ma ignetic personal 


sell the “leak 


{24 orporations 
use of his Famous 
wt 19 years 
Selling the Sizzle 
has pleted by Fotowox, In 

M. nphis pros sa Mi-minute color motion 
picture with the same tithe While the original 
film h ee first used in the 1952 DuMont 
Reve ‘ ’ the new him was pur 
an be idapted for use 
| business 


kes chuckles with a 


De You Wany 


WV heelerpow or asi wk Which 


only half protection 


Tue SALESMAN 


A Portfolio of 
Selling Films 


« Films have 


nowledge of better techni ques to audi 


brought inspiration: and 

ces of salesmen for many decades, yet 
interest remains undin De ist ed and le mand 
great. Helping meet today's needs are three 
new sound pictures made available on an 


individual print sale basis bad 





“Nelling the Sizzle” 


\ 30-minute Color Motion Picture 


Based on Elmer Wheeler's “Sizzle” 


Aimed 


to develop enthusiasm as well as inspire its 


purpose, as does its principal character 
potenti il audiences of salesmen, the Sizzler tells 
its viewers about the magic Sizzle, where to find 
it, how to use il It is divided into two parts; 
the first 20 minutes are devoted to explanation 
and application of Eliner’s W heelerpoints and 
the final 10 minutes are designed for direct 


pplication to the sponsor's own products, in 


illustrates Wheeler's 
“don't sell the steak, sell 


Tuey Won't Tren” 
famous punch line 
the sizzle 





Permanent Wave 88, Bur Permanent is word 


magic with a sizzle that gets inside the customer 


and moves to action 


Meer Eimer WHEELER, successful exponent of 


his own “Sizzle” philosophy of selling 


the first instance for DuMont Television Re- 
ceivers. DuMont retains all rights to exclusive 
use of the film in the television receiver indus- 
try: Fotovox, Inc.. has reserved residual rights 
and is making the film available to industry 
either as custom producers of the final 10-minute 
segment or on a rental basis for the 20-minute 
basis film. 

Locale of the basic film is Sizzle Ranch, El- 
mers colorful and luxurious home in Dallas, 
Texas. As one user remarked, “this sales film 
shows that at least one guy is not only a teacher, 
but a successful doer!” ad 


Selling the Sizzlé (20 or 39 min. color) 
apply to Fotovox, Inc. 1091 Union Ave- 
nue, Memphis 4, Tenn. for rental. $25 
minimum or $l per person up to 200, 


“Tuese Frying Pans will save you 3c a meal” 
is another practical illustration of Elmer's phi- 
losophy at work in retail selling 


‘Say It Wirn Flowers” is applied by this tele 
rision receiver sale ssnanm as he brings the cus- 


tomer into the act. 
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THe Manacementr Team considers a ll SALESMEN Serve Deacers »widing them with Campaicn’s END is the eventual consumer and 
ing objective: the introduction ol a 


saleable oods, hetter techniques. S 


{ scene from The In portance of ling EB Films The 


cene from here the salesman musi perform the vital task of 


Importance assuring productivity hy his work 


Basic Background: “The Importance of Selling” 


NELLING is the backstop of our American j : ty pe al sales department in a large industrial 
economy, assuring continued productivity ’ F 
n ‘ 
it 


concern illustrates internal management rela 
that is the key to our prosperity. But the role 


tionships and sales preparations which precede 
he 


salesman as a member of the U.S. pro the introduction of a typical new product. Con 
duction team has never been as well defined as in 

this new Eneve lopaedia Britannica Filn The . : « tain en ploy tne it through building an eveqg 
Im portance i Selling Y increasing flow of goods The National Sales 


Executives « voperated in the production a 


cluding sequences show how selling hel ps main 


\ 20-minute black & white sound picture, it 
brings into perspective many tvpes of selling 
| I *t ’ ‘ The Importance of Selling (20> min 
and the useful place filled by salesmen from the ‘ 
” b&w) S100 per print on outright sale: 
day of product development to its delivery 7 
hich th ' preview rental (1 to 3 days) $5. Apply 
é ong the Onst . i t r art « les J 
ae en nee een _ ‘ to Eneyclopaedia Britannica Films, Wil- 
A detailed analysis of the organization of a mette. Illinois. on either basis 








imHarp C Borpen and Alvin C. Busse. like methods top-notchers use in finding the key 


Sherlock Holmes and his faithful Watson it) Ad 99 issue on Which a sale can be closed. And among 
have been solving the mysteries of selling Closin the Vale many other useful points, it shows how a sales 
for a good many years. But unlike the Conan man makes sure a closed sale stays closed 
Doyle pair, their film ventures have provided = uF. : The 
practical and true-to-life plots that are welcome Phe Famed Team of Borden & Busse 
fare at sales meetings and conventions through 


out the land 


“sponser” (Dartnell) is making an in 
creasing contribution to the visual field with 
Collaborate on a 30-minute Film this second addition to its motion picture pro 

gram in recent years. The first, The Bettger 
Latest of these is Closing the Sale, produced for getting results. It gets over the five most Story, is 


going strong. So will Closing the 
for and distributed by the Dartnell Corporation important methods of closing as practiced by Sale led 


as a 30-minute l6mm sound motion picture. The sales champions. Closing the Sale does this 
Jam Handy Organization handled the production most effectively 


with a combination of humor Closing the Sale (30 min. b&w) Avail- 
assignment 


and ideas, For example, Closing shows how able on rental basis only at $1 per head; 
minimum rental fee $40. Apply to Dart- 


nell Corp.. 1660 Ravenswood, Chicago. 


Closing the Sale gives salesmen and dealers champions combine product features with bene 


practical demonstrations of effective techniques fits for the buver to close the sale. It shows the 


Famep SALES AUTHORITIES are Richard C. Bor- THe Prospect YAwns and the poor salesman is 
den (right) and Professor Alvin C. Busse, col- figuratively “dead” as his chances of a sale nou 
laborators on the new film “Closing the Sale.” rapidly diminish. 


Tue Expert Suows Tue Way as he holds the 
prospect's attention down to the wire and con- 
sumates the closing that stays closed. 
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= CASE HISTORIES 


OF RECENT BLSINESS PICTURES 


“Miracle of the Can” Presents 


Life Cyele of a Major Industry 


Spomeor: The A 
Tithe The Mira 
produced by 


1 he Arne " ' ! win has brought 


lustry ana 


rh the littl 

untry serving 

r enough t go 
ittlhe more than ar 
iwerage family * 
durihg an all to« 
ild market per 
rt time and only 
canning indus 
I pack ww 
the products 


ivailable at 


the wiit ! 


in LOOL, aed the 


zed the industry, the 
sled with a rubber 

nsuming ipplic ' 

prments have led 
cans quicker than 
can for such prod 
ills, the paper milk 
blood plasma paint 
food products, and 

may lead to the 


eating on the 


of products now be 
nstrates with sample sof 
different pr viucts Designs for 
wtual brand names are 
extraordinarily good in fact 
spent $2,000 producing the de 
cans used in the proture 


The Miracle of the Can, like all American Can 
THANKSGIVING for the pioneers included thanks 


hat the food wasn t spoued 


Pioneer Film Still in Demand 


* The 
flaska’s 
by Father Bernard Hubbard, is recognized 


American Can Company's first film 


Silver Millions produc ed in 1935 


as one of the finest documentary films ever 
mace Latest cir ulation figures show that 
over 22 million people have seen it in some 
186.541 showings, and it is still as popular 


as ever. It is apparentiy time less 


films. is distributed under the company 8 own 
suspices through its headquarters at 100 Park 
Avenue, New York. Movies-USA, a commercial 
distributor, is also handling the fim in Washing 

California and Utah Sat 


Midwest 
Beauty Featured in Brewer's Film 


Industry and Scenic 


Sponsor: Pfeiffer Brewing Company 
Lith Wr. Weher Discovers 
lor, produced by Paul Alley Productions 
* Last year, producer Paul Alley made a film 
for the State Department on Netherlands’ Queen 
Juliana’s tour of the country. While in Detroit, 
he met one of the Royal Party's official hosts 
Mr. Alfred Epstein, president of the Pfeiffer 
Brewing Company. As a result of the meeting 
Mr. Epstein asked Mr. Alley if he wouldn't come 
back some day and make a picture about Pfeiffer 
und the great marketing area it serves. Mr. Alley 
did just that, and Wr. Weber Discovers America 


Imerica, 26 min 


« now being seen all over the Great Lakes area 
The growth of the Great Lakes region intro 
duces the story as it depicts the industrial life and 
scenic qualities of Detroit and Cleveland. Littl 
Mr. Weber 


finds in his adopted country a compatible soul 


1 brewmaster from the old world 


in the person of a Detroit public librarian who 
helps him discover the human side of America 
and its many advantages 

With pardonable poetic license, the script writ 
er has conveniently endowed his librarian with 
shares of Pfeiffer’s stock so that, as might be 
guessed, it is not long before we learn that 
Pfeifler’s is the tenth largest brewery in the 
United States, with a capacity of 2,100,000 bar- 
the largest brewery between the At 
lantic and the big plants of St. Louis and Mil 
Highlights of the scientific laboratory 


rels 1 year 


waukee 
testing and biologic al control of the product in 
the ultra modern brewery provide interesting 


Barty Can MAKING was a laborious, slow pro- 


cess that was changed by mass production 


Drama of the Diesel Race Car 
Points Up Value of Research 


Sponsor: Cummins Engine Company 
litle: Diesel Race Car, 45 min, color, produced 
by the International Film Foundation 


* This is the story of No. 28, an experimental 
diesel car that Freddy Agabashian drove in this 
year's race at Indianapolis. Though it never fin- 
ished, the Cummins diesel made a name for it- 
self by qualifying for the pole position at 138.01 
MPH, the fastest qualifying time ever made for 
the “500.” 

The film is more than a record of the race, 
however, it is the story of the background of the 
car, why it was built and what it accomplished 
The Cummins Engine Company makes diesel en- 
gines for almost every purpose to which an en- 
gine can be put——stationary types to drive heavy 
equipment, marine for ships and tugs, automo- 
tive for heavy trucks, ete. The company special- 
izes in custom installations—think up a job and 


And the 


Cummins people are thoroughgoing car buffs, to 


Cummins will make a diesel to do it 


boot. Several times in the past, Cummins en- 
fines have powered cars at Indianapolis, never 


with any great success 


A New Cummins Diesel Is Entered 

This year starting from scratch, Cummins as- 
sembled a team to enter the race again with a 
new car that would throw out all preconceived 
notions of race cars and be the very last word 
in stability, speed and aerodynamic styling. A 
standard truck type diesel, as the film shows, was 
carefully built of lighter metals to the closest tol 
erances and altered to bring it to “full race” 
Meanwhile a wooden mock-up 
was delivered to Kurtis Kraft, race car builders 


characteristics 


in California, where a chassis and body were 
designed and built to fit the engine, which was 
mounted horizontally. 

After tests in a wind tunnel in Wichita, more 
all-out re-design, engine hop-up and body light- 
ening, No. 28 was ready to go, and go she did. 
First in qualifying, Agabashian was running 
close behind the leaders in mid-race when breath- 
ing troubles developed, and the car was reluc 
tantly withdrawn. 


The Failure That Was a Success 
It might seem strange for Cummins to make a 
film, and an elaborate film at that, about a fail 
~~ 


ure. But, in a broader sense, No. 28 was not a 


failure, for every new fact discovered during the 


VitaLty Neepep BLoop PLAsMa is now provided 
in these safe, modern containers. 
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building of this great diesel—and it was great 
will be showing up on Cummins diesels that will 
be used all over the world 

Diesel Race Car, an honest record of a good 
try, and a very exciting movie, will be distributed 


by Association Films, Inc ba 


This Film Helps Consumers Cope 
With the “Octupus in the House” 
Sponsor: National Electric Products Corp. 
litle: Octupus in the House. 28 min. b/w. pro- 
duced by The Jam Handy Organization. 
* Do the wires behind 


electrical engineer to untangle? 


your couch require an 
Better “ee 
Octupus In the House, 28-minute film which 
pictures not only the irritations of bulging car 
pets and blown, fuses but the danger as well 

The “octupus” is of course the conglomeration 
of wires used in an age of electrical appliances 


In the picture, the Joneses, esper ially Mr Jones, 


@ 
L\ \ 


1 self-taught expert, cope with the problem of 


using “octupus plugs” in the too few available 
outlets. Result is overloaded circuits, blowing 
fuses, and the attendant dangers. 

\ visit by a friend of the Joneses, an electri 
utility salesman, results in some important data 
on adequate wiring in the modern home, and 
the dangers of make-shift electrical work. The 
salesman shows how octupus plugs can be elimi 
nated and adequate outlets can be secured 
through the installation of “Plug-In” strip, one 
of National Electric’s many products 

Booking requests may be addressed to Na- 


tional Electric Products Corp., 13th Floor, 


Chamber of Commerce Bldg.. Pittsburgh 19. 


THe Joneses (above and below) are having 


“Octupus” troubles with light cords. 
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Civil defense operations are shown in “Lile Lines of Defense” 


Audience Research on Film Values 


The New York Telephone Company Tests Civil Defense Picture 


Through Audience Surveys and Discovers Interesting Faets 


Sponsor: New York Telephone Co 
Pitle: Life Lines of Defense. 14 min. b/w. pro 
luced by Sound Masters, Inc 
* Lije Lines of Defense, a 14-minute dramatic 
film portraying the telephone’s role in Civil De 
fense and encouraging New Yorkers to volunteer 
for defense activities has recently been produced 
by Sound Masters, Inc. for the New York Tele 
phone Company. Cooperating with New York 
City CD authorities, the film was designed for 
New York City for showing to City defense 
workers and to the general public in theatres and 
in company lecture-demonstration programs. 
The film shows a typical telephone-using fam 
ily and their reaction to a newspaper article urg 
ing people not to use the telephone in time of 
disaster. At first, they can’t understand why there 
should be any great connection between the tele 
phone and Civil Defense but they learn how im- 
portant it actually is, and, in the course of 
learning about Civil Defense they decide to vol- 
unteer for CD work. 


500 Personal Interviews Conducted 

To measure public attitude toward the film, 
the New York Telephone Company arranged for 
the George Fine Film Research Surveys to make 
500 personal interviews in three theatres in the 
metropolitan area where Life Lines of Defense 
was shown as part of the regular program. 

The theatres, located in the Bronx, Manhattan 
and Brooklyn, are first-run neighborhood houses. 
Their locations were selected so as to obtain a 
good cross-section of New Yorkers. 

Permission for conducting the interviewing 
was obtained from the theatre managers. Fifteen 
interviewers and one supervisor employed by 
Film Research Surveys were stationed in the 
theatre lobbies. People who had seen Life Lines 
of Delense were asked their opinion of the film 


as they were leaving the theatre. The average 
length of completed interviews was about four 
minutes, In gene ral, people whose opinions were 
requested were very cooperative and seemed 


pleased to answer the questions. 


Answers to Six Key Questions 
Principal findings of the survey were 
|. Slightly more than six out of ten people 
said they considered the film to be either ex- 
cellent or good; women (68°) were more like- 


‘ 


ly than men (55°) to rate it this way. 


2. Eight out of ten remembered that the film 
had been sponsored by the Telephone Company. 
\ large majority of these thought the Telephone 
Company should sponsor films like this one. 

3. 82° felt it is a good idea for theatres to 
show this film as a part of their regular program. 

4. More than half of those interviewed said 
the main idea of the film was the importance of, 
or volunteering for, Civil Defense. About one- 
fourth thought the main idea was the use and 
importance of the telephone in Civil Defense. 

5. 80% felt the telephone is “very important” 
to Civil Defense activities. 

6. 55° said the Telephone Company is “very 
well prepared” to meet a Civil Defense emer- 
fen vy. 

The telephone people are no novices in film 
research having conducted earlier tests which re- 
sulted in improvements, particularly in content 
slants and values for the audiences for whom 
they were intended. 


Audiences Check Principal Points 


In answer to the question “What do you think 


was the main idea of this film?”, responses fell 


into two main categories: those pertaining to 
Civil Defense and those referring to the use and 
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ot mterview 
feature h 


theatre 


“A Glassful of History” Aimed 
at Audiences of Men's Clubs 
Sponsor: The Rums of Puerto Ri 
bith 
renluee 
e * Burges Meredith tells thi tale uw h 
sits in the bar of the Plaza Hotel in New 
in highball a he 


her with run 


mud laportan of Telephone 


hut 


thes } ‘ ‘ round coun 
her with ru statistics as they top 
rum dinner ind as the pieture 
ifter dinner. he is still gazing fond 


i beaker of run 


he tells is illustrated by dis 

beautiful shots of Puerto 

apes and cane fields, as well as 

ends addit fact t ‘ v th ' costum sequences showing the tradition 

has heen receive , er ‘ ' f rum as the favorite spirit of colonial 

thor New Y ‘ ' ° p Nd Ameru 
m for several 


to the s« |] rum Is 


volunteers and ¢ » similar drink to whisky 


shown to local ¢ i ns . MERE US ESSE und even more versatil It is first pre 


theatre showin, pared into a mash and then distilled sev 
Conelusions on ‘ ’ t eral times The resul is said to contam 
leas acids. sugar residues (and less hang 


overs It sounds quite convincing 


Men's club audiences, to whom the film 
is addressed, may well be enticed to sample 
eral attitude a hooker or two of rum after looking at 
{ Glassiul of History. That “rum dinner 
though. is another thing soup, salad 
— ~ wereag a Pane" meat, vegetables, dessert and coffee all 
needle t , nderes ‘ r st _ ba raked in ruth l et tive out ot here 
us they are hurry » theatre Meredith! 7) 
+. The questionn uld be brief 
L Film showing ild be scheduled 


Visualized for Sales 


National Carbon Company Tells 


“Karbate” Story in Two Pictures 


Sponsor: Nat 


Sutherland 
e Challenge i« 

npetitive advantages of “Karbat 
f pipes 

ndustry 
is several 
over competitiy o material 
tainless steel. which ’ wed for 
the save purposes Karbate graphite is a om 
pressed carbon product impregnated with a 
} h 


eat conductivity. an ve l other factors which 


inder, that is « wally imert, has hig 


plastic 
} 
Ke it supe ctor o r materials in carrvin 
orrosive chemicals. and in heat exchange units 
The film shows how Karbate is made and 
vraphically demonstrates its uses and advantages 
Ince again this film proves how effectively a 
pieture can demonstrate the big indus 
rial in-tallatio 1 a wav that no other medium 
in match. The only real substitute for a motion 
picture such as this would be to take the pros 
pects to whom this film will be shown and con 
duct them personally through a number of plants 
in which kK irbat pipe ar al fitt ngs were inst alled 
kven this probably wouldn't be as effective as 
this well planned well lighted. color filn 
By Way of Experien is 
ned peor illy vy show 


neers, workmen and maintenance 


hande the installation and servicir 


bate Impervious rraphite A techni 
nevertheless very competently handled 
specie purpose 

Showings of both films are being arranged by 
the sales department of the National Carbon 


Company ‘yd 


California Prune & Apricot Puts 


“(,ood Wrinkles” Before Consumers 


Sponsor: California Prune and Apricot Growers 
Association 

litle: Good Wrinkles 18 min. color by Tech 
nicolor, produced by All-Scope Productions 

* Faced with the fact that “old prune face”, 

used as a term of opprobrium, was the way all 


too many people thought of one of the two 
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orite fruits of the California Prune & Apricot 
Growers Association, this trade body decided to 
make a film that would help meet this problem 

\ great deal of research went into the prepara 
tion of this film. ¢ 
All-Scope Pictures 


discovered that noses were apt to wrinkle when 


D. Owens, vice president of 
directed the research, and 
prunes were introduced into a conversation. And 
housewives queried indicated that they had one 
use for prunes, as a laxative. and one way to pre 
pare them. boiling 
Obviously, something had to be done about 
such an unsympathetic situation. So the film 
Good Wrinkles was made. The 20-minute ver 
sion for general public consumption consists of 
two phases The first phase is a cartoon treatment 
of “Sunny Sweet”, the little prune character as a 
movie star. The second section of the film sug 
gests many new wrinkles in the preparation of 
prunes for the housewife 

Several other versions of the film are being 
A ten 
minute version showing the many prune dishes 


“ ill be 


economics classes, et \ short version of the 


made to be used for different audiences. 


distributed to women’s groups, home 
cartoon section will be theatrically distributed 
and some minute spots will be used for theatre 
and television spot announcements 

The film is handsomely produced in Techni 
color and the prune dishes shown should do 
much to expand the use of prunes in appetizing 
forms 

Over 200 prints of the general audience version 
of the film have been placed with Modern Talk- 
ing Picture Service for national distribution. 


Control of Dread Rabies Shown 
in Lederle Laboratories Film 


Sponsor: Lederle Laboratories Division, 
American Cyanimid Co 

litte: Rabies Can Be 
olor, produced by Fordel Films. 


* According to Lederle Laboratories’ esti 


Controlled, 12 min., 


mate, six to ten thousand dogs in the 
While 


many authorities consider this figure high. 


Lnited States get rabies each year 


and many veterinarians have rarely seen a 
non-induced case of rabies, even a single 
case is a terrifying thing to consider, for 
rabies can positively be controlled. 

Lederle explains, as a background to its 
rabies control message, the value and fun 
of owning a dog and shows some of the 
dogs who are integral members of 18 mil- 
lion American families. It illustrates, in 
terrifying scenes. the effects of dumb and 
violent forms of rabies on dogs and hydro- 
phobia in man 

Rabies vaccine is not new, the film ex- 
plains, but a new form called avianized 
vaccine. made from ‘ hick t mbrvos. is new. 
ind it has been proved to be not only con 
siderably safer for the dog. but very much 
more effective in preventing rabies over 
loneer veriods of time 

The film urees dee owners to have their 
und to sumnert community 


projects for vaccinating all dogs D 


pets vaccinated 
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“The Shining Heart” 


The Drama Within Industry’. Work 


Shapes Fine Allegheny Ludlum Film 
Sponsor: Allegheny Ludlum “teel ¢ orp 


Title: The Shining Heart, 32 min., color pro 
duced by Mode-Art Pictures, Inc 


* The Allegheny Ludlum Steel ¢ orporation has 
been sponsoring motion pictures since the early 
days of industrial cinematography and with good 
effect as its current library of 19 pictures readily 
attests. The 19th film is a 32 minute color fea 
ture titled The Shining Heart produced by James 
Baker of Pittsburgh's Mode-Art Pictures from an 


original screen story by Oeveste Granducci 


An interpretative plot theme is built around 
the preliminary planning of a motion picture by 
the public relations department of A-L (played 
by a professional cast}. Their ideas shape the 
theme of a film which is to show company em 
ployees that they are doing more than making 
raw steel that their hands begin the many 
products that make life more enjoyable, more 


comfortable and safer 


The Shining Heart might well take its title 
from one of the most spectacular of this film's 
many excellent scenes In one of these there is 


drama with a human life in the balance as a 


mechanical kidney purifies the blood of a per 


son who has mistake nly taken brie hloride of mer 
cury: other scenes take the viewer inside a na 
house where the new 


tional pharmaceutical 


wonder drugs” are made: into a candy factory 
where cleanliness is also a fetish: and through a 
newspaper plant, aboard a train and. for comi 


relief, there's a visit to a zoo 


These are the 
teels (the real 


‘end products of A-L’s fine 
‘shining heart™) which play in 


dispensible roles in their operations and no 


Puey Por THem Hearts Inro tt 


shown with James L. Baker, producer (extreme 


members of th 


PusLic RELATIONS sees drama in the end uses for 
{llegheny Ludlum steels 


where is the detail made more clear than in a 
single sequence filmed in a pretzel bakery in 
Canton, Ohio, 


wields and shapes this 


where a complicated machine 
American staple in a 


perfect illustration of mass production ingenuity 


Dramatic parts, involving members of the cast 
which includes Donald Woods, were filmed in 
Hollywood and all other sequences (the real 
‘heart” of this film) were made in domestic, 
manufacturing, commercial, health, military, and 
other diverse locales scattered throughout the 
nation. The producer handled the entire project 

following Mr 


to its delivery on the screen 


Granducei’s finely-paced seript 


First showings of The Shining Heart were 
Allegheny Lud 
film is then being 


made in all communities where 
lum has its plants and the 
added to company’s libary for free loan to any 
Write to: Advertising Depart 
Ludlum Steel ¢ orporation 
Pittsburgh 22, Pa., for their 
film list and booking arrangements on the best 


{ the new, The Shining Heart Qe 


interested groups 
ment, Alleghe ny 


Oliver Building, 


produc tion crew and cast of “The Shining Heart 


rig ut) and director Al Kelly (next ai right) 





Audio-Visua 


Review of 


1952 Events 


January peration with Anseo demon 


strated ‘ t fe r | ude with Ar rs color negative-positive 

pro . inst ‘ ee d with the new process was Royal J isit 
produce te ore News, Montreal 

January | ! yy the National Audio-Visual Association 
balgew ‘ sippi. Nathan D. Golden, director, motion pir 

National Production Author 


Audio-Visual Equipment Manu 


ture ! ' | ducts division 
ity Time 


Pebhruary ti SEN cn cor its first annual production survey 
the statistical facts revealed were 
> SM) full-tonne employees and) an 

(HM) part-t e workers: the industry's total capitalization 


* propected to ar nated $19,000,000. and gross volume of sales 


dur the pre i ur 1951 was an estimated $45,000,000 


Phebruary val Freedoms Foundation Awards, Valley Forge, 
la Robe Millikan, physicist of the California Institute of 
nted cash and medal awards in special ceremonies 

B ea (Swift & Co Land of Our Fathers (Va 

t: Man's Confidence in Man (Dun & Brad- 

EF. 1. du Pont de Nemours Co.) ; 

ind A Voice Shall Be Heard 

The Ohio Oil Co.): Man On the 

{ Letter from Mom (Goodwill 


uneed release of new L6mm optical-mag- 
h president Charles Perey describes as 
ctures since introduction of sound.” 
model is thus joined in this de 
ilar models introduced by 


Ampro, 
tor Animatograph 


ounce winners of annual competi 


' " | me re Pipeline on Wheels (} I. du Pont 
de Ne . ] Lev out Fire (National Board of Fire 
Underwriters } y of Pierre & Marie (Quebec Pulp & Papert 
Safety Ass International Harvester Co.) ; 
Motor Mar and the slidefilm, Pattern for 
Tr ’ 


panies } 


{pril /, & 9: kifth Ans 
Hotel Moraine 
of New Jerse 


vice-president 


ual Meeting. Industrial Audio-Visual Association, 
Highland Park, Il. Daniel Rochford, Standard Oil Co 
elected president; Leo Beebe, Ford Motor Co., first 
ind Frank Howe, Pan American World Airways, se« 
we president 


d Annual Boston Film Festival. Continuous all-day screen 
selected business, educational, and religious films. Formal 
ogram with co-chairmen George bk. Roghaar and James A 
iding. Prine ipal speaker kLdward Palmer, vice president ot 
Boston council. Sponsored film awards to Day In Court (Interna 


il Harvester Co 


Powering America’s Progress Bituminous 


l nited 6534 
gton Arms) 


odl Institute 


Flyways (Remit 


Lnited Air Lines and Gunning the 


/2: Fifth Annual Cleveland Film Festival, Hotel Carter, Cleveland 
Chairma Kenneth R. Vermillion, first vice president of the council 
Principal speakers: O. H. Coelln, Jr., 
SCREEN, and Curtis Lee Smith president of Cleveland Chamber of 
awards to The Vark of ¢ 
Busch, Ine The Inner Man Steps Out 


editor and publisher, Business 


Commerce Festival “oscar 


Anheuser 
(General Electric Co.): A 
Closed Book (Farm Bureau Insurance Companies 


of Color and Contrast (Standard Oil of California} 


f{rizona —Land 
Waking Point 
British Information Services): Backfire (American Economic Foun 
dation The Dirty Look (Gulf Refining Co.)}: and Drug Addiction 
(Eneyelopaedia Britannica Films). 


30 to August 5: National Audio-Visual Convention and Trade Show, 
Hotel Sherman, Chicago. Four organizations cooperate in special and 
general sessions on problems relating to audio-visual education. Prin 
cipal sponsors were the National Audio-Visual Association: the Edu 
cational Film Library Association: the newly-formed Catholic Audio 
Visual Educators: and the Industrial Audio-Visual Association. Other 
groups holding concurrent meetings during the seven day program 
included the Film Council of America, the Association of Chief State 
School Audio-Visual Officers, and the Committee on Radio and Ree- 
ordings of the Department of Audio Visual Instruction of the Na 
tional Education Association New officers elected to NAVA were 
J. Ken Lilley, chairman of the board: John 


(,unstream, first vice president 


Jasper Ewing, president 
Carroll Hadden, second vice presi- 
dent; Jack Lewis, secretary; and Alan Twyman, treasurer. Principal 
speakers during the activities included Father James Keller, founder 
and director of The Christophers: and Floyde E. Brooker, Mutual 
Security Agency film chief. 


ust 8 to August 18: The 13th International Exhibition of Cinematogra- 
phie Art, Venice, Italy. Films included in the activities were This /s 
Life American Meat Institute): United 6534 (United Air Lines) 
The Happy Locomotive (Baltimore & Ohio): River of No Return 
(Raphael G. Wolff production) ; 


and Service Unseen (Carrier Corp.). 


fugust 17 to September Sixth International Edinburgh Film Festival. 
Edinburgh, Scotland. Sponsored films screened during the festival in- 
cluded Pipeline to the Clouds (General Electric): This 1s Life (Ameri- 
can Meat Institute): That the Deaf May Speak (Lexington School for 
the lk af} Fallen Fagle iP Lorillard) I nited 6534 il nited Air 


Lines): 24 Hours of Progress (Petroleum Industry} 


vher 7, 8, 9, 10: Annual Fall Meeting. Industrial Audio-Visual Associa- 
tion, Rochester, N. Y. A series of technical sessions were held which 
included visits to Kodak Park. Dr. John A. Leermaker, assistant 
director of research of Eastman Kodak, discussed “New Horizons in 
Photography.~ Other Kodak authorities who addressed the film spon- 
sor group were Thomas Miller, assistant director of industrial rela- 
tions: Edward Plant, coordinator of Kodak Office Supervisory Train- 
ing: and Ralph M. Evans, superintendent of the Color Control Divi- 
sion. Special guest of the [AVA was Dr. Paul Wagner, director of 
the Film Council of America 


ember 26: Second Annual Business Film Festival, Commodore Perry 


Hotel, Toledo, Ohio. Sponsored by Toledo’s Chamber of Commerce. 
films which were screened included Freedom and Power (General 
Crossroads, USA (Sun Oil Co.) : Importance of Sell- 
ing (Encyclopaedia Britannica Films, Inc.): Day in Court (Interna- 
tional Harvester Co.): Your Money ls What You Make It (Toledo 


Chamber of Commerce) 


Flectric ( orp 
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FILMS IN MEDICINE 


Production of Medical Films for Military 


Specialty of Byron, Inc.. Washington, D.4 


* One of the leading producers of medical films 
for the lL. S. government is Byron, Inc. of Wash 
ington, D. C. During World War II this studio 
produced the Navy series Medicine In Action 
and some 60 other films for the Army Medical 
Department Since that time thev have pro- 
duced scores of other subjects in this special and 
highly technical field 

Latest medical production completed by Byron 
is a series of three for the Navy in the field of 
dental surgery. One of these films, Complicated 
Exodontia, posed an unusual lighting problem 
which Was ingeneously solved by Byron camera 
men. It attracted the interest of the trade and an 
article appeared in BusINEss SCREEN describing 
the solution 

Burning paper with a small magnifying glass 
and the rays of the sun led to the fine detail ob 
tained in a new Navy color training film pro 
duced by Byron, Inc. of Washington. D. C. 


A Critical Problem in Lighting 


“The script called for extreme closeups of in- 
dividual teeth being sectioned by a dental sur- 
geon, however, usual lighting produced multiple 
shadows, insufficient intensity of light and the 
resulting shallow depth of field. 

“By writing the answer of the paper-glass-sun 
ray problem on paper, E. M. Russey, director 
of photography, and John Bessor, operative cam- 
eraman, reached a solution. They attached a five 
inch magnifying lens to the camerafinder as close 
as possible to the camera lens and exactly two 
feet one inch from the subject One 750 watt 
spotlight was placed two feet one inch to the rear 
of the magnifier and the resulting light beam, 
concentrated on the magnifier, produced a color 
correct, shadowless spot of light approximately 
1. inches in diameter 
“This setup made possible the use of dia 
phragm openings as small as {-22. with commer 
cial Kodachrome and a 104mm lens and one 
inch extension tube. However, Russey settled for 


f-12.5, with more than adequate depth of field, 


to permit long takes without burning the pa- 
tient.” 


Winner of Venice First Award 


widentally, this film, Complicated Exodontia, 
is the recent winner of a first award in the Scien- 
tific Film Division at the International Venice 
Film Festival, held each vear in Italy. 

Byron technicians are completing a current 
Navy film on Cricothyroidotomy, which is a 
simple breathing by-pass operation for casualties 
who have foreign bodies lodged in the throat. 
The film depicts an “in the field” operation that 
any trained corpsman can perform under battle 
conditions that will save many otherwise doomed 
casualties. 

It is a most gratifying experience, act ording to 
Byron Roudabush, president of Byron, Inc., to 
produce a medical film which presents the client’s 
subject technically correct and at the same time 
pleases the producer artistically. 
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President-Elect Eisenhower Affirms 
Films’ Value to DeVry Executives 


® At a recent meeting with General 
Dwight D. Eisenhower, President-elect 
isee cut at right) William C. DeVry 
president of the DeVry Corporation, was 
pleasantly surprised to learn that the na 
tion’s new Chief Executive is a great 
advocate of the use of motion pictures 
for educational, as well as morale-build 
ing purposes 

Kisenhower also discussed sound films 
as a newsworthy source of bringing pu 
tures in the armed forces from one 
theatre of war to another so that both 
officers and men could learn how to use 


certain methods to advantage 


Left to right in the preture are Ger 
eral Fisenhower. T. J. Lateber. general 
manager of DeForest's Training. Ine 
Ed. B. Del ry. vice-president of DeVry: 
and WC. Del ry 


Victor Executive at 
Prevue in Bombay 


® Mr. and Mrs. R. H 
Kulka (shown ex 
treme were 
guests of » Akbar 
Fazelbhoys sec ond 
from left) at a film 
premiere in Mr. Fa 
zelbhoy's new alr 
conditioned theatr 
in Bombay, India 
Mr. Kulka was on 
Far Eastern trip for 
Victor Animatograph 
of which he is a vice- 


president on exports 





R. G. Wolff Receives Award 


“Dp , ” 
for “I ipeline to the Clouds 


Lert) Raphael G. Wolff, pro- 
ducer, was recently presented 
with a medal and scroll on be 
half of the, Italian minister of 
foreign affairs when his film 
production for General Electric 
Pipeline to the Clouds was ad- 
judged the best foreign film at 
the 1952 Milan Fair. It com- 
peted with 192 other industrial 
ly-sponsored films from 15 
countries. Shown (l to r) are 
Iingelo V. Giarolia, Italian 
Trade Commissioner; Mr 
Wolff: Mario Ungaro, Italian 
Consul: and MacDonald Mac 


Pherson, writer of the film. 























An Editorial Announcement 
of Importance to the Industry 


fue Timo Anvtat Proprerion Review issue of 
Bi siviss SCREEN is now in active preparation for it- 
regular bFebruat publication date. This 1953 edition 
will inelude complete listings of all qualified pro- 
ducers of business, educational and governmental 
fileos throughout the tnited States and Canzda it 
will alko contain many useful references on additional 
ervicee facility ud data comeernm production 


equipment 


These listings are accepted from producers who 
comply with the detailed survey forms supplied by 
the Editors. A definite reeord of 1952 production is 
just one thajor prrereeiisite kor the pros prec tive and 
present ponmser of these films, the pages of the 
Propicrios Review provide the only authoritative 
anele to such lac lite - 1 hve ' are being used by thou- 
ands al CONE atate ~ the i aclve rlising agencies, and 
by many of the government agencies, national and 
regional, whieh acquire film production and allied 


services, pmchudin projection and other equipment, 


Producers who do not receive our 1953 Survey 
Forms by January 10 are invited to request them 
Sponsors desiring extra copies of the Trump ANNUAL 
Proptcrion REVIEW may now reserve them at pre- 
publication cost of only 50e a copy The public ation 
price after February |, 1953 is One Dollar 


fildress all Survey Requests, Advertising Orders 
and Copy Reservations to Office of Publication 


at 0604 Sheridan Road, Chicago 26, Illinois 


Suscacss Screens Third Annual 


PRODUCTION REVIEW 


THE FILM BUYER'S GUIDE FOR 1953 





Animation Tells the Business Story 


e THIS MONTH'S COVER FEATURE e 


r nuts) Montu’s Cover. in a 
7 noha restrained haliday 
mood as befits our harried Ed 
itors, conveys the interest and spirit 
if the many familiar characters cre 
ated by business film producers in 
their animation studios. Included 
among these are the little professor 
from GE's Light In Your Life 
Raphael G. Wolff Studios): a tele 
phone relay come = to life from 
ATAT’« Parade of the Relays (The 
Jam Handy Organization) and 
The Odd Lot Buyer, a cartoon fa 
vorite created by John Sutherland 
Productions. You'll recognize others 
out of Walt Disney's creative shop 
ind several other studios 
The point of all this is that car 
too and technical animation each 
ure serving their highly useful pur 
pose in the business and educational 
film. You simply can't visualize the 
invisible or tell an imaginative tale 
without this art And the audience 
iyterest in the colorful characters 
thus created is enormous, as witness 
the boxothes popularity of the 
inimated cartoor 
Producers have been doing many 
inventive things sinee animation 
came into being decades ago. Di 
mension is perhaps the most start 
ling of these developments wherein 
the setups are filmed so that an al 
os real feeling of three-dimension 
is achieved for the viewer 


Latest of all is the “anistration’ 


or illustration te hnique used by 
the Wolff Studios in the recent 
Freedom and Power produced for 
General Electric. Here it was neces 
sary to tell the beginnings of Amer 
ican freedom with the Battle of Lex 
ington. Anything short of a major 
Hollywood feature budget would 
have failed to achieve the simple, 
moving dignity of the illustrations 
finally used 

Another use for animation lies in 
capturing large installations difficult 
to photog: iph or bevond reach. In 
Wolff's Air Power American, the 
Air Force would have had to grant 
permission to photograph bases all 
over the country. Stills plus anima 
tion, were combined to solve the 
problem most effectively 

The sure way into the hearts of 
an audience is through well-created 
characters. Those who saw him will 
remember The Pitch Man in Suth 
erland’s Technicolor production 
Wake Mine Freedom in the Harding 
{ ollege series 

In all of these pictures and hun 
dreds of others animation has been 
used where no other medium could 
tell the story. so well or so interest 
ingly 

As full length films or as spec ial 
“inserts” where they help explain 
a difheult sequence, animation is 
delivering more and memorable 
impressions to advance the cause 


of the business film medium bad 


Unique TV Commercials for Atlantic Refining 


driven in and out of an 
Atlantic Refining sta 
tion as if it is “floating 
through space.” Al Os- 
trander noted sceni 
designer, create d the car 
and stylized station ef 
fects. Production for SM 
was under the supervi 
sion of William Forest 
Crouch. Commercials 
were used on Sunday 


pro football telecasts ba 


® Recent television spot 
commercials by Sound 
Masters. Inc.. for the At 
lantic Refining Com- 
pany featured a unique 
“floating figure” tech 
nique shown in these il 
lustrations (left and be- 
low} The setup shows 
only the seat, steering 
wheel and radiator of a 
car suspended in space 


The imaginative car is 
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It's the picture that counts 





PRODUCTIONS, ive. 


15 EAST 53rd STREET 
NEW YORK 22 


MURRAY HILL 86-7830 








ur i ‘ | 
High Cost of Plant Accidents 
Told in Safety Council Picture 
© A Gray Day for i 
NATIONAL Sarery ¢ 
picture produced 
received tts prem 
recent Mih 
gress snd bap 
cage I hye 
around a 
to dramatize 
dents both t 
ae seen throug! 
foremat 

Heading the ca 
who plays the part 
O'Grady, and Kay Hendersor 
portrays the rok 1 () trad 
Both are Chicas ' 
to film and th 

The new ate 
under the supe 
Alexander 
trial depart 
Safety Council 
NSC. director 

In addit 
preture tor 
UGrady will als 


sound slicetily 


Soft Drink Menus Suggested in 
Association's Film Program 

© If you worry about the kids while 
they guzzle an assortment of pops 
and cokes, set your ‘ rest 
This is the implied 

tained in a lOmm hi 

slidefilm released by the Amer 
Bottlers of Carly 
part of its consune 


The slidefilm, Wa Flaver Pict 


up, was prepared for 


nated Beverage 


t pul treaty 


“Treenings t 
wormdch « yroups 
nome ¢ Lasse . 
ways to us 
accompa: yi 
scribed 
teacher s 
with Soft 
black srl 
will be ad 
groupe at | tele 
A recent rey 
tion's resear 
committee 
heen writte 
ers and 
scribed the 
carbonated 
bonated bey 
pickup, as a 
intake in chi 
ment to a bal 
thon concern 
sociation’s rey 
by writing t 


W ashingtor b 


The Commercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


Cross-Country Freight Operations 


Examined in “Wheels of Progress” 


® More thar st vear of work went 
if Dheels of Pros 

ound and color 

rds truck tr sper 

and its place i 

All phases of 

ht « perations are 

natural 
intered along — the 
f Pactrn 


luding seonne 


INTER 
MOUNTAIN EXPRESS, sponsor of the 
film. Producer is McALpin Propuc 
rions, Hollywood 

Availablh n tree-loar the pu 
ture may be obtained from any of 
Vib. s district terminals in San 


bra av, Los Angeles, Salt Lake 


City Denver Kansas City st 
Address of 
the company's general offices is 299 
Adeline St., Oakland 4, Calif 
New Wabash Railroad Film to 
Inspect $2,000,000 Streamliner 

® Past history and present activi 
ties of the Wabash Railroad will be 


wered in a new motion picture 


Louis and ( hie ago 


now in production at Condor Films. 
Inc. of St. Louis. Reviewing the 
road's 14-year past, the sound and 
color film, tentatively entitled Once 
l pon the Wabash, will turn to mod- 
ern operations, concentrating on the 
new $2,000,000 dome streamliner. 
The Bluebird.” 


St. Louis, home 


othee of the Wa 








Guce 19146 


DE FRENES 


SO4, 


1909 BUTTONWOOD STREET + PHILA. 30, PA. 
Rittenhouse 6-1686 


oD fi > 
DPyrvdlecers tt Dine 


bMebion Brcheves 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 








bash, will be one of the principal lo- 
cales of the picture, but other cities 
and areas throughout the road's svs- 
tem will also be included, from Kan- 
sas City and Omaha in the west to 
Detroit and Buffalo in the east 

To be completed early in 1953, 
the film will be distributed to trafh« 
clubs, railway groups, and other 
groups as well as to television sta- 
tions. In charge of the project for 
the Wabash are Tom M. Hayes, pas- 
senger traflic manager. and Leo A. 


Brown, general advertising agent. 
. ° ° 


Cotton Association Sponsors Film 
On Efficient Housekeeping Hints 
* If your wife can't make up the 
bed in three minutes flat, get her to 
see One Third of Your Life. a new 
2-minute film that tells just how 
to do it. The film tells about the 
benefits of clean sheets for restful 
sleep and demonstrates how efh- 
cient housekeeping techniques light- 
en the work involved in a freshly 
made bed. Gene Byrnes of New 
York produced the picture for the 
Nationat Corton Counci 
Opening sequences show the mis 
fortunes of a couple trying vainly 
to sleep ona poorly made bed and 
then a simplified method of proper- 
ly making a bed is shown along 
with a series of washing and iron- 
ing short-cuts devised by home 
economists, Prints are available on 
free loan from the National Cotton 
Council, 271 Church Street. New 


York 13 


RCA Victor Film Illustrates 
Magnetic Sound Projection 

* How business people as well as 
amateurs can make use of magneti: 
sound projection is explained in 
You Are the Producer, a new 16mm 
motion picture released by RCA 
Victor. Featuring the company’s 
“400” magnetic recorder-projector, 
the film demonstrates how commen- 
tary or sound may be recorded on 
l6mm films without laboratory pro- 
cessing. 

A dramatic sequence presents all 
the characteristics of the equipment 
which enable it to record on mag- 
netic track, operate at sound or si- 
lent speed, project pictures, and op- 
erate as a public address system. Al- 
so pointed out is the advantages of 
magnetic recording in providing 
maximum flexibility and operating 
convenience, and savings in time, 
film, stock, and processing costs. 

Prints are available to interested 
groups through any of RCA’s visual 
products distributors, or through 
the Engineering Products Depart- 
ment. RCA Victor Division, Cam- 
den, N. J. 


BUSINESS SCREEN MAGAZINE 








NUMBER 8 * 


Order your lbmm COLOR PRINTS from 


SPECIALISTS IN COLOR 


Color Reproduction Company has always spe- 
cialized exclusively in 16mm Kodachrome duplica- 
tions.* To the producer who is a “perfectionist,” 
these years of specialization mean finer quality 


prints! To the producer who has a ‘RUSH JOB,” 


is means faster dependable service! To the manu- 
facturer, business, or profession for whom the film 
was produced, it means a color print that will always 
do the “selling job” that it was produced to do! 
Send your next order to Color Reproduction Com- 


pany for guaranteed satisfaction! 


*EXCEPTION Black and white reversals from color prints 


for TV projections 


PINES’ 
UULALITY 
PRINTS 


DEPENDABLE 
PAST 
SEAVICE 


ALL 
CULOKR PRINTS 
Gt VR ANTEEE 


REPRODUCTION COMPANY 


7936 Santa Monica Bivd., Hollywood 46, California 
Telephone: HILLSIDE 8225 
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SHOW IMPROVED MODEL OF INSPECTO-FILM 


ALL |lomm DISTRIBUTORS, 
" RENTAL LIBRARIES 
2 and AUDIO-VISUAL DEALERS 


ha luring the pest tew ronths uf 
lomm black and white sound 


print. ‘ \ ) t have bee offered for ale te lone 


} ¥ | A), Holly woe } banter 
i entract with Walt Dienev 
ack and whit OPERATING PANEL of the improved “53 model of the Harwald Company's 


electrontc film inspection device 


® A more efhicient braking system tarting speed which allows slack 
and a new easy loading path have film to be taken up before the ma- 


ie expressly limited and restricted to been incorporated into The Har chine switches to regular speed; and 


home use, and tithe to these films remained in Walt Disney wald Company's film inspection ma 1utomatic resetting after each film 
Preductions at all times 


chine, the Trispee t-O)-Film. The oper is rewound 
ator is now able to stop the machine For further information regard- 


npesed upon t* ue =p 
within an identifiable region of the ing the Inspect-O-Film, write to 


ty va tte and restricted to hore 
the right to rent such prints to others was ex defect as well as to increase the tobert) Grunwald, The Harwald 
pressly withheld. | ons referred to appeared on the head speed of the film's passage through (Co.. Inc.. 1216 Chicago Ave.. Evans- 
amd were plainly imprinted on the the machine. An inspection rate of tion. Hil 
' was package 350 feet per minute is now possible 
This. therefore. is to inform all distribu- The machine also has an auto Voters Approval of Referendum 
tors, dealers and film users in the 16mm matic cleaning device (anti-static) Attributed to New Jersey Film 
field that: which moves a new cleaner tape ® Some of the credit for New Jer 
(1) Any and all Walt Disney 16mm black and white sound which is treated into position asthe cay’. approval of its Garden State 
prints manufactured by anyone after December 31, 1950 him moves so there can be no Parkway referendum on election 
are unauthorized and illegal; and chance of seratehing. This also in day was given to the motion picture, 
(2) Authorized prints manufactured by Hollywood Film En- sures cleaning each film with new your Garden State Parkway, 
terprises, inc. during the term of their contract are subject tape W 
to the restrictions stated above. Other features added to the In 
\ , i as Beshooh Calfarnia will spect-O-Machine include an im 


by 
Carman Davis, public relations 
cirector of the New Jersey Highway 
Authority The picture was pro- 


aa ghtlan awe 
proved lighting system with indirect duced by ON Fite. INc.. Princeton 


lighting on the front, enabling the 
Le aling with trafhe bottlenecks 


that slow motor vehicle trafhe across 
»* the state. the film was shown by the 


operator to detect defeets: a slow 


producer to over 1,200 civie and 
Mass 


educational groups of New Jersey 
Production: 


citizens during the six weeks before 


’ sembl > 
We also wish to state that: p «assembly of 


election day Besides group show- 


(1) Hellywood Film Enterprises, Inc. continues to be au ai in ings the film was televised on na- 


theorized to print and sell Bmm and lomm versions of certain s now tional and local television programs 
black and white Walt Disney productions in silent form only; being carried 
and : , ong this 
pro The film pointed out that the high- 

luction line 
of 1955 « catalogue of Walt Disney L6mm color sound films She oom way project Was in fact self liquidat- 
will be made available to the lomm market through a broad > a panys Evan ng and that the referendum was a 
ston, E11 


fant faee 


during the pre election period 


) As we have previously announced, beginning in January 


group of established film libraries. These color and sound move to get the necessary money at 


subjects will be offered for rental purposes only and will be sbove ) 1 lower interest rate. 


supplemented from time to time by additional subjects. 


TRANSLUCENT SCREENS for REAR PROJECTION 


We Manufacture a Complete Line for 
All 16mm, Television & Display Use 


Walt Disney Productions 


j ‘ 
By re { ©. d db 4+~eu-, ° 
~ ™~ NEW: Black translucent screens NEW: White or blue translu 


Roy ©. Disney available for immediate ship cent screens in any size, with 


President ment in any standard size or without frames. 


gig d Me ie Nema il, icmete) 17h, bg 
3146-48 W. Lake St ° Chicago 12 ° SAcramento 2-6534 
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the great AMPRO A477 optical-magnetic recording projector! 


have hollywood right at your hand! 


Users of 16 mm. sound films have a right to expect certain quality factors 

in any recording projector — trouble-free performance, reliable service facilities 
But only the Ampro ‘'477"' answers the demand for flawless reproduction of 
sound, complete versatility and professional results. Conventional 16 mm. sound 
movies fail to reach maximum effectiveness because, of necessity, they are addressed 
to a universal audience. Now you can deliver customized ‘‘tailor-made"’ messages 
on a single movie print, specifically pin-pointed to every group that sees the film! 
You can produce commentaries that speak the language of the audience, whether 
doctors or dowagers, stockholders or students, management or the man 

in the street. And you can customize these messages at an amazingly low cost! 





AMPRO ' AT7™ péesents exéhisive facilities puteniotinn 

for employing actudl-studio techniques! 

' Saeneenenenans 

wae 

Powerful 12-inch dual-cone Speaker, mounted 
in back-loaded carrying case. 


AMPRO CORPORATION 65-12-42 


2835 N. Western Ave., Chicege 16, Ulineis 


Gentlemen: Send literature and full details about the new 

Optical-Magnetic Recording Projector 1 
Arrange pn ad ation and sh g of all-magnetic 
sound film “Now Hear This!” [) 





Name — 


THE [PV 2) CORPORATION 
(A General Precision Equipment 


COT Corporation subsidiary) 
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Move the Mountain 
to Mohammed 


] 


NOTE THESE 
EACLUSIVE ADVANTAGES — 


Complete Self Operating Unit —No reels of film 


seod « to set up sound speaker 


gether in 


the 


Flick" t's On 
A 


the ' 


Automatic Rewind 


‘ 
) 


Deylight Operation 


Technical 


@ Service 


Incorporated 
—Dept. C-1— 
30865 Five Mile Road 
PLYMOUTH, MICHIGAN, U.S. A. 


FRENDS IN BUSINESS FILMS: 


ONTINLED FROM PAGE EIGHT 
mtract terms), Detroit, Chicago and Los An 
geles. Key issue n which negotiating groups 
failed to reach terms was the premise of repay 
ment of talent each time a televised film com 
nercial was shown. Since this is an economic 
question rightfully in the jurisdiction of the 
sponsor and or his advertising agency, film 
producers must actually look to these users for 
their cue 
An informal survey of agency and sponsor 
executives by the Editors of Business ScREEN 
indicated that mceptlance of such a broad eco 
nomic premise would spell the doom of filmed 
vomercials utilizing organized talent: most 
parties concerned felt that a modified repayment 
premise was fully acceptable and that the strike 
ould be quickly settled on fair termes 
Certainly one important premise made by 
SAG negotiators found general agreement. This 
was the issue of continuous re-use of older com 
mercials featuring well-known stars, shown on 
the same programs and same stations month 
ifter month and in a few instances, year after 
year Such an abuse tends to discredit the per 
former as well as diminish the interest of the 
filmed commercial in direct ratio to its over-use 
Actually few, if any, business film producers 
had any differences with Sereen Actors Guild 
membership or affliated talent unions with which 
most of the film concerns have enjoyed amicable 
relations over the vears. The strike, it seemed. 
was me of those things hut it was doing 
nomic harm to both producers and talent as 
the prolonged Christmas holidays and family 
iffairs conspired to delay settlement of the 
Guild's first strike in its long histery of film 


industry re presentation 


Production Review Statistical Survey 
to Be Completed During January °53 
* The authoritative facts and figures concern- 
ing business film production in’ the U.S. and 
Canada, now widely quoted in financial journals 
und the trade press, will once again be gathered 
in January as the Editors of Business Scret 
ussemble data for the Third Annual PRopUCcTION 
Review number of this magazine 

No individual company figures are ever re- 
vealed and all data is a closely-guarded secret. 
The combined statistics of the industry are re- 
leased for publication. All established business 
film companies are invited to participate Bh 





* PRINTING 
* RECORDING 
* PROCESSING 


All 16mm Motion Picture and 35mm Slide 
& Filmstrip Services. Radio Transcriptions 


Tape Duplicating 


eC €E tl StAVLL 


224 ABBOTT ROAD 
EAST LANSING, MICHIGAN 





SCRIPT PREPARATION 
TITLES AND ANIMATION 
PHOTOGRAPHY 

SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 
EDITING AND CONFORMING 


@: “tO. w. coisurn 
“= LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


Edge-Numbered Work Prints—Color Masters— 
Duplicate Negatives—Release Prints 


We will put this 
‘salesman’ to work 
for you for 30 days 


without charge... without obligation 


PORT-A-VIEW 


New Visual Selling Aid 
Projector, Automatic 
Slide Changer, 
Viewing Screen, 

All in One 


Compact Folding Eveready 
L mit. $49.95 7 ps 


Here’s how this “NO-STRINGS-ATTACHED” offer works: 


You receive the FR Port-A-View express prepaid. You 
use it for 30 days. At the end of that time, it is your 
privilege to either ship it back to us express collect 
or keep it and be billed. Simply attach this coupon 
to your company letterhead and mail it back NOW! 
The FR ¢ orp., 951 Brook Ave.. New York 56, N.Y. 


COMPANY WAME 
ADORESS 
ciTy 


AUTHORIZED EXECUTIVE 
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Reference Shelf 


Lseful Booklets and Catalogs 
for Business Film Sponsors 


Byron Brochure Pictures Services 
® Byron, Inc., l6mm organization 
in Washington. D. C. 


lished an illustrated brochure that 


recently pub 


describes its services and facilities. 
Pictured in the booklet are illus- 
trations of such departments as 
Production, Art and 


Sound 


Animation, 
Editorial, 
along with floor diagrams of the 


Recording, and 


company's studios and laboratory 
\ complimentary copy of the bro 
chure may be obtained by writing 
to Byron at 1226 Wisconsin Ave.. 
Washington, D. ¢ 


Booklet Lists Gov't Films for TV 
° I ive 


motion pictures of the I 


hundred and twenty-eight 
S. Govern 
ment and which may be used on 
described in U. S. 
Government Films for Television 
Prepared by Dr. Seerley Reid and 
Mrs. Anita Carpenter, this fifth edi 


television are 


tion explains the conditions sur 
rounding television use, and speci 
fies where and how prints of the 
films may be obtained. A free copy 
of the book may be obtained from 
the Office of Education, Federal Se 
curity Agency, Washington, D. ¢ 
Princeton Lists Free Films 
® Eleven free-loan motion pictures 
are described in a new pamphlet 
entitled “Selected Films.” now be 
ing distributed by The Princeton 
Film Center, Inc.. Princeton, N. J 
Three rental-or-purchase titles are 
also described, including Backfire 
the 1952 award winner in the Free 
Enterprise-Economic Section of the 
Cleveland Film Festival; The Cape 
inn Story, 30-minute documentary : 
and What 1s Modern Art, produced 
with The Museum of Modern Art in 
New York City. 


Kodak Data Book on Slides 

® The fourth edition of Eastman 
Kodak's data book entitled “Stipes” 
Included are the 
latest recommendations and data on 


is now available 


films, cameras, and projectors rec- 
‘ mmended for slide making 


(Seoe€e/ NU-LYTE increases teaching 
effectiveness with flexibility and economy 


Every teacher has right at hand a wealth of 
simple and inexpensive materials with which to 
illustrate and dramatize oral instructions. How 
ever, few of these items can be passed around the 
class, or viewed directly from one point 

With the Beseler VU-LYTE Opaque Projec 
tor, the whole class can see directly on the screen 
all sorts of available materials in black-and-white 
or colors 

These materials can vary in size from a 
postage stamp to 10 x 11 sheets, and include 
magazines, illustrations, and three-dimensional ob 
jects of interest. No previous preparation of these 


study elements is necessary. Flat sheets are fed 
into the VU-LYTE projector automatically, and 
are held by suction securely in place and flat with 


out flutter. The platen can be lowered quickly to 


accept solid objects and books. The operator, with 
out moving from the VU-LYTE, can direct a 
movable arrow of light to any point on the screen 
to direct pupils attention to significant features 
in text, diagrams, maps etc 


No other teaching tool can possibly offer the 
simplicity, versatility, or convenience of the Beseler 


VU-LYTI Opaque Projector 


Periodical Teaching Aid Mailed Free 


We will gladly send you, free upon 
request, full information about the 
Beseler VU-LYTE, ond place your name 

on ovr mailing list to receive regularly 
OPAQUE PROJECTION PRACTICES 

This valuable service bulletin is writ- 

ten by teachers for teachers, ond dis- 
cusses the various applications of 
opaque projection to the problems of 
teachers in all grades and for all 
subjects. Its frequent listing of free 
source materials is alone involuable . 
to teachers with limited budgets eee 


Ask for free demonstration of VU-LYTE 


arranged at your convenience, 


pote 
*Pat. Pending CHARLES EdeLE COMPANY 


tPatented S eer. 1900 


60 Badger Avenue, Newark 8, NM. J. 
The World's Largest Manufacturer of Opaque Projection Equipment 


The data book is intended to pro 
vide a comprehensive and under 
standable reference manual for all 
photographic workers who are in 
terested in producing their own 


slides 


It details the necessary equip 


NOW THERE’S A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 
* Nearly 1.100 available free and low-cost motion 


pictures and slidefilms and their sources are listed 


ment and materials needed for the 


pr duction f slides and pr vides + postpaid at only Sie per copy on receipt of 


stamps. com money order or Company check) 
data on various techniques of slide 


production. The book is available 
from all Kodak dealers for 50k 


in the new Farm Film Guide recently added to Order vour copy today from Business Screen, 7064 


the Film Guide Librarv of Business Screen. Sent Sheridan. Chicago 26. Discount on quantity orders 
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Filmeflects of Hollywood Completes 


Seermeret’ fm the PICTURE PARADE 


NEWS ABOUT FILMS AND PRODUCTION TECHNIQUES 








that this new method definitely Scene Montage 

pens the door to low-budget pro of Briggs’ Film 
lucers who make color hin oO © Some of the 
eral theatrical release and many phases of 
juire rving umber of prints at location and pro 
i reas I duction during 
. the making al 


the recent lomm 
| | idge 


rwar New Film for Caterpillar Dealers 


fuctior ealr f | 
Gaere ® Dealers for Carerrittan Tras sored by Brizas 
The ify ' . : . ’ - . 


{ Peoria, UL. will be inter 


step 


sound film spon 


Vanufac turing 
neerted 


i ld-minute olor and Co., Detroit are 


enlarged devoted to the mechan captured in this 


tary 
Prints 


nd operational advantages of montage right) 
iterpillar DW20 tractor. The hased on “De 
was produced at Caterpillar’s signs for Better 
in Peoria by the Living See col 

picture produc umn 4 (right he 


ol 
7 onth & pawe 


New Film to Help Wholesalers 
Sell More Bathroom Fixtures 


® Plumbing as an important in 


gredient to the good life is the sub 

/ ject of Designs for Better Living, 

77 new l6mm sound film sponsored by 

in lomom , Briccs Manuracturtnc Co. Pro 
ducer of the 35-minute black and 


white subject Is Movicon Morion’ 


Somewhere there must be more agencies Silene om Walid 
CTURES © etrot 


and advertisers that can't take any more 


: : Purpose of the film is to help 
of the current mill run ‘TV Spot’’ guck. 


wholesalers, plumbing contractors 


: and their salesmen sell more bath- 
Somewhere, there are sellers who believe 


in the solid sincere approach to intelligent 
buyers. 


room fixtures. It does this by pre 
senting a brief history of sanitation 
from the Egyptians to the modern 


. p ’ bathtubs, lavatories, and closet com 
Pitchmen and peddlers may sell gimmicks, 


gadgets and sucker traps by the ton, but Production of the plumbing fixtures 
honest products deserve better treatment... is followed from the drawing boards 


to the final operations in one of the 


binations distributed by the sponsor 


Briggs plants 

The picture was directed by Ros- 
ERT F. ANTHONY, director of adver- 
tising and sales promotion, Briggs’ 
Plumbing Ware Division. Producer 
was Micuaet DeMartino, presi- 


a 
Business film dent of Movicon. Distribution will 


required he handled through the sponsor's 


producers for over a regional managers who will book the 
film to wholesaler sales organiza- 


Flexibility for rre s an quarter-century tions, plumbing contractor groups, 


and other construction trades voca 


Flexibility in 


tional schools. A special 29-minute 


television version is also being pre- 
Slide films e Motion pictures e Films for TV pared for later release 


CCNY Makes Film on Retail Careers 
Frederick K. ocho ® Careers in retail selling are given 
a Retailing { 
; et Boulevard, Hollywood 28 © Hillside 3183 “ 


plug in Dynami 
606 Career that Pays, 16mm sound film 
produced by the City College Audio 
Visual Extension Service in New 
York. The 15-minute picture is in 
tended to help retail organizations 


sell careers to young people of ex 
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ecutive calibre. Included ¢ illus 
trations of the various jobs in the 
held, giving the young aspirant a 
realistic view of what those jobs en 
tail, including salary range for thos 

1 make the grade. Detailed infor 
mation may be obtained from the 
bKvening and kxtension Division 
City College School of Business, 430 


West 50th St New York 19 


Paragon Pictures Makes Color 
Film on Rust Prevention 
® When rust gets into a piece of 
equipment it can be an expensive 
proposition but a new sound and 
color film demonstrates how these 
costs can be controlled. The Cap 
tain’s Idea, 30 min... sound and col 
wr, was sponsored by Rust-Oleum 
Corp., manufacturer of rust preven 
tative materials, and was produced 
by Paragon Pictures. Inc., Evanston, 
Ill 

The picture features the sponsor's 
roller-coating method that saves up 
to 30%. and 4). on re-coating wire 
fences and animation illustrates how 
the Rust-Oleum product penetrates 
rust to bare metal which incorpot 
ates the rust particles into the 
coating 

lo insure as wick an audie nee as 
possible, the approach of the light 
hearted film incorporates a “boy 
gets girl” theme into the many 
seenes Which show ways to stop rust 
in such industries as petroleum, rail 
roading. farming. coal mining. steel. 
cement brewing, and transportation 
Booking information may be ob 
tained from the sponsor at 2425 
Oakton Street. Evanston. Tl 


Two 16mm Business Films Produced 
by Midwestern Universities 
® Of interest to business firms will 
be two lOmm films released recently 
by the University of Minnesota and 
Ohio State University 

Magnetic Tape Recording, pro 
duced by Minnesota’s audio-visual 
education service, is an &-minute 
black and white subject which il 
lustrates the important uses of the 
Inagnetic tape recorder in the daily 
activities of a business concern. The 
film encourages the use of the tape 
recorder and acquaints prospective 
users with its simple method of op 
eration 

In Careers in Restaurant Manage- 
ment, Ohio State’s department of 
photography has outlined vocation- 
al possibilities in the nation’s third 
largest retail business. Running 20 
minutes, the color and sound motion 
picture recounts the story of a bus- 
hoy who prepared himself with unl 
versity training to start and operate 
a restaurant of his own. The courses 
and field work offered by the uni 


versity are shown and discussed 
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MODEL II 


The ideal 35mm movie camera for TV Newsreel, industrial, 
Travel and Scientific Motion Picture Photography. 


FAMOUS ARRIFLEX FEATURES: 
Reflex focusing through taking lens, even when comera is 
running 
Bright erect image finder, 6') x magnification 
“Follow-focus” without assistant 
No poraliax or other finder problems 
Full frame focusing and viewing 
3-lens turret 


Quick change geared film magazines (200 and 400 feet). 








No belts to connect bel 
Variable speed motor built into handle 
Tachometer registering from 0 to 50 frames per second COATED LENSES in ARRIFLEX MOUNTS 


Compact, lightweight 28mm 1/2 Schneider Xenon® 90mm f/3.5 Kilor 


50mm f/2 Schneider Xenon*® 135mm f/3.6 Kilar 
75mm §/2 Schneider Xenon*® 150mm f/3.5 Kilar 
300mm f/ 5.6 Kiler 


rhe ARRIFLEX 35 NS naan 
is easier and 
faster to handle.” 


Equally adaptable for tripod or handheld filming 


Easily detochable matte box-filter holder 





ORIGINAL ARRIFLEX ACCESSORIES 
LENS EXTENSION TUBE for close-up filming and 
cinemacrography 

: THE CAMERA MART, INC HI-HAT for mounting Arriflex 35 on standard tripods 
urites ‘ “ 
SHOULDER-POD for vibration-free, hand-held filming 
FAMOUS NEW YORK CINE AND TV EQUIPMENT BATTERY — 16 Voll, lightweight, non-spill, with 
DEALER carrying case and shoulder strap 
BATTERY CHARGER 











From the very first 


struck by the numero 


“ee he mameroe 7 3 x. veeme, Rew rue new ARRIFLEX 35 TRIPOD 


( ameramen i produ * Ww vie ! ms at 
mediate interest ind it n t ] belo he i Sturdy, rugged and rock 
Aesifion 85 pocved tse in peodéctions oll ¢ orld steady. Weighs only 
The late Robert Flaherty bought o , us hw ' 19 Ibs 
he filmed 1¢ Louisiar or 
he Glmed “TI Louisiana Story Large universal boll- 
The rriflex 35 is easier al ster iandle itt . joint for leveling 
l ’ 


rete ocusing, direct viewing 


Velvet smooth pan 


ightweig and tilt action with 


re | ; } ‘ 

pactnhess are . gs to the 
, te | 

fore been struggling with more cumbersome i t seperate locks 

Arriflex has proved itself rugged and to noug , ' Extra long handle 


onditions which may arise on lo« 


for under-orm 
: a ee eo , . es — control. 

tion filming Spirit level 

Can be used with 

Available at Leading Dealers all professional 

Write for Latest Literature and Price List = 

Leather boot 

available. 





in Ul ING G PHOTO: SUPPLY CORPORATION 


235 FOURTH AVE., NEW YORK 3, NM. Y. * Ghomercy 5.1120 


WEST COAST REPRESENTATIVE: ABBOTT SYDNEY, 727 NORTH WESTERN AVE., LOS ANGELES 29, CALIFORNIA * GLADSTONE 6394 





THE BUSINESS EXECUTIVE’S GUIDE TO AUDIO AND VISUAL PRESENTATIONS 
U.S. and Canadian business, large and small, pages of features, news, equipment data and case 
turns to the pages of BuSINESS SCREEN MAGAZINE. histories in every issue . more advertising of 
for accurate and informative data on all modern products and service. That's why the buyers look 


forms of audio and visual communication. More to BUSINESS SCREEN as their preferred market place 
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Moviemotic }6mm Sound Projector 
Features Automatic Film Rewind 

®A 16 i propector nit es 

pecially f business film presenta 

is the TSI Mo 

uted 1 SERVIC? 

Vl ith, Mich. Big fea 


ture if the new pe ertor m em 


Vib MATIC 


Tec HeNICA 


plicity ol operation with its auleo 


trate rewind eliminates 


ry of film. A 
' plete unt te viematic cou 


which 


threadin , ‘ nd 


und i aker 
wht of the entire 


surements 


{ film 


it 
‘ ir 
ip to 400 
lack and 
r silent 
Movie 
ct into operation by plug 
, it inte either an AC or DC elec 
trveal outh und flicking on the 
ewiteh IT he manutacturer pounts 
ul that there 
the ¢ m to 
plete mftorn 
tained from Techni 
1iO5 Five Wile 
Mi 


American Optical Shows MC-300 
Projector With Autofocus Changer 
® An improved 
und Autot Th hange wer 
on the MC.300 
Preogecror, manufactured by the 
Chelsea, 


(rl purpose slice 


ndensing system 
al nounced recently 


Amentican Opricat Co 
Mass. Price of the 
md filmstrip moat s been re 
luceal tt 

The 





AUDIO-VISUAL EQUIPMENT FOR PRODUCTION & PROJECTION 


New l6mm Magnetic Film Recorder edge tracking 
Developd by Hollywood Mfgr 
*.). J. Waurre & W. H 


Hollywood manufacturers o 


is available \ spe- 
cifieation sheet and prices are avail 
able from D. J. White & W. H. Stutz. 
3517 Satsuma Ave., North Holly 


ood, Calif 


STUTZ, 
{ motron 
picture equipment, are now distrib “ 


uting a new lOmm magnetic film 


Reeves Distributes 45 RPM Disc 
® REEVES SoUNDCRAFT 


recorder called Macnasyyc SW-602 


lhe new recorder Incorporates such Cort has 


features as a self-contained record designed a 45 rpm recording dis 


" channel i two small 


124i foot) film 


to be marketed commercially, it was 
Frank B. 
president of the 
company. Designed for professional 


capacity, and syn announced recently by 
chronmous drive motor 
Weighir 


sing a high degree of 


stability 


; 
Rogers Jr vier 
g 39 pounds and pos 
and amateur use 


motion the new dise will 


the recorder is designed so fit any conventional recorder 
that it may be readily adapted to 
An optional track 


double perfor tion, cen 


spindle and with the perforated cen- 
rack panel mount ter removed. will be ready for a 45 
rpm turntable. List price of the “45” 


perforation « $1.10 


placement 


ter tracking, or single 





Famous 
last words Ay 
we hope you, 


Mr. Distributor, 
never have to say: 


“Why didn’t I have tha 
TV Film Peerless-treated”’ 


The TV audience is in the millions. Ready to 
entertained, ready to be sold. 

BUT — if your TV film is badly scratched * 
“rainy” or dirty — millions of viewers 

may throw the switch on the program. 














The remedy is simple: 

PEERLESS- treated prints are: 
moisture-stabilized—not ‘green’ or brittle 
toughened—to resist scratches and wear 
lubricated—to ease projection. 


PEERLESS-treated prints start off right and 
maintain their good condition longer 
for more bookings. 


Write for information 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


EEE 
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Two New Highiux Slide Projectors 
Unveiled by Eastman Kodak Co. 

® Two new slide projectors are now 
being distributed by the EasTMAN 
Kovak Co. They have been desig- 
nated as the Kopastipe HIcHLuXx 
Il and the Kopastipe Hicuiex IIL. 

The more powerful of the two is 
the Highlux III, which incorporates 
an optical system with a Lumenized 
glass reflector, two Lumenized con- 
denser lenses, heat absorbing glass, 
and a Lumenized 5-inch £/3.5 Ko- 
dak Projection Ektanon Lens. This 
results in the maximum light output 
from the 300-watt lamp provided 
with the projector. 

For its blower, the Highlux III 
utilizes a four-bladed fan in the 
carrying case which, in combination 
with air channels to the slides as 
well as the lamphouse, is intended to 
coolness with 


provide maximum 


minimum noise. The blower unit is 
controlled by a double cord system 
with switch which insures operation 
of the blower whenever the lamp is 
on, and permits turning the lamp off 
independently of the blower. 

The Kodaslide Highlux ll Is 
equipped with a 200-watt, 120-volt 
lamp, and a Lumenized 5-inch £/3.5 
Kodak Projection Lense. 
tended to meet the needs of picture 


It is in- 


takers who wish more illumination 
than can be provided with a 150- 
watt lamp but do not wish to spend 
the money required for a 300-watt 
projector with blower. The projec- 
tor, however, is designed so that the 
purchaser may adapt it at a later 
date, if he so desires, to accommo- 
date a 300-watt lamp and blower. 

The Highlux II is priced at $36.50 
and the Highlux III], with blower 
case, 1s priced at $56.50. The Koda- 
slide Highlux Blower Case, which 
will convert the Highlux II projec- 
tor into a Highlux III when fitted 
with a 300-watt lamp, lists for 
$19.20. A separate carrying case 
for the Highlux II costs $9.50 


* 7 . 


RCA Victor to Distribute Film 

Splicer of Prestoseal Mfg. Co. 

* The Radio Corporation of Amer- 
ica will distribute to motion picture 
studios the film-splicing equipment 
produc ed by the Prestoseal Manu- 
facturing Corp., it was announced 
recently. Distribution to American 
film studios will be in the hands of 
the Engineering Products Depart- 
ment of the RCA Victor Division. 
Foreign distribution will be handled 
by the RCA International Division. 


The equipment is designed to 
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splice all types of safety and mag 
netic film with a butt-weld end-to 
end splice, and without any overlap 
of film, loss of frame, or any audible 
effect on the sound trace The splice 
is permanent in character, as there 
is no cement to dry out, 


Safer Film Cleaner Introduced by 
Electro-Chemical Products Corp. 

® Erecrro-CuemicaL Propvucts 
Corp. is now using a new non-flam 
mable, non-toxic solvent formula 
tion in all of its anti-static film 
cleaners, it was announced recently. 
At present the firm is marketing 
ECCO 31341 and Photo-Sweep, an- 
ti-static cleaners for the photo fin- 
ishing trade and amateur photogra- 
phy field, as well as ECCO 21500, 
anti-static film cleaner 

The new solvent is said to elim 
inate the dangers of fire and toxic 
poisoning and has a slightly faster 
drying rate than carbon tetrachlor 
ide. The development of this film 
cleaner is intended to help many 
libraries and laboratories which 
have heen concerned ww ith problems 
of fire and vapor hazards. 

For literature regarding the new 
film cleaner and a bulletin about 
the health hazards of carbon tetra- 
chloride, write Electro - Chemical 
Products Corp., 60 Franklin St., 
East Orange. N. J 

. ° . 
Blower-Cooled 500-Watt Slide 
Projector Features “Autofocus” 
® The Reviewer 500, a new blower 
cooled, 500-watt projector for 2! 
x 2',” slides has been announced 
by the American Opticat Co., 


Chelsea, Mass. The new projector 
incorporates the following features 
precision optics, four element con 
densing system, and a silent motor 
driven blower. The projector may 
also be converted to 2” x 2” slides. 
A choice of 5” (f/3.75) —os 
(£/3.65) Americote objectives are 
available. The designed metal slice 
changer has an Autofocus which 
automatically centers the slide in 
the optical path. Further details may 
be obtained from the American Op- 
tical Co.. Instrument Division, Pro 
jectors, Chelsea, Mass. 


Projectograph Display Projector 

Has 88-Square Inch Screen Area 

® The 88-square inch “Polacoat” 
rear-projection screen of the Pro- 
JECTOGRAPH § self-contained counter 
or window display slide projector 
is said to provide an undistorted 
picture from any angle without 
room darkening. 14 2” x 2” slides 
are automatically projected at 5- 
second intervals on this unit, manu- 
factured by the PROJECTOGRAPH 
Corp., 33 Church St, Oshkosh, Wis 
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_.. but it’s PROFITABL 
get Lip-Synchronized Sound WITH your Picture. . . 


at NO additional film cost with Auricon 
16mm Optical Sound-On-Film Cameras. 


* Run your 16mm High-Fidelity Optical Sound- 
Track Talking Pictures on any ordinary 16mm 
sound projector. 


* No special equipment or film striping needed. 


* Shoot full-color or black and white. 


Write today for free illustrated catalog. 


AURICON-PRO AURICON 
, SUPER-1200 
+ Grounds 


4 


CINE-VOICI 


F 





All Auricon Equipment is sold with a 30- 


day money-back guarantee and a one year aE RNDT- BAC H, IN €: 


service guarantee. 

Guaranteed results... you must be satisfied. a Sever Stve.. S08 ANGELES 36, CALIV. 
(Wi 

MANUFACTURERS OF SOUND-ON-FILM RECORDING EQUIPMENT SINCE 1931 





PEOPLE WHO MAKE PICTURES wes.cos 
4 484 A [ the Society of 
gineers 
Bradford Cross Joins Princeton Harry W. Lange Again Named io 
up Cross has ioined the National Safety Council Post 
eTron Firm Cen ® Hanky W. Lanes 
J Formerly uf re S“ARRKA Ine 
it Gray & Rogers 


hee will repre 


production 

Chicago 
has been appointed 
cessive Vear to the 
in producer executive con ittee of the Woods 


ntact capacity. He Products Section of the National 
in the advertising and Safety Council. The reappointment, 
m of the corporation's fa made at the recent National Safety 
* for floes for industrial, get Congress in Chicago, also plac an 
and television use Mr. Lange upon the program com- 
Cross be az, his advertisis . mittee staff of the executive com 
with \. W. Aver & Son, I 
1941 und later joined McKee A mittee for the — 
Albright, Inc. He joined Gray & Mr. Lange received his reappoint 
Rogers after being discharged fron ment in recognition of his visual aid Witwiam M. Zeicier 
the t. S. Army following World work in the safety field. He is also 


War Il 


Lee Bobker Joins Dynamic Films 
lire lt 


in active member of the American . . : 
W. M. Zeigler Is Vice-President 
at Ross Roy Office in N. Y. 
® Wittuiasm M. Zreccer. Jr. was re 
cently appointed vice president in 
charge of Ross Roy's New York 
ofhee The advertising agency has 
YOUR offices in Detroit. New York. Chi 
cago, and Hollywood, Mr Ziegler s 
duties will include the direction of 
NEW EMPLOYEES © ®ve 


Vision account 





Before joining Ross Rov Mr 
when sold on your company, properly Ziegler was with Y 


oung and Rubi 

. ' ‘ } » “ » “ > 
introduced to their jobs and taught how to cam, Inc, in New York. Previou 
to this he was assistant to the vice 
do them, will mean less personnel turn over. president in charge of sales for the 
better work faster, more eflicieney and in- Welch Grape Juice Co. He also has 
served as an account executive for 
creased productivity. Its up to your super- Gardner Advertising Co. in both its 


visors. It can he accomplished. “i. Louis and Washington offices 


Show your Supervisors how 


Jam Handy Organization Names with 

Slidefilm Production Supervisor 

* hy il WERNEKEN has joined 66 we , wy i” md hy ee 

Tue Jaw TlaANdDY ORGANIZATION as INDI CTION and JOB INSTRIL CTION 

productior ers r-recordin " 

the shuletit lepartment, the com 

pany announced rece Mr. Wern : 

eken was | , ntact mat One of the sound slidefilms in the outstand- 

produ thom supers nad writer ing 8 part visual course “SI PERVISOR 

editor . a ro 9 
Mach tis experience in- the TRAINING ON HUMAN RELATIONS. 

held has een in acting and iv \ program designed to develop I eadership 

tebev tehor I ie i “as with 


Chapel Theatr n Ro at all levels of management responsibility \. D. Expres 


and authority. 

New Chairman for Ideal Pictures 
®* A. D. Evpen has been named 

ADDRESS REQUESTS TO: president of IpeaL Proreres Cor 
PORATION replacing \. L. BLInpeER. 
e f y) whe has been appointed chairman 

Recket P 7 MC. of the board, it was announced re 

cently by Ideal’s board of directors 
» Mr. Elden. who is also secretary of 
\ 6108 SANTA MONICA BLVD. « ) HOLLYWOOD 38, CALIFORNIA Esquire, Inc., has been active in the 


filen management of Ideal Pictures since 
Handy Organi it was acquired by Esquire in 1948. 
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a good production 
DESERVES 


3 good package | 


A good production 
needn't suffer because of 
reel failure that causes 
distracting, annoying 
noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans 


‘pring type 
t bend out of shape. The 
cons are die formed, rigid, and dent-resistant 
Together, they moke the perfect combination for 


film production pockaging 


Reels and cans available 
in all lomm sizes 


Crompco CORPORATION 


WwW St. Pow! Ave hicago 47 








Attention-Compelling 


LIGHT ¢ COLOR ¢ MOTION 
That Really Sells for You! 


USE THE NEW 


WILSON SALE-0-MATIC 
ADVERTISING SLIDE 
PROJECTOR 


for 
SALES ROOMS 
AIR, RAIL & 
BUS STATIONS 
HOTEL LOBBIES 
TRADE SHOWS 
BANKS 


Sherp, brilliant projection 
of 24 standord 2” « 2 

block and white or color 
glass or paper mounted 
slides ot a rate of 5 or 10 
chonges per minute to a 
9 2 12)" reer projection 
type glass doylight screen 
Screen is dork while slides 
change. Remote contro! 
also permits changes of 


Pan American's Program: 


(CONTINUTCED FROM PAGE THIRTY-THREE! 


bookkeepers. The importance of these men and 
women to PAA is not only a proud matter of 
record, but in picturing them—all of them 
building the airline, Pan American has an emo 
tional story compounded of people rather than 
facts, figures, rec ords and dates. 

Motion picture No. 2, which follows Ven 
Horizons in the program after three or four 
weeks, is called Stolen Time, 27 min. b/w. and 
is concerned with the foibles and real problems 
of passengers. It is quite different from the first 
film. A plane-load of passengers are held up on 
a tropical island for a day because of mainten 
ance troubles. Despite the charm of the place and 
the day “on the house” each passenger resents 
the delay for his own reasons, until, with cine 
matic license, PAA is placed on mock trial, dur 
ing which passengers and PAA employees come 
to understand each other a lot better 

Stolen Time is planned to insure that em 
ployees will not be so concerned with the physical 
problems of their jobs that they lose sight of the 
problems of the passengers around whom their 
jobs revolve. 

Whereas motion picture No. 1 will be shown 
in large groups on an “open house” basis—em- 
ployees and families invited, Stolen Time will be 
shown to smaller groups of 15 or 20 at a time, 
preferably of different job classifications. Thus, in 
discussion periods held during the meeting, vary- 
ing points of view can be presented about the 
ame situations. This interchange of ideas is ex- 
pec ted to be very beneficial towards developing 
a more satisfactory job relationship between in- 
dividuals and departments. 


Following the two lead-off motion pictures, 


(CONTINUED ON PAGE SIXTY-FOUR} 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 





Cleans...Conditions... 
Re-Conditions 
Cine Film 


For less than 2¢ 
per 400-ft. reel 


ECCO *1500 


ANTI-STATIC FILM CLEANER 
PLUS 
ECCO SPEEDROL APPLICATOR 


This sensational new anti-static 
film cleaner permanently eliminates 
attraction of dust and dirt to film 
surface — cleans and keeps film 
pliable—conditions green prints 
reduces film surface friction up to 
80% —eliminates waxing—does 
not contain carbon tet, yet it dries 
faster—coating is invisible and will 
not dry out. 


IT'S EFFICIENT— 
IT'S TIME-SAVING ... 
ECCO SPEEDROL APPLICATOR! 


This new, multiple duty Ecco 1500 
Applicator permits cleaning and in- 
spection of film in one easy opera- 
tion. No leakage . .. no waste. 
Sturdy bakelite construction, visible 
metered flow, non-scratch Teflon 
idler rollers, quick-change wiping 
pads. Save time and money. Or- 
der this modern, practical applicator 
today—together with Ecco 1500 
Film Cleaner. Do the job the 
professional way. 


Without obligation, write today 
for illustrated brochure. Ask your 
dealer, or order direct. 


ELECTRO-CHEMICAL 


PRODUCTS CORP. 
60 Frenklin St. © East Orange, N. J 


will, Operates on 105/120 V. 60 cycle current 

Comes complete with 8 cord, attachment pivg, lamp bulb, 8” 
remote contro! cord and switch and 9” = 16'/y" = 24° corrying 
case. Weight, including carrying cose, only 35 tbs 


WILSON PROJECTOR COMPANY 
10511 Western Avenue Cleveland 11, Ohio 
DEALER INQUIRIES INVITED 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 
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Makes Speech on Closed Circuit TV 


® Watken LL. Costes sesident of 
the Detronw bad ( aa : 
chealuled t whee : erting 
the Mid-baetes Dietrict of the As 
ciat { bleet } 
I oleel ‘ Ihe fa 
trik " i I det t 

uu Toure rreot 
attend pers But through a 
lovmencl ireunt arrived er th la 
ities f WWI-TS Detroit «a 
WSPD-TY in Toledo, Mr. Cisler was 
there Result { the televised ad 
dress, accord ty the A erat 


sd to stat 


pletely stista 


Christmas TV Programs Feature 
Princeton's Series of Carols 

© Tue Puiscero hi 1 CeNTEE 
IN annmeou ea at th the 


rpen-end t« 


erves of tiled Chiorpst i wool vi 
nettes featuring the Col bos be 
Chow of international isn ofa 
bor use by al telewpsiot tal 
during the nt f ih 
these apeciall ule f ! d 
the best tech , | tech 
niques with picturizat { the all 
boy cher ealist vid | 
(Christmas setting 

In this sere ‘ the best 
known carols such a Silent Night 
Adeste = b ichele Jingle Bell 
Merry Christmas Olloly Night 
LSaw Three Shi 
with other Christma ections 
Some of these are \wa i Ma 
yer (Car i the Bel Hy \ 
Lorch, Jeanett Isabella | How 
\ Row md “Tullal { the (horast 
Child 

Sales «liste slic { the tel 
(Christmas ca if . being super 
vised by Sherman Price, Direct 
Distributy for the Princeton Cs 
ter, with ofloes 1’ et N. J 
and at Park A New York 


Sarra Makes Television Film 
Commercials for Barber-Colman 


° Rad tf ' ita ‘ | t 
Chaat cope I piv press 1 but 
tor sul lashboar 
are teatured : “W { tel 
‘ hh w“ 
product tt (} " stud 

{f Sanka. IN \chvert f ti 
sul it t Ba nt 
wan ft ! | h | 

{ (a | " 
five i t 

t t i 
} " t " j 
mut a i 

Wa ma ' vl ‘ 
{ Ste t 
the 1) | 
Rar! ( lepart 
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CON 


E COME TO 


CT UNIFILMS 














OUR CLIENTS ARE OUT OF THIS WORLD 
They know that Unifilms has pierced the 
“sound, picture, and script barrier.” Your film 
possibilities are unlimited when you call: 





UNIFILMS, INC. 


146 EAST 47 ST., 
NEW YORK 17, N. Y. 
MU 8-9325 


225 SOUTH 15 ST., 
PHILADELPHIA 2, PA. 
Ki 5-8013 











The “Continental” TV Program 
Is Put on Film by Dynamic 
® Dynamic Fins, Inc. has com 
pleted the first 13 filmed TV pro 
grams featuring the “Continental” 
whose television performances last 
spring caused so n uch comment 
Renzo Cesana. who plays the 
ever-loving heart throb of lonely 
women, Is seen in the new series 
asa sophistic ated bachelor at home 
in his elegant apartment. The cam- 
era takes the place of the eves of 
his imaginary feminine caller, to 
whom he addresses his tongue-in 


cheek philosophy on romance 


Heads Television Production Dept. 
® Rosemarie Hickson has been 
named to head the television film 
production department of STERLING 
Tecevision Co.. Inc. Besides super- 
vising the company’s film produc 
tion, she will serve as television film 
onsultant for Sterling's indepen 
dent contract producers 

Miss Hickson counts ten years’ 
film experience, including work 
with Twentieth Century Fox on a 
special series of film shorts; as a 
producer with the State Department 
and CARAVEL PRODUCTIONS 


7 - + 


Unusual Panel Show Is Filmed 

by Kling Studios for Admiral 
*KLING Srupios is producing a 
television film for the Admiral Cor- 
poration which is a panel show that 
“poses the most unusual questions 
ever put before a panel.” First in a 
special series, the program features 
Hollywood actor Ceorge lobias, 
comics Sid Melton and Mike Ma 
zurki. and Hal Block. The Chicago 
producer is now at work on the sec 
ond film in the series 


. . * 


Television and Radio Editors 
Asked to Name TV Film Series 
® Television and radio editors 
across the country are thinking up 
names for a new series of filmed 
television programs to be produced 
by Nove Fiims, Inc. of New 
York The winner will receive a Ro- 
lex Oyster Perpetual Datejust watch. 
Novel Films, Inc. is a new enter- 
prise of J. Milton Salzburg, Frank 
Soule and Jack H. Rosner, who are 
also executives of Pictorial Films 


nd Cornell Films 


* + . 


DuMont Estimates 6 Million 

TV Receivers Will Sell in ‘53 

® Between 6 and 6 million more 
TV receivers will he added in 1953 
to the present total of 23.6 million 
units sold since 1946, according to 
Dr. Allen B. DuMont, president of 
the DuMont Laboratories 
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KURLA AND OLLIE FEATURED IN TV COMMERCIALS 


No Need to Wait Any Longer! 
SOUND & PICTURE EDITING ACMIOLAS 


WORLD FAMOUS OVER 20 YEARS 
Shipments in 3 months or less! 


@ Straight up and down threading . . . cutters 
have nothing new to learn. 


@ Reversible, variable speed motor for 
picture head. 





@ Reversible constant speed motor for sound- 
head. 


@ Picture and soundheads mechanically 
coupled to run synchronously. 


@ Built to outlast 3 ordinary machines. 
@ Foot pedal or hand rheostat controls. 


@ Why rent an editing machine when it is 
cheaper to buy a new ACMIOLA? 


@ Photo shows one of 19 different models. 
Send for illustrated ACMIOLA brochure 


sos Agent for Acme Animation § Auricon 200 ameras 
Bardwel! & McAlister Spots. Bell & Howell Printers, Bive See 
Recorders, Bodde Background Screens, Century Lighting >lor 
gene tran Lites, Fearless Dollies, Hallen Recorders, Kinevos Syn 
hronmous Magnet Recorders, Magnecorders, Micop Printers 
Moviolas. Mole-Richardson Lights Precision Sound Readers 
Raby Blimps ard Geaerheads, Studio Sound Readers and Syn 
hronizers. Many items Available on Time Payments 


RCA Estate Ranges Use Famed MODEL C — 35mm Sound 
Puppets in TV Commercials ibout television receivers using and Picture ACMIOLA. 6” 


* Kukla and Ollie are starring in a both the very high frequency and ACMIOLA DISTRIBUTING CO. 2.82 cister te acres: 


new series of TV commercials re- ultra high frequency bands 


cently completed at the Jam Handy Carroitt Hosnour, director of Div. of $.0.8. CINEMA SUPPLY CORP., 602 W. 52nd St.. N.Y.C.—Cable: SOSOUND 


Detroit studios. Don Kemper of the service and sales engineering fot 
Don Kemper Agency and Lewis W the company, made the presenta 


to help service men to learn more 


SELMEIER, advertising manager of tion, which consisted of twin sets of 








RCA Estate ranges, the sponsor, su 
pervised the spots. 

Raytheon Slide Program Helps 
Servicemen to Diagnose TV Trouble 
® More than a hundred television 
service men in the area of Rock- 
ford, Ill. recently witnessed a visual 
presentation of “How to Interpret 
What You See in UHF The pro 
gram was sponsored by the Ray- 
THEON TELEVISION AnD Rapio Corp. 


slides. As one screen showed faults 
most commonly found in television 
pictures, the other indicated that 
part of the circuit where the cause 
is usually to be found. 

Raytheon will offer the program 
as a nation wide service to service 
men and radio and television 
schools. A manual accompanies the 
training course, with a copy pre 
sented free to each person attend 
the single session 


ing 


. + * 





Control. 





SEE the Selectroslide 





Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 


For personne! instruction, sales meetings, show- 
rooms and Customer Service presentations. ING PICTURE SERVICE. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE | at 45 Rockefeller Plaza, 
Information 220! BEVERLY BOULEVARD | New York and libraries 


LOS ANGELES 4, CALIFORNIA 


Handling TV Films 
Now a Major Business 
® The thousands of TV 
spot commercials print 
ed for nationwide distri- 
bution to video stations, 
together with the longer 
packaged programs, now 
represent a major film 
shipment, storage, and 
handling situation for 
agencies and sponsors 
Set up to meet this 
handling problem is a 
special TV Film Divi 


sion of Mopern TALK- 


INc.. with headquarters 





in other cities. 
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Whod Whisic 


TV FILMS 
INDUSTRIAL » DOCUMENTARY FILMS 
and FEATURE Motion Pictures 


Four complete recording owing libraries 


ob acelabee sola" Zeladabe altel ailelalis 
Francis Day & Hunter 


Also the largest selection of sound effects records ir 


TS ithiclsia Me Valais ng idelssMe deli Mas) le, MRlo Ml lait Mae >| aamne 


V,V-Wl@):am 120) °1D 


SEND FOR FREE CATALOG 


THOMAS J. VALENTINO, INC. 


Estoblished ! 


150 West 46th Street New York 36, N. Y 


MUS LEAR ANCE N ABOVE ATALOGS ARRANGED BY OUR Finm 





























nh LLL 


clom up phot 


thea 

nial lectures 

ful to listeners 

esting as well 
The basi prot 

Mr. Miller, stems 


though technical lecturers 


tact that 
usually 
know their subject thoroughly, they 
are «orarely accustomed | pruteli 
speaking. Furthermore, many tech 
nical people are inclined to rely on 
the same type of paper that they 
might present t i magazine tor 
their talk 


written for publication rarely make 


However such papers 


interesting lectures 


Plan Your Hlustration» 

b heetive 

signed for presentation begin wath 
ireful planning Mi Miller be 


heves This planning should inveolwe 


technical reports che 


close contact with the committee for 
propector mad cul ' i the 

| gy should 
begin by nsidering vw extent of 
the illustrations 


pres nlation i 


ind should be care 
fully coordinated with a= written 
manuseript to assure the most effec 
tive presentation nanuseripl 
itthough writter written 
to speak, and the lecturer will be 
wise if he tests his speech by re 
hearsing it several times with a tape 
recorder so that he can hear himself 
und eliminate anything which does 
not result i 1 smooth, mteresting 
talk 

As far as the production of slides 
is concerned, there are several fa 
tors which will help make visual 
aids eflective First. they 
legible, both as to 


must be 
general content 
size, sand presentation of lettering 
Second, they should be reasonably 
sunrapole imipele drawings charts 
und «diagrams without too many 
lines make it easy for people to 
grasp and understand the material 
sjlors should 


nplementary t 


presented Background e« 
be attractive and « 
the principal material or drawings 
and should be tested phot graphi 
eally before use t nake sure that 
they will reproduce attractively 


Break It With Title Slides 

Third, tithe slides should be used 
t diflerentiat ne section of the 
talk fre smnother und as many 
graphs should be used 


ms pO eliminate possible 


isualize Your Technical Report 


Industrial Relations Executive Gives Useful Tips 


on Making and Use of 


misunderstanding And, hinally 
pictures of apparatus and exper 
nents can be personalized by in 
cluding a person, preferably the 
speaker himeelf, it will be helpful u 
making the slides more attractive 
ind interesting to the viewer 

When spacing slides presents a 
problem, text slides can be used for 
eflective fillers, Mr. Miller says, and 
slides can be grouped by arranging 
the talk around then In 


eneral 
Mr. Miller believes, the entire opera 
tion should be planned so that the 
udience’s attention is not distracted 
by the mechanics of the operation 
This means that slides should be 


yre uped so that it is not necessary 


6 SOUNDVIEW 


35mm Audio-Visual Equipment 


AMERICA’S 
MOST VERSATILE 
SALES TOOL! 


‘Ow FREQUENC y 
OPERATION 


SOUNDVIEW pro 
jectors may be pur 
chased separately. 
Sound on record, of 
sound on tape may be 
added at any time! 


without fully auto 
matic feature. Conver 
sion to fully automatic 
mey be made in five 
minutes by anyone! 


slide carrier 





34 use SOUNDVIEW 
A-V EQUIPMENT SIX WAYS! 


Use it FULLY AUTOMATIC with high or low 
frequency signal on standard or LP record . use it 


Models are available with PUSHBUTTON REMOTE CONTROL from 


any point in the room 
PUSHBUTTON REMOTE CONTROL use it 
with large accessory speaker and microphone 
record player alone 


*Note: SA.63 also shows 2 « 2 and Bantam slides in removable 


Color Slides for Lectures 


to turn the lights on and off a num 


ber of times during the program, 


and so that the speaker need not use 
i noisy snapper or have to cail tor 
the next slide, please.” during the 
presentation. 


Give Projectionist a Script 

The lecturer can assure that th 
slides will be keved to his lecture if 
he provides the projectionist with a 
second copy of the script. The script 
should leave no doubt about when 
the slide changes are to take place 
It speaking from an outline, he may 
want to provide a remote control 
signal arrangement that he can op- 


erate from the podium but which 


SOUNDVIEW 
SA-43 and SA-63* 


SOUNDViEW 
ENGINEERING el 
TRADE in 


UNITIZED+ 
IMINATES 
‘OSSes 





use the projector alone with 


use 








Write for literature and location of nearest SOUNDVIEW dealer 


AUTOMATIC PROJECTION CORP. 


29 West 35th Street, New York City 


will not be noticeable to the audi 
ence 

Both the lecturer and the commit 
tee have a responsibility for seeing 
that both understand all of the de 
tails in connection with the presenta 
tion. These include the room size, 
screen size, projection equipment 
speaker's stand, and signaling or 
keying arrangements. The responsi 
bility of both the lecturer and the 
committee in all of these respects 
should be clearly defined. 

An important aspect of successful 
slide presentation which is often 
overlooked, according to Mr. Miller, 
is a rehearsal. If it is possible for 
the lecturer and the projectionist to 
rehearse the program briefly prior 
to presentation, a muc h better show 
will result 


Charles Beseler Company Develops 
70mm Model for X-Ray Projection 


® To overcome the difficulty in 


handling large x-ray plates or large 
drawings as well as to economize on 
limited storage space, many organi 
zations have found a solution in 
70mm copies. To popularize this 
use, the Cuarces Besecer Co. has 
developed a new “Moper 70” pro 
jector, by means of which the 70mm 
copies can be enlarged to their 
original dimensions or larger, and 
easily viewed by moderate-sized 
audiences. 

Illumination by a 300-watt, 115 
volt, T-10 projection lamp and con- 
densing system provides excellent 
screen images. Forced air draft 
keeps lamp, ‘ ondensers, heat ab- 
sorber, and slide completely cool, 
and black film can be safely ex- 


posed indefinitely 


Wide Latitude in Sizes 
The projector 1s provided with 
elevating legs to aid in securing 
good screen performance. With a 
127mm objective, screen images can 


be obtained from 9.9x13.2” at 2 


- 


feet distance up to 47.5°x63."" at 
& feet 

Iwo slide carriers are provided. 
Separate frames are fed into the 
projector in a pair of individual 
framing kits, either horizontally or 
vertically. For frames kept on con- 
tinuous strips, a feed-through mech- 
anism permits the rolled film to be 
carried either forward or backward 


Choice of Two Lenses 

This Model “70” projector is 
equipped with either a 127mm or 
a 135mm _focal-length objective, 
both of which are fully achromatic, 
and coated for low reflectance-loss. 
The effective aperture covers an 
area of 66x88mm_ (2.6x3.46"). 
Since the relative aperture of the 


135mm lens is somewhat larger, it 
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affords more illumination 


ontrolled by 


screen 
Focusing is accurately 
rack and pinion 

The Model “70” is offered com 
plete with 300-watt lamp, cord, set 
lens, and metal carrving case, ready 
Further 
may be obtained by 


for operation information 
writing to the 
Charles Beseler Co... 60 Badger 
Ave., Newark 8, N. J 


Reeves Soundcraft Names Three 
Distributors in Regional Areas 
® REEVES 


cently appointed three companies in 


SOUNDCRAFT CORP. re 
the electronics field to help distrib 
New 
the company will be represented by 
the Michael Scott Sales Co.; in the 
the Jack F. McKinney 
Sales Co. will represent Reeves in 
Texas, Oklahoma, Arkansas, and 
Louisiana. W. Clif McLoud & Co. 
has been designated manufacturer's 
the territory 
Wyoming, Utah, 
Colorado, and the western half of 


Nebraska. 


ute its products. In bngland 


Southwest. 


representative for 


which includes 


. *. . 


Religious Film Association 

Moves Four Film Depositories 

® The Revicious Fitm Association, 
official interdenominational film dis 
tribution Protestant 
denominations, has moved four of 


agency of 21 


its film depositories to new 


Bridwell 


lo« a- 


tions: Library, Perkins 





WE'RE LOOKING FOR YOU... 
? youre @ salesman wh an 
bring us film business in any au 


AND YOU'L 


L FIND US... 


an expanding Ch 4q 


Juction tirm where y 


Paancis 


Box 12C 
BUSINESS SCREEN 
7064 Sheridan Road 

Chicago 26, Ill. 
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ool of Theology 
odist 


Southern Meth 
University, Dallas 
terian Distribution Service 156 
Fifth New York; Presby 
terian Distribution Service, 234 Mc 
Allister Street, San Francisco 
the Westminster Bookstore 
West Monroe Street, Chicago 


Presby 
Avenue, 


; and 
200 
The moves have been made in a 
cordance with the Association's pol 
icy that, where possible, its libraries 
should be 


auspices 


operated under church 
Depositories in the four 
cities were formerly operated by As- 
sociation Films, In« 

RFA 


branch 


maintain 
Philadelphia, 
, } ~ 
Pittsburgh, St 


will continue to 
libraries in 
Richmond, Louis 


and Seattle 


Dr. Martin Klein, Research Scientist, 
Joins Staff of Stancil-Hoffman 

® Srancit-HorrmMan Corp. recently 
announced the addition to its stafl 
of Dr. Martin I 


ber of the Pennsylvania 


Klein, former mem 
and Stan 
ford University faculties and an ex 
pert in the field of aeronautical de 
of the 
Committee for 
Klein’s work with 


that group included the design and 


signs. A one-time member 


National 


Aeronautics, Dr 


Advisory 


construction of the largest interfer 
ometer ever made for aeronautical 
research, plus a (striation) method 
for measuring the distribution of 
air flowing about objects. He is also 
credited with designing a camera to 
photograph images with transient 
light sources and associated vacuum 
tube circuitry 
. . . 

Teleprompter Cuing Equipment to 
Be Available for Business Needs 

® Tue RCA Service 
Inc., and the TELEPROMPTER Cor 
PORATION that 


Peleprompter cuing equipment, 


COMPANY, 


have announced 
now widely used in television 
studios, will shortly be made 
available to public speak- 
ers in other fields on a na- 
The RCA 


Service Company 


tionwide basis 
will 
provide a rental service 
for Teleprompter equip- 
ment used by speakers 
at conventions, mer- 
chandise presentation 
and sales meetings, et 


Teleprompter is the cu- 


MOTION PicTuREs PAUT, ALLEY 


rc 


GREAT MOTION PICTURES ARE PROCESSED BY PATHE 


BEN PIVAR, /idependent Film Library 


Pr SIACNL SUVS? 

Our very survival is 
often dependent upon lab service. 
Pathe has never let us down.” 


When the lab work can make 
don’t take 


Pathé because Path¢ produces the 


or break 
i picture, chances. Specify 
highest-quality work with best service 


available anywhere. 


Now Showing in the Great Lakes Region! 
"MR. WEBER DISCOVERS AMERICA" 
A new 26-minute soundfilm 
in 16mm Color produced for 
PFEIFFER BREWING COMPANY 
Detroit, Michigan 





TELEVISION 





ing device that -has been 
the past 
few years in t.v. stations. A 


used extensively 
script, typed in approximately 
inch-high letters, rolls before the 
user's eyes and is regulated ac- 
cording to his speed of delivery. 
Used in studios (for film or TV) 
Teleprompter permits the performer 
to concentrate all his energy on the 
delivery of his script without fear of 
forgotten lines and without LOO: 
memorization bade 


PRODUCTIONS 
619 West 54th St., New York 19, N. Y. 
JUdson 6-2393-4 








Ansco Promotes A. F. Waldenburgh 
® Avucustus F, Watoeneuncn has 
been ippoimted ale Iperviser ! 
the Chirag of AN 
Prior to his promot Walden 
burgh was Ana representative i 
Pittsburgh 


district 


New Film Council in Topeka 

© In lopeka Ka ‘ ionew fil 
une was formes cently which 
will protmete 

im the wid 

real flows. tt 

the I peka 

Connon We 

the Kansa 

Kur alist Ma ii 


Robert de Kieffer Joins Faculty 

of University of Oklahoma 

® Dn. Ronenr oe Aterren, formerly 
on the staff of Stephens college and 
kilm 


joined the 


s former president of the 
America, has 
faculty of the University of Okla 


homa as a specialist in 


Council of 


materials 
productic n with the Extension Divi 
sion and as an ass 
of educatior 

As an expert tive development 
ancl = use ! sud isual teaching 
ids, Dr. de Kiefler will work with 
the kducational Materials Services 
of the Extension Dy i The EMS 
prepares and distributes 
slides, filmestrips, and 


seriptions throu h t the state 


Academy Offering Film Calendar 
® Kiln 


ma t \ preranprte ire 
mvited by AcADEeM iw Prom 
rrons, TNe ! ! to send tt 

s tree 

hints 

2 cartoons whi 

‘ i t TV. Also in 
cluded at e} nths and davs of 
1953. bor a free py. write to Ber 
vaky Llowanp, president of the Chi 
cago him produ ‘ pany, L235 


West Chestnut “t q! is 10 


Practical Approach to Selling 


MeGeraw-Hill Text Filme Releases Series on Salesmanship 


@ Metjiraw-Hill Text Films has re 
{ films on Sales 
hip, based on the book by Rus 
Beach { Texthook of 


Salesmar hip The series 


leased a new series 


ell and 
cornsrst 
ing of three LO minute films and one 

biminute him, all bo w, with follow 
up fileestripes, will be sold for $220 


Titles in the series, all animated 
lranshim Inecor 


Prospecting The Pre 
{ pproac h and Vak 


files produced by 
| 

porated are 
approa h. The 


ine That Sale 
“Prospecting” 


We are all prospectors, says this 


whether or not we have a cor 


“lous system f prospecting \ 

wd salesman Anows he is a pros 
pector He doesn't “drop in” with 
out a previously arranged call or 
without knowing his prospect's needs 
ind having a real proposition to fit 
those needs. A good salesman has 
developed a definite system of con- 
tinuously adding to and maintaining 


his prospect list 
“The Preapproac h” 

This film emphasizes the impor- 
tance of knowing in advance all the 
pertinent facts regarding a prospect 
The preapproach involves planning 
to show specific benefits to that par- 
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112 West 89th Street 
New York 24, N. Y. 


TRafaligar 3-6221 








: SS 
motion pictur es 
| for Television 


\and Industry ; 


_ <l 


/ 


-# 


dynamic films 


/ incorporated 


American Airlines 


had a story they wanted to tell 
about Mexico. 


The Borden Company 
had a story they wanted to tell 
about their advertising program. 


The Socony Vacuum Oil Co. 
had a story they wanted to teil 


about dealer-customer relotions. 


... they all chose 


dynamic 
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ticular prospect, planning to appeai 
to his buying motives, Anowing in 
advance what may irritate this pros 
pect, knowing what pace of presen- 
tation will fit this prospect’s mental 
tempo, and planning to handle ob 
jections this prospect will probably 
raise. A sales plan is an interview 
completely tailored for a partic ular 
prospect. Without knowing the facts, 
such as the prospect's ability to pay 

or who has authority to buy—a 
salesman wastes his time on china 
eggs or blind alleys 


“The 


Prospects aren't exactly like un 


Approae h” 


tamed lions, states this film, but 
they have the same basically instine 
tive distrusts and fears, the same 
barriers of resistance to anything 
or anyone new or strange, and the 
salesman, like the lion tamer, has to 
gain his prospec t's interest and con- 
fidence, get his favorable attention 
and turn that attention to a positive 


interest in his proposition, 


“Making That Sale” 

Supposing, says this film in re- 
viewing the preliminary steps, you 
have developed an eflicient system 
of prospecting based on one or more 
methods. You have qualified your 
prospect as a potential buyer, you 
have planned an effective preap 
proach by assembling facts about 
your prospect's personality, needs 
and desires and have worked out a 
presentation to fit those facts. You 
have secured the prospect's favor 
able attention and his interest in 
your proposition. Now is the time 
to give him the confidence and con- 
viction that your particular solution 
of his problem or need is the best 
one for him. And finally, you have 
to get him: to act. 


Bert Johnston Host to Red Heads 
® The “glamor of the movies” was 
again confirmed when Bert Joun- 
STON PRODUCTIONS mentioned in a 
routine news release that five red- 
haired children were needed for a 
film being produced for the Sani- 
tone Division of Emery Industries. 
The following day 150 « arrot-topped 
moppets descended upon the pro- 
ducer’s Cincinnati studios, necessi- 
tating a hurry-up call for candy to 
keep the youngsters happy 


. . . 


A-V Center Names Schoengood 
® GEeorce ] SCHOENCOOD Was re- 
cently appointed assistant supervisor 
of the audio-visual center in New 
York's City ¢ ollege School of Busi- 
ness, Mr. 
taught business management courses 
at Midtown 
hed nearly ten years of personnel 


Schoengood, who has 
Business Center, has 


experience in industry 
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The Index of Sponsored Films 


A continuing feature of Business ScrReEN is the publication at 
regular intervals of a convenient sponsor index to films reviewed 
in these pages. The listing helow covers the second half ol 1952 
All issues referred to are in the current Volume Thirteen. Issue 
Fight of Volume Thirteen will be covered in the next Index list- 
ings due to appear at mid-year, 1953. 


SPONSOR PICTURES 


Centritugal Pump fims 
No Finer Electrodes 
Fire and Your Hospital 
Deo Lato Others 
Vew Skyweys / Tele phor 
According to Plar 
Fire Contro 
Pro Foothall Previews 
Watkins Glen Auto Races 
Bakelite ( Flight to the Future 
Binney & Smith irt Points the Way 
B. Blumenthal & (0 Buttons Through the Years 
Bronzini, Ltd Tie Film 
Business Week Magazine Authority for Action 
Cab Safety Research Bureau Driving With the Third Eve 
Cast Iron Soil Pipe Inst Permanent Investment 
Celanese Corp of America Forests for the Future 
The Cereal Inst Watch Mr. Wizard 
Chevrolet Division, GM dmerican Harvest 
The Christophers f{tomic Energy Can Be a Blessing 
Government ls Your Business 
Cincinnati Citizens Devel. Comm This Is Our City 
Colonial Williamsburg The Colonial Printer 
Columbia Broadcasting Svstem Wore Than Meets the Eve 
Columbia Gas System The Legend of Dan and Gu 
Crusade for Freedom Radio Free Europe film 
Des Moines Register & Tri! Readership Study 
Emery Industries Dollars at the Door 
Ethyl! Corp This is “Ethyl” 
Firestone Tire & Rubber Co better and Sajer Highways 
Fortune Magazine Mdvertising’s Financial Advar 
R. T. French Co Canaries Are Fun 
General Electric Co decent on Accura 
Freedom and Powe 


Going Places 
General Mills Food As Children See It 
Report to Stockholders 
al Motors ¢ orp Farmer of Tomorrou 
GM Neusreels 
veneral Petroleum Co Case of Mileage Mas 
Georgetown Univ Language filmstr ps 
Gilbert Paper Co The Paper Made for Yo 
(,oodvear Tire & Rubber Co The March of the GTM 
Handy & Harman Contemporary ersmithiig 
H. J. Heinz Co The Big Deli WV agor 
The 57 Story 


Service for Sales 


(CONTINUED ON THE FOLLOWING PAGE SIXTY-THREE)} 


35mm 
Model 11 


A TRULY GREAT 
CAMERA for TV, 
Newsreel and 
commercial films 


For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 
graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 





Equipped with bright, right-side-up image finder, F yee 
61h x mognification. Selves all parallax problems. Gamera CQuipment (. 
3 lens turret. Veriable speed motor built inte if 
handle ope from lightweight battery. Tachom- 
eter registering from 0 to 50 frames per second. 
Compact, lightweight for either triped or hand-held 
filming. Tokes 200° or 400° magazine. 





Write for free folder. 
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ALL STEEL 
FILM STRIP AND SLIDE 
CABINETS 


MF-6 


@e Holds 336 1%” Film Strip 
cans. Each can is held in sepa- 
rate compartment. Individual 
and Master index. Six remov- 
able drawers with back stops. 


Five removable 
drawers with back 
stops hold all 
types of 2” x 2"s. 
Each slide held in 
position, Instant 
selection. Individ- 
ual indexing Kay 
SF.5 


Holds 1250 slides 
Beautifully fin- 
ished in olive-grey 
baked enamel. 


FOR COMPLETE FILM EQUIPMENT 
SEND FOR FREE CATALOG 


Newmade 


PRODUCTS CORPORATION 
330 West 42nd Street 
New York 18, N.Y 


First Aid Film 
‘Hop Wanted’ 


Including the new baock-pressure, aorm- 
lift method of artificial respiration 


This up-to-date film contains all 
of the important information on 
basic principles of First Aid and 
also demonstrates new artificial 
respiration method approved by 
the American Red Cross 

The only cost for this 34-min 
ute 16-mm, sound film is return 


postage 


p---=------ fohmen.Gofmon — 


Education Department 

Johnson & Johnson, New Brunswick, N. J 
Please send me information on the film “Help 
Name 

Address 

City 


a 





A NATIONAL DIRECTORY OF 


EASTERN STATES 
© CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St.. Harthord 5 


* DISTRICT OF COLUMBIA « 
Jam Handy Organization, Inc.. 
1730 H Street, W whington 6 


The Film Center, 915 
NW W sshingtor 


12th St 


* MARYLAND e 


Howard E. Thompson, Box 204 


Mt. Airy 


* MASSACHUSETTS ¢ 


Cinema, Ine., 254 Clarendon St 
Roston 16 


°* NEW HAMPSHIRE ¢ 


A. H. Rice Co., Inc., 78 West Cen 
tral Mreet, Manchester 


* NEW JERSEY « 


Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J 


* NEW YORK « 


Association Filmes, Ine... 
45th Street, New York 19 


Allen St 


SS West 


Buchan Pictures, 79 
Buffalo 

Charles J. Giegerich, 42-20 Kis 
sena Blvd., Flushing 

Comprehensive Service Co., 245 
W oth St., New York 19 

Crawford & lmumig, Inc., 265 W 
l4th St., New York City 11. 

The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 

Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y 


Mogull, Film and Camera Com- 
4 112-114 W. 48th St., New 
ork 19 


5. O. S. Cinema Supply Corp., 
oo W y2nd St... New York 19 
Specialized Sound Products Co., 
551 Fifth Ave.. New York 17 
United Specialists, Inc., Pawling 

Visual Sciences, 59OKS Suffern 


° PENNSYLVANIA ¢ 


Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


* RHODE ISLAND « 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3 


* WEST VIRGINIA @ 
Haley Audio-Visual Service, 
Box 703. Charleston 23. 


Pavis, Ine., 427 W. Washington St., 
Phone 2.5311, Box 6095, Station 
A, Charleston 2 


Bb. S. Simpson, 818 Virginia St., 


W., Charleston 2 


Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting 


ton 


SOUTHERN STATES 
* ALABAMA ¢ 


Stevens Pictures, Inc., 217 
St.. North, Birmingham 


22nd 


¢ FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


* GEORGIA ¢ 


Colonial Films, 1118 W. Peachtree 
St.. N.W., ATwood 7588, Atlanta 


Stevens Pictures, Inc., 101 Waltor 
St.. N. W., Atlanta 3 


* LOUISIANA e¢ 


Stanley Projection Company, 
21145 Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13 


e MISSISSIPPI ¢ 
Herschel Smith Company, 119 
Roach St., Jackson 110, 
Jasper Ewing & Sons, 227 S. State 
Jac kson 2. 


e TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville 


* VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371 


VISUAL EDUCATION DEALERS 


* ARKANSAS ¢ 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


¢ ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 
Association Films, Inc., 79 East 
Adams St., Chicago 3. 
Atlas Film Corporation, 
South Boulevard, Oak Park. 
Jam Handy Organization, Inc.. 
230 N. Michigan Ave., Chicago 1. 
Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


1111 


© INDIANA ¢ 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


°e IOWA e 
Pratt Sound Films, Ine., 720 3rd 
Ave.. S.E., Cedar Rapids, Iowa 


Ryan Visual Aids Service, 517 
Main St., Davenport 


* KANSAS-MISSOURI ¢ 
Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 


Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN ¢ 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


* OHIO « 
Ralph V. Haile & Associates, 


215 Walnut St., Cincinnati. 

Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 

Fryan Film Service, 1810 EF. 12th 
St., Cleveland 14. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films Inc., 400 West 
First Street, Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


* WISCONSIN 
R. H. Flath Company, 2410 N. 3d 


St.. Milwaukee 12. 


WESTERN STATES | 


e CALIFORNIA «¢ 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2. 

Cc. R. Skinner Manufacturing 
Co., 239 Grant Ave. San Fran- 


. o 
cmco 6 


e COLORADO e 
Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


¢ OKLAHOMA e 
Vaseco, 230] Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


© OREGON ¢ 
Moore’s Motion Picture Service. 
33 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS ¢ 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 
George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
Capitol Photo Supplies, 2428 
Guadalupe St.. Phone 8-5717, 


Austin. 


¢ UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


_CANADA - FOREIGN | 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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The Index of Sponsored Films 
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Slick Airways Wings for Industry 
Sor Jesus The Greater Glory 
South Fabulous Fishin in S 
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The Fresh Revolution 


Sylvania Gives You Facts 
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Southern Pacific | 
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We Sell 
We Rent 
We Service 


A complete line of 35mm— 
Témm Mitchell, Bell & Howell, 
Maurer and Arriflex cameras 


TV GROUND GLASS... 
for Mitchell Standard, N. C., Bell & Howell 
35mm cameras. Shows TV alignment. 
Outlines active receiving area and 
Academy (sound) operture. 


CAMERAS 
MOVIOLAS 
DOLLIES 











Griswold 
HOT SPLICERS! ... $65. 


Your Griswold Splicer, Models R2 and R3, 
converted to hot splicer 
Expert factory repairs. We mount lenses. 


Gi 


THE ONLY 
GUARANTEED 
SCRATCH 
REMOVAL 
PROCESS! 


RAPID FILM TECHNIQUE INC. « 


FRANK C ZJUCKER 


MERA CQuipment 


1600 BROROWAY 


O. 


NeW YORK CITY 


Don't fool cround with half -woy 
Ropid 


will take that rain” out of your film 


measures Film Technique 


For over a decade, leaders in scratch 
removal, preservation, and rejvvena 
tion of old and new film 

lémm, 35mm, Originals, Koda 


chromes, Negatives, and Prints. For 


tull information write for Booklet 6S 
21 West 46th 5t.. New York 36, N.Y 





SRD ANNUAL “PRODUCTION REVIEW" IS COMING! 
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Crawley Films, Canada 
Reports 1952 Business 
* Reporting an increase 
in gross business of 17 
1952, F. R. 
of 


per cent in 


Crawley, president 


Films, Ltd 


Canada, has furnished a 


Crawley 


MOTION PICTURE 
TELEVISION ART 


Animation — Titles 
“yy TY 


~ 
(etion ¢ 
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Producers 


model annual report on 
this film company’s ac 
tivities, 

‘for icture 53 major productions 
52 of 


were 


were « ompleted in 
which 90% in 
color and 20° 


>. 737 French 


> EAST 39th were in 


I ilms were com 
pleted for clients in four 
other 


ountries as well. 


VOLUME 13 


* Now in full prod 


widely-read 


of this complete guide to | 


thon ts 
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16 mm — coler—seund 


“Ged of Creation” 


37 min 


“Ged of the Atom” 
40 min 


“Veice of the Deep” 


“Dust or Destiny” 


Emoyed by millions m schools 
churches, clubs and mdustry 
For complete description of 
these films, reprint of August 
1950, REDBOOK article feat 
vring the flims, and address 
of fllm deoler nearest you 


mail coupon NOW 


SOS OOS 222 Seow, 


ANNUAL 


provided all subscribers; 


uction for February release is Business SCREEN’S 
Propuction Review. The 1953 Third Edition 
S. and Canadian business film produc 


additional copies are $1.00 each 


FOR UNUSUAL PROGRAMS USE 


FAMOUS SCIENCE FILMS 


produced by Dr. irwin A. Moon, 
MOODY INSTITUTE OF SCIENCE 


Available on rental throughout the United 
States and Canada. Employing lapse-time 
photography and photomicrography, the 
films delve into the marvels of creation. 
These unique motion pictures illustrate God's 
wisdom and power and man’s dependence 
upon Him 


Educational —inspirational 
eee sees eer aera aw 


Den H Person, Director, Film Oepertment 


Moody Bible institute, 620 N. Le Salle $1, Chicago 10, 


Please send film information to 


@us2) 
SQ eaQgagqg@eeeaa eae = = = 








(~ DEMONSTRATE 
and SELL YOUR PRODUCT 


with 


The fasy 
Automatic 
Wey 
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Slides change 
Automatically 
fvery 5 seconds 


POINT OF SALE DISPLAY . . . TRADE 
SHOWS .. . CONVENTIONS .. . SALES 
TRAINING ... AND MANY OTHER USES 


NCELUSIVE «pinch Polacoat “Tel4d 


V iston reen give 


86 $0. IN 
POLACOAT 
SCREEN 


brilliant undis 
terted picture from any mnale without 
darkening the room Light weight 

Hundreds of 


major compan now use Projectograph 


portable low in cost 


wr dealer or write 








PROJECTOGRAPH CORP. 
_ 8 Gre Ps one Wisconsin iv 


Thi BLL CHIPS” OF Los. BUSINESS 
TLTRN TO RBLSINESS SCREEN FOR FILMS 








For témm. Film 400" to 2000° Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 











Pan American's Program: 


CONTINE ED PROM PAGE PIFTY-FIVE 


the PAA program gets down to training in 
per ies more than in pure motivation In seven 
categories: flight crew, flight service, reserva 
tions, commercial sales, travel agents, counter 
personnel and passenger service, a separate train 
ing schedule is being prepared 

But each piece of material is not isolated. The 
program is designed so that every item fits into 
the other “ 
the other 


that they work one in relation to 
so that the sum total of the whole pro 
gram means ttn h mere than rar h individual 


item 


Many Forms of Communication ( sed 

Since this is one of the first highly developed 
training programs using virtually every form of 
communications— from Bulletin Board to Role 
Playing to Motion Pictures its effectiveness 
will lie not only upon the careful development 
f each medium its impact also depe nds on the 
training of the PAA personnel required to handle 
the media: to teach with it 

Since PAA is such a widely spread organiza 
tion, much of the training must of necessity be 
done by non-professional teachers. Consequently, 
one of the most important aspects of the pro- 
gram is that it “creates” audience participation. 
The motion pictures, slidefilms, recordings, flan 
nel boards are provoking enough in themselves, 
so they can be used by relatively inexperienced 
conference leaders, Not only do the employees 
develop and learn; but the teachers grow right 
slong with them 


An Investment Amortized Over Years 

Pan American's training program is calculated 
is being a capital investment that will have a 
minimum of seven vears of full-forced usefulness 
No costs have been released, but it’s estimated 
that the motion pictures, sound slidefilms, ree- 
ordings and courses that have been produced 
runs to about $500,000. This is not large when 
compared to annual “put out the fire” training 
programs of similar size corporations which may 
correct current bad practices or morale —— but 
never achieve the lasting unity and enhanced em- 
ployee skills and relationships that Pan Ameri- 
can is certain to accomplish with its long range 
plan 

It's an exciting thing to train people on a “hu 
man relations” level, where it penetrates and 
stays it's one more pioneering step for the 


‘World’s Most Experienced Airline”! "a 


Eprror’s Nore: This largest of all modern air- 


line training programs rounds out a continuing 
BUSINESS SCREEN report on communications in 


the field of air transportation. 


Develop Your Own Films 


with BRIDGAMATIC — it pays for itself! 


A true one-man iab anyone can run it! 
Self contained automatic processors, 16mm 
t 16 35mm machines tor TV Stations. 
Small Lebs. Producers. Microfilmers. Re 
versal and Color models available, stand 
ard or custom built. Prices start at $1095 


S. O. S. CINEMA SUPPLY CORP. ver: 


602 West Slnd Street, N.Y.C.—Cable: SOSOUND 


WRITE FOR 
ILLUSTRATED 
GROCHURE 


WRITERS 


—— ASSOCIATED —— 


A pool of professional writing tal- 
ent with experience in film scenarios, 
live television, radio, journalism, 
magazines, public relations. 

Our editorial background includes: 
The March of Time, NBC & CBS net- 
works, Life, The New York Times, 
The Journal-American, The Associat- 
ed Press. 

Our sports expert has worked in 
every medium. 

Our emphasis is on professional 
quality and speed at a reasonable 
cost. 

Our combined experience in one 
package ean solve any writing prob- 
lem. If it can be put into words 
we can write it. 


BOX LC. BUSINESS SCREEN 
489 Fifth Ave. New York 17, N.Y. 























INDUSTRIAL 
MOTION PICTURE 
SPECIALIST 


Manufacturer of major products sold and 
advertised nationally wants young man to 
develop and manage an industrial motion 
picture program as part of public relations 
activity. Must have had experience in this 
field and have capacity to select subjects, 
supervise preparation and coordinate dis- 
tribution using commercial channels. 
Opportunity for experienced man now in 
good organization where immediate advance- 
ment may be limited. Send photograph, full 
particulars and references to Box IZA. 


BUSINESS SCREEN 


7064 Sheridan Road ° Chicago 26 





IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA +» NORTH HOLLYWOOD, CAL. 


























ONLY BYRON CAN MAKE 


foment 


our exclusive process introduced 
in 1945 is recognized as the 


highest standard in the industry 


¥ 


STUDIOS AND LABORATORY 
1226 WISCONSIN AVENUE, NW 


WASHINGTON 7,D0D.C DUPONT 1800 
\ 
\ \ 
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JAM HANDY 


Cngangalion 


Motion Pictures © Slhlidefilms * Training Assistance 
. " I 
7821 B. Grand Blvd 10 Talbot Bldg 30 North Michigan Ave. 7046 Helly wood Blvd 





